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CITRENE 


Use Citrene instead of Citronella 
in your soaps, cleaners, polishes. 
Stronger, pleasanter and cheaper. 
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8O FIFTH AVE. NEW YORK, N.W. 








Coumarin, Mcthyl Salicylate, Methyl Anthranilate, 

Phenol U. S. P., Carbon Tetrachloride and Caustic 

Soda are manufactured by us under special Dow 

processes which insure dependability, 
yniformity and quality 
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Scrub Soaps 
and Waxes 


You can get new business 
with the complete Falcon Line of 
high quality Scrub Soaps and Wax- 


























es. There is just the right type of 
Scrubbing Compound or of Liquid 
Wax for each floor—and to meet 
any price requirement. 


Everybody is seeking more 
economical methods so every buyer 
will listen to you. You can demon- 
strate greater economy and labor 

saving with every Eagle Product. 
Get our price list and samples now. 


Eagle Soap Corporation 


25 E. Jackson Blvd., Chicago, Ill. 


A complete range in type, 
quality and price. 
Scrub Soap, Pine Cleanser, 
Pine Scrub and Linseed Soap 
—each especially compound- 


FALCON 


Floor Compounds 


Potash 


ed for different require- 
ments. 


FALCON 


Liquid Toilet Soaps 


Buy 
Soap 


Falcon Liquid Toilet 
in the concentrated 


grade, 40% true soap sol- 
ids, 


to make the finest 


Liquid Toilet Soap in any 
degree of concentration at 


any price per gallon. 


FALCON 


Deodorizers 


Falcon Deodorizing Blocs 
with appropriate fixtures 
and Falcon Crystals evapor- 
ate uniformly and efficient- 
ly recondition the air. Fal- 
con Blockettes for urinals 


are more satisfactory and 
economical, 


FALCON 
Liquid Floor Waxes 


Our Liquid Waxes are fine- 
ly compounded and cover 
more floor space, last longer 
and are easier to apply. 
Special Waxes for different 


types of floors are essential, 
Ask us. 


FALCON 
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Soft Sweet , 
’ 
AUBEPINE SCUR 
(Anisic Aldehyde 100%) ? 
4 
Useful in Acacia, Wallflower, Sweet Pea, , 
‘ x s > 
Lilac, Hyacinth, Orchid, etc. ; 
Blends well with 
Terpineol, Linalool, Terpenyl Acetate, 
Acetophenone, etc. 
, 
Non-irritating to the skin and will 
not discolor soaps, creams or powders. , 
, 
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The Newport Chemical Works 
Incorporated , 
e 4 
Passaic, New Jersey ; 
\ 
Phone PAssaie 2—3275 
, 
__ Sole Agents for — New York Office Chicago Office 4 
Societe de tes 260 West Broadway 605 W. Washington Blvd. : 
Paris, France Phone WAlker 5—6166 Phone MONroe 2686 ‘ 
» 4 
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Let Us Collect 


Your bad out- 


standing accounts. 
We are represented 
throughout the World. 
No charge unless 
successful. Call or 


write 





INDUSTRIAL CREDIT ASSOCIATION 
154 Nassau St. N. ¥. C. - - Tel. BEekman 3—5756 
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OUALITY 


eae Alkalies are recognized 

| § A sesahi od industry as representing 
the highest quality. Years of unremitting 
manufacturing vigilance have achieved 
this confidence and high regard. 


Today, as of yesterday, DIAMOND qual- 
ity is attained and maintained by the most 
rigid standards and the most modern 
manufacturing facilities. A personnel of 
skilled technicians safeguard DIAMOND 
Alkali quality at every step of its manu- 
facture. 

Whenever you specify “DIAMOND”, you 
specify quality. 


Diamond Alkali 
Company 


Pittsburgh, Pa. and Everywhere 





ALKALI | 
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This modern plant uses three “Hy-Speed” Vacuum Electric 

bottle-fillers at one time, filling orders for many different 

products in much less time than would be possible with one 

large machine. In the same plant is a battery of ALSOP air- 

tight tanks, a “ Hy-Speed” Internal Pressure Filter, and a 
*Hy-Speed” Paste Mixer. 


This action picture of a “Hy-Speed” Vacuum Bottle | 


Filling Machine was taken in a large pharmaceutical 
plant where many different products are bottled. Note 
the filter and glass-lined tanks in the background. 


oy 





plant, too, is completely equipped with ALSOP Glass-Lined Tanks and equipment. Its owners have found that 


— —— 
} eo 





our Bottle-Filler handles their entire output most efficiently. After 3 years of constant use itis still operating perfectly. 


ALSOP ENGINEERING CORP 


This page is reproduced from the new, profusely illustrated catalogue of Alsop MIXERS, 
FILTERS, PUMPS, BOTTLE-FILLERS and GLASS-LINED TANKS. Write for your copy. 





39 West 60th Street 
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Ot Buckeye Wax for 
EVERY TYPE of FLOOR / 












"BUCKEYE" \ 
LIQUID WAX 


Manufactured by 


THE DAVIES-YOUNG 
SOAP CO. 
Dayton, Ohio 






For LINOLEUM, WOOD, TILE, 
TERAZZO, MARBLE and 
CEMENT FLOORS 


BUCKEYE LIQUID WAX is a perfect emulsion 
of minutely divided particles of hard wax in a 
quick-drying solvent of high flash point. 


It is so smooth, so perfectly dispersed throughout 
the liquid, that it will spread easily, quickly and 
thoroughly to produce an even film over the sur- 
face. Requiring only about 20 minutes to dry 
before polishing, it gives a hard, brilliant, greaseless 
finish, difficult to mar. 


You may buy BUCKEYE LIQUID WAX in 55 
gallon drums, half drums, quarter drums, 10 gallon 
cans, 5 gallon cans or 1 gallon containers. It 
requires no agitation to keep it in solution—no 
stirring every time you want to use it. 










"BUCKEYE" 
AQUAWAX 


Manufactured by 


THE DAVIES-YOUNG 
SOAP CO. 
Dayton, Ohio 









For RUBBER TILE, RUBBER 
FLOOR, MASTIC FLOORING, 
ASPHALT TILE FLOORING 


BUCKEYE AQUAWAX has been developed in 
our Laboratories for use on any flooring which is 
made wholly of rubber or which makes use of 
rubber in its composition. 


BUCKEYE AQUAWAX< contains a maximum per- 
centage of hard waxes carried in finely dispersed 
particles in aqueous solution, and will not separate 
on standing. 


It requires only a few minutes to dry, and produces 
a brilliant finish which is not slippery or greasy. 
Except where the traffic is unusually heavy, it will 
require rewaxing only two, or possibly three, times 
a year. 


WRITE FOR SAMPLES AND PRICES 


The Davies- Young Soap Company 
Dayton, Ohio 


"BUCKEYE" 
LIQUID WAX 


"BUCKEYE" 
AQUAWAX 


Copyright 1931 
By The Davies-Young Soap Co. 


Say you saw it in SOAP! 
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ELKO 
Paradichlorbenzene Colorodors 


For Deodorizing Crystals and Blocks. 

Concentrated combined Perfume and Color Bases, especially prepared for perfuming and coloring paradichlor- 
benzene in one simple mixing operation. Elko Colorodors are absolutely soluble in paradichlorbenzene, thus as- 
suring a finished product possessing uniformity of color and odor. On account of the superior strength of these 
Colorodors, half the quantity is required to produce desired results, 

For Deodorant Crystals: One-fourth ounce of Elko Colorodor is simply mixed or stirred with one pound 
of paradichlorbenzene. To each pound of perfumed and colored crystals add 4% ounce of Light Magnesium Car- 
bonate and thoroughly mix with same. This addition will assist somewhat in preventing caking of the crystals in 
shaker cans. 

For Deodorant Blocks: Melt your paradichlorbenzene and add the Colorodor in proportion of 14 ounce to 
the pound of crystals. Same is then ready to pour into moulds. 

Should you press your blocks, perfume and color your crystals as suggested above and they are immediately 
ready to press. In this case do not add the Magnesium Carbonate, which is suggested only for crystals when sold 


in that form. 


Series P. D. 1 


$5.00 per pint. For high quality products. $36.00 per gallon. 
Aroma des Fleurs (Blue) French Bouquet (Green) Orange Blossom (Orange) 
Chypre (Green) Jasmin (Yellow Golden) Pine (Green) 
Eau de Cologne (Green) Lily Valley (Light Green) Rose (Old Rose) 
Fleur de Mai (Yellow) Narcisse (Yellow) Violet (Violet) 


Series P. D. 2 


$2.50 per pint. For popular priced products. $18.00 per gallon. 
Carnation (Pink) Lavender (Lavender) Oriental (Green) 
Cedar-Pine (Yellow) ate ae ° Pine (Green) 
Eau de Cologne (Green) geil “Hae (Yellow) Rose (Old Rose) 
Jasmin (Yellow Golden) Orange Blossom (Orange) Violet (Violet) 


Series P. D. 3 


$1.50 per pint. For chain store products. $8.00 per gallon. 
Carnation (Pink) Jasmin (Golden) Orange Blossom (Orange) 
Cedar (Yellow) Lavender (Lavender) Oriental (Green) 
Chypre (Green) Lilac (Lilac) Pine (Green) 
Citron (Yellow) Muguet (Green) Rose (Old Rose) 
Cologne (Green) Narcisse (Yellow) Violet (Violet) 


Samples Cheerfully Furnished 


Address All Correspondence to Main Office and Laboratories 


E. M. LANING COMPANY 


INCORPORATED 
IRVINGTON, NEW JERSEY 
Phone New York Office 
ESsex 2—8433 130 Pearl Street 


Aromatic Chemicals, Essential Oils and Perfuming Specialties of 
all kinds for Soaps, Disinfectants, Theatre Sprays, Fly Sprays, etc. 
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Dealers, everywhere, recognize the 
ready salability of quality products 
when attractively packaged in cans 
convenient to use. 


The best looking containers always 
get the preferred positions in their 
windows, counter and inside displays. 
And strong, colorful packages, attrac- 
tively displayed, are tremendous 
sales stimulators. 


If yours is a problem of packaging 
Insecticides, Deodorants, Soaps, 
Chemicals or allied products, an ex- 
perienced Continental representative 
will be glad to work with you. 








CONTAINERS BY CONTINENTAL 


THIS IS THE ERA OF <C> PACKAGE MERCHANDISING 





© Denver fast St.louise Cidtinnaté 


Bs 





NEW YORK: 100 E. 42nd St. 











Kansdt © tty 
Nashville % 


Dallase 










WRITE — WIRE — PHONE 
The Sales Office Nearest You 


Baltimore, Md. 
3500 East Biddle St. 
Wolfe 9700 


Boston, Mass. 
131 State Street 
Hubbard 7172 


Chicago, Ill. 
4622 West North Ave. 
Spaulding 8480 


Cincinnati, Ohio 
2510 Highland Ave. 
Jefferson 2201 


Dallas, Texas 
1118 Praetorian Bidg. 
Dallas 2-5924 


Denver, Colo. 
3033 Blake St. 
Tabor 4261 


Detroit, Mich. 
1900 East Jefferson Ave. 
Fitzroy 3292 


Jersey City, N. J. 
loth & Coles Sts. 
Montgomery 5-4700 
Kansas City, Mo. 
Guinotte & Lydia Aves. 
Victor 7250 


LET AN EXPERIENCED 


CONTINENTAL 


REPRESENTATIVE HELP YOU WITH 
YOUR PACKAGING PROBLEMS... 


T He Continental Representative, skilled in “Pack- 
aging to Sell,” offers the knowledge and ex- 
perience gained thru many years of helping 
solve the package problems of many diversified 
businesses. 

He also offers the advantages of Continental's 
large resources—38 plants strategically located 


from coast to coast... sales offices in principal 
cities . . . completely equipped research and 
development laboratories ... a skilled organiza- 


tion of engineers and designers—all “Partners 
in the Business,” with a deep personal interest in 
serving you well. 

You will find it to your advantage to consult a 
Continental Representative. Write, wire or phone 


the sales office nearest you. 


Los Angeles, Calif. 
3820 Union Pacific Ave. 
Angelus 7111 
Nashville, Tenn. 
500 Benton Avenue 
Phone 6-6682 
New Orleans, La. 
521 North Scott St. 
Galvez 4145 
Passaic, N. J. 
217 Brook Ave. 
Passaic 3-2115 
St. Louis, Mo. 
P. O. Box 1242 
Bridge 3550 
Wheeling, W. Va. 
Wheeling Steel Corp. Bldg. 
Wheeling 3900 
New York City, N. Y. 
100 East 42nd St. 
Ashland 4-2303 
Chicago, Ill. 
111 West Washington St. 
Franklin 8711 
San Francisco, Calif. 
155 Montgomery St. 
Garfield 7890 


CONTINENTAL CAN COMPANY, INC. 


CHICAGO: 111 W. Washington St. SAN FRANCISCO: 155 Montgomery St. 


/ 


‘“‘It's Better Packed in Tin’ 
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for fine theatre sprays wa 


WATER SOLUBLE PERFUMES 


A completely new line of water soluble pertumes, especially made for use in 

theatre sprays, has been developed in our laboratories. These new products, 

which are made in wide variety of odors, may be used from two to four 

ounces to a gallon, depending on the strength desired in the finished spray. 

It is only necessary to mix them with tap water. The resulting solution will 

be practically clear and will not separate. These 
water soluble oils are available in three series—priced 
at $1.50, $3.00 and $5.00 per pound. A few sug- 

gestions are given below. 


Special Offer—We have a limited quan- 
tity of Terpinolene available. This product 
at 17 cents per pound, will be found 
very effective in masking harsh chemi- 
cal odors. 


Suggestions 
Narcisse 
Oriental 
Jasmin 
Lilac 
Rose 


c 
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Represented in the United States by 


ALBERT VERLEY, Inc. 


11 East Austin St. Chicago 
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20% Cheaper 


Better than Citronella! 


No Market Fluctuations 


nen 


5 Ib. lots ~—$.40 per Ib. 
50 Ib. lots ~— .30 per Ib. 
100 Ib. lots — .27 per Ib. 
500 Ib. drums— .24 per Ib. 


Fecron Cremicar Co.. Inc. 
599 Johnson Avenue 
BROOKLYN, N. Y. 


Chicago Office: 1200 NORTH ASHLAND AVENUE 
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A BLOCK OF HERCULES ROSIN 1% INCHES THICK 


CRYSTAL CLEAR 


The above photograph of Hercules Wood Rosin shows 
clearly its cleanliness. All Hercules Wood Rosins are 
just as clean as is this sample. 


Hercules Rosins are made in grades varying from B to 
Commercial Abietic Acid; they are all equally free 
from dirt. 


NAVAL STORES DEPARTMENT 


HERCULES POWDER,COMPANY 


INCORPORATED 


961 MARKET STREET, WILMINGTON, DELAWARE 


Branch Offices: Birmingham . Chicago NewYork . . . . St.Louis 
Salt Lake City San Francisco 

NITROCELLULOSE . STEAM-DISTILLED PINE OIL COMMERCIAL ABIETIC ACID WOOD ROSIN 

STEAM-DISTILLED WOOD TURPENTINE ALPHA TERPINEOL . . ETHYL ABIETATE 


Say you saw it in SOAP! 
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They color all your products— 


PYLAM CHLORO COLORS 








Fast to Alkali, Light, Tin 
Heat-Proof and Age Proof | 











PYLAM CHLORO OPAL 


Pylam Chloro colors afford you a The fastest fluorescent color made. 


real opportunity to cut your color 


inventory. Anyone of them will PYLAM CHLORO GREEN 


color all your soap products. The same shade as chlorophyl and 
much more economical to use. 


Cold Toilet Soaps 


Milled Toilet Soaps PYLAM CHLORO AMBER 

Soap Pastes A real amber shade, highly concen- 
Shampoos trated, does not stain. 

Soap Bases 


“ed 
a wang | PYLAM CHLORO VIOLET 
oilet Waters 


Bath Salts A delicate violet color that makes an 
instant appeal. 











It certainly will pay you to send 
for free testing samples. 


PYLAM CHLORO SCARLET 


A very fine shade that will win an 
instant response. 











SEND FOR FREE SAMPLES 
PYLAM PRODUCTS COMPANY 


MANUFACTURING CHEMISTS — IMPORTERS — EXPORTERS 


53 PARK PLACE NEW YORK, N. Y. 
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No one style of closure can 
Oo possibly satisfy, completely 


satisfy...in all cases, on all 































points, for every sort of product. 


One @ Granted that this is true, 


then what? How can you, the 
buyer, distinguish between 


ad the conflicting claims of many 
p styles of closures? Can you 


even be sure that the closure 






you are using at present really gives you the maximum 
results —considering your own special conditions? 


@ Offhand it might seem unreasonable to expect un- 
biased advice froma person trying to sell you goods. 





@ Yet we feel that you can get just that—from Anchor. 
For Anchor is not limited in what it recommends. Is 
not biased in favor of any one particular type of 
cap. Is not forced to fit the product (no matter what 
it may be) to just one or two types of closures. 


@ On the contrary, Anchor has every reason to be 
helpful and impartial. For Anchor makes 15 distinct 
styles of closures. A type to meet every sealing or 
packaging need. Hence, Anchor can analyze your 
conditions from every standpoint—package ap- 
pearance, convenience to the consu- 








mer, sealing efficiency, economical 
production routine—and then whole- 
heartedly make recommendations for 
improvement. 





REAR ewes 


ED. QE DR ae OP oR ay 






@ We will be glad to do this without 
obligation, of course, and submit to 






you our suggestions. Samples of your 
present packages will start us to work! 


Anchor Gap & Closure Corporation 
22 Queens Street, Long Island City, N. Y. 





Branches in all Principal Cities 


Anobctt. ts aa CLOSURES | 
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Powdered Soap 
Dispensers Never Stood 


Such PUNISHMENT! 


























: ; Like a machine gun the plunger attached to the motor 

New and improved No. 25 hits the Push Button 12,600 times an hour! The Paddle 

The most unreasonable customer in the world will Wheel ejects the same amount of soap powder 210 
not expect soap to be dispensed 300,000 times a times a minute! 

day! Yet, this Testing Machine definitely proved Such endurance is only made possible by correct engi- 


that these dispensers will operate satisfactorily for ; ‘ 
years of continuous abuse. Hard usage will not neering construction and ruggedly made parts of the very 


interfere with their good service. best materials. 





Indestructible No. 31 Easy to Fill 
White Porcelain-on-Steel Large Capacity 


BOBRICK MANUFACTURING CORPORATION 


Serving only Soap Manufacturers and Jobbers 


219 Fourth Avenue 750 Belair Ave. 113 Garey Street 
New York City Montreal, Canada Los Angeles, Calif. 
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/ \ow is the Season 


for Deodorant Blocks, Cakes, Etc. 


Fragrantaire Blocks are delightfully fragrant, and 

the pleasing aroma lasts and lasts and lasts. 

Cellophane wrapped in the modern manner. 
Popular sized wall containers to match. 





4 oz. cakes 
round or square 
in bulk, or indi- 
vidual container 
for moth control 


and deodor- 


izing. 








Deodorette 
cakes in tubes 
put up under 
your name if 
desired. We 
print your labels 
in ourfown 
plant. 


Give your salesmen something to 
sell that the public wants. 
sales and easy reorders help make 


everyone happy. 


Quick 


WIRE OR WRITE US AT ONCE FOR SAMPLES 
AND INTERESTING PRICES 


CLIFTON BLDG., 


246 FRONT STREET, NEW YORK CITY 


.* %+4@04422ee4 
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OIL YLANG YLANG 


MANILA— 


Both Monsanto and Siegert brands of Manila Ylang Ylang 
oil originate in the province of Manila. These oils, distilled 
from cultivated flowers, are appreciably superior to and not to 
be confused with so-called “Manila Oils,” produced in outlying 
provinces from wild Ylang Ylang flowers. The full body and 
fragrance of the Monsanto and Siegert oils leave no doubt as 


to their superiority for perfume purposes. 


MADAGASCAR— 


Present attractive quotations for genuine Madagascar Ylang 
Ylang should command the favorable attention of the soap 
perfumer. It has been many year since this oil sold at anything 
approaching today’s prices. Our present stock is ample to take 
care of your requirements both as to quality and price. Let us 


quote you a price and submit sample. 


BOURBON— 


As with Madagascar Oil, the Bourbon type is now offerea 
at very attractive levels. This applies to the Extra and Prime 
types, the only two grades we sell. Our arrangements with the 
foremost producers guarantee our receiving and selling only oils 


of the finest quality. 





UNGERER & CO. 


New York 
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VOLUME SEVEN 


NUMBER SIX 








Advertising 


OTHING irks us more than a “holier 

than thou” attitude. Our first reac- 
tion is that there must be a hidden reason 
for the holiness. Yet, we are willing to 
risk it and to state bluntly that if a num- 
ber of the advertisements for soaps, tooth 
paste, shaving cream and cosmetics which 
we have seen in the daily press and else- 
where, were submitted to us for publica- 
tion, they would be summarily rejected. 
Only the ignorance of the public permits a 
continuation of advertising copy which is 
misleading and untrue, whether inten- 
tionally or accidentally so. 

That certain advertisers in the soap and 
associated fields are sadly in need of a good 
advertising housecleaning was pointed out 
here some time ago. Drivel and nonsense 
are still being fed to the public under the 
guise of “science.” Ridiculous claims are 
all too common, claims which smack of the 
scientific, but which are mostly pseudo- 
scientific rot. Technical phrases are used 
with a free abandon, apparently to mys- 
tify and impress a public which is unable 
to judge the accuracy or inaccuracy of their 
use. 

To those manufacturers of soaps, shav- 
ing creams, and tooth pastes,—and let it 
be said that the offenders are of both high 
and low estate,—who permit their advertis- 
ing agencies to write their copy with a free 
hand, the suggestion of a more rigid cen- 
sorship might be in order. The type of 
copy in question cannot emanate from any- 
thing except ignorance on the part of the 
writer or a deliberate attempt to mislead. 
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This is supposed to be the age of honesty 
in advertising, but one would never sus- 
pect it from certain soap products adver- 
tising. The manufacturer is the one to 
call a halt. Let there be fewer new and 
startling “scientific” ideas in advertising 
copy, and more of fact and truth. 





Sources of Fat 


aaa the present fat and oil market 
situation will correct itself over the 
next year or two with a gradual rise in 
prices, is the opinion of some factors in the 
business. They point out that the law of 
supply and demand will bring higher prices 
as a result of curtailed production. On the 
other hand, developments in the whaling 
industry this year in the Antarctic have 
brought some rather startling views from 
other sources on the future of the world 
supply of fats. 

Less has been heard of conservation of 
the supply of whales since the reports came 
from the Antarctic late in the past season 
that packs of unprecedented size had been 
discovered in new areas, and that there 
still remain some millions of square miles 
which have never been worked by the 
whalers. Questions are raised. Is the 
supply of whales in the Antarctic far 
greater than is generally believed? Is it 
of sufficient size so that breeding replace- 
ments will permit a catch of four or five 
million barrels of oil per season without a 
material reduction in the whale pack? If 
the answer were in the affirmative, it would 
mean an actual revolution in the fat 
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sources of every consumer in the world 
over the next decade or two. It would 
mean the permanent elimination of much 
vegetable oil production. It would mean 
hardened whale oil in every soap kettle in 
the world eventually. It would mean so 
many things that they are difficult to con- 
ceive at one time. 

Looking back on the early history of 
America when the buffalo herds were so 
tremendous that they took two and three 
days to run past a given point, when the 
flocks of wild pigeons were so great that 
they darkened the sky for miles in all direc- 
tions, when seals and whales abounded in 
the North Atlantic,—the evidence seems 
to stand against the whale as a permanent 
source for the main supply of fat for the 
world’s needs. At the same time, the re- 
ports from the Antarctic this year have 
been none too reassuring to vegetable and 
animal fat producers when they look to the 
future of their industries. 


Retail Bulk Soap Chips 


OAP chips sold by the pound in paper 

bags over the retail counter,—shipped 
to the retailer in barrels and weighed out 
in bulk as each sale is made! This, accord- 
ing to Canadian reports, is the method be- 
ing used there to get soap to the consumer 
at a lower price. A trial is stated to have 
been quite successful in moving a consid- 
erable quantity of chips. Although there 
may have been some initial success in cer- 
tain parts of Canada in reverting to sales 
and distribution methods of fifty years ago, 
we believe that for the great part of the 
Canadian and American markets, the fac- 
tory-packaged soap chip will continue to 
play the leading role. 

Soap chips in barrels in the retail store 
have all the disadvantages of the old- 
fashioned sugar barrel, flour barrel, cracker 
barrel, and other bulk products. In the 
average retail establishment, the time ele- 
ment alone in handling, weighing, pack- 
aging, is a serious drawback. In a busy 
chain store, we picture bulk chips as out 
of the question. And how far will the 
consuming public go in accepting bulk 
goods when they have been educated to 
demand trade-marked packaged products? 
In unbranded bulk goods, the door is open 





to any grade or quality. Established 
branded products have developed their own 
consumer acceptance on a basis of known 
quality. 

If bulk chip soap is warranted solely be- 
cause of the lower price at which it may 
sell, then packaging, merchandising, and 
advertising practice of a great many com- 
panies in all parts of the world has been 
wrong for the past quarter-century. As 
we see it, this bulk soap sales method is a 
case of opportunism gone wrong. It is 
distinctly a step backward. 





The Dawn On Liquid Soap 


i. the dawn is breaking 
among liquid soap manufacturers as 
a group. They are beginning to realize 
that the time has arrived for some radical 
changes in the way their products are sold. 
To hear some parts of their own industry 
characterized as a “racket” may not be 
altogether pleasant, but it is nevertheless 
true. If selling a liquid soap to one con- 
sumer for fifty cents per gallon and the self 
same soap to another for two dollars per 
gallon is not a “racket,” then it borders 
very closely on the questionable. Manufac- 
turers who make standard quality liquid 
soaps and sell them at standard prices are 
the ones who appreciate most the short- 
comings of many present merchandising 
methods with which they have to compete. 

As was pointed out during a discussion 
on liquid soaps at the recent Chicago meet- 
ing of the Insecticide & Disinfectant Manu- 
facturers Association, the surface of the 
potential demand for liquid soaps has not 
even been scratched. The consumption 
could be increased many fold, but the in- 
crease cannot come under present condi- 
tions of wide quality variation, and at any 
price the traffic will bear. In the first 
place, the quality of most soaps must be 
improved very materially, and in the second 
place, each manufacturer must establish 
and maintain within reason something 
resembling a price list for his goods. A 
dozen vicious practices must be eliminated. 
The sooner these changes are made, the 
sooner will the industry as an industry 
benefit from them. 














TRISODIUM PHOSPHATE 


By FOSTER D. SNELL 


based on three characteristics of this salt. 

Its solution in water is moderately alka- 
line, more strongly so than similar solutions of 
either soda ash or modified soda, and this alka- 
linity is well buffered against neutralization. It 
has the property of forming insoluble phosphates 
so that it may be used to 
remove _ certain in- 
organic salts from solu- 
tion by precipitation. It 
is a good emulsifying 
agent for many types of 
oils and greases. 

The process of manu- 
facture is essentially the 
neutralization of phos- 
phoric acid and subse- 
quent crystallization. 
For economic reasons it 
is desirable to neutralize 
in two stages as follows: 
Na.CO, + H;PO0,—> 
Na2HPO, + H,O + CO, 
Na.HPO, + NaOH—»> 

NasPO, _ H.O 
The phosphoric acid 
used may be of variable purity and concen- 
tration. 

Phosphoric acid containing about 45% P.O; is 
added at the surface of a tank containing a hot 
solution of soda ash. The batch is heated to 
boiling and maintained at the boiling point until 
all of the carbon dioxide formed has been driven 
off. The solution of disodium phosphate obtained 
is diluted and filtered through a plate and frame 
filter press at a temperature of 85-100° C. Caus- 
tic soda is added to the clear filtrate obtained, an 
excess over the amount necessary for exact neu- 
tralization being used. The filtrate is pumped to 
crystallizers where the temperature of the solu- 
tion is lowered and about 70% of the salt crys- 
tallizes out. The crystals are dried in a rotary 
drier, cooled and then screened and distributed 
to storage bins in four sizes. (The manufactur- 
ing processes were given in detail in the article 
by the author in “Industrial and Engineering 
Chemistry,” 23, pg. 470, 1931.—Ed.) 

A recent development in the trisodium phos- 


T: wide use of trisodium phosphate is 


sodium phosphate. 


URING the past few years, trisodium 

phosphate has become an increasingly 
important detergent in the American market 
both for household and industrial purposes. 
Dr. Snell, whose work in detergent chemistry 
is well known, was a pioneer advocate of the 
use of trisodium phosphate for commercial 
detergents. The investigations of his laboratory 
on this product have been extensive. In 
preparing this summary of its detergent prop- 
erties for SOAP, he desires to refer to his 
original paper in the May, 1930, issue of 
Industrial & Engineering Chemistry on tri- 
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phate industry is the production of a spray con- 
gealed grade. This has the same composition as 
the usual crystalline form, but comes on the mar- 
ket in the form of globular particles carefully 
graded as to size. It sells without premium as 
a competitive grade to the crystalline form. It 
is produced by spraying the clear trisodium phos- 
phate solution of a 
properly adjusted con- 
centration from the top 
of a tower through a clear 
fall of 70 feet. During 
this fall the liquid parti- 
cles congeal and assume 
a spherical form. Vari- 
ous sizes are produced 
by variation of tempera- 
ture and concentration 
of the liquid. The prod- 


uct collected on con- 
veyor belts is 
screened to classify as 
to size. 


This spray congealed 
form cannot, of course, 
replace the crystalline 
form in products al- 
ready established. The purchaser of such prod- 
ucts finding it in a new physical form might in- 
fer that there had been a change in composition 
and such a change might undermine his con- 
fidence in the product. For new products, how- 
ever, this offers a very attractive form which has 
promising commercial possibilities. In some 
cases, products are offered in which the spray 
congealed trisodium phosphate is given a distinc- 
tive coloring in the process. 

In the commercial form, while stated to be 
Na;PO,, 12 H.O, there is a tendency toward the 
presence of a small excess of free sodium 
hydroxide. This is in no way objectionable in 
the small amounts so present. As with all crys- 
talline products, one problem is that of caking. 
In general, coarse crystals are produced because 
the caking tendencies are less. Government speci- 
fications require that at least 50 per cent of the 
product pass 10 mesh and be retained on 100 


mesh.® 


The Editors. 


5. Federal Specification Board Specification 558. 
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HE introduction of other salts to form double 


salts with trisodium phosphate tends to re- 
duce this caking. At least one manufacturer’s 
product contains sodium fluoride which serves 
that purpose. Other double salts with sodium 
chloride, sodium borate, sodium hypochlorite, 
etc., have been produced, a typical one having ap- 
proximately the formula 5(Na:PO., 12H:0), 
NaCl,. As might be predicted, the electrometric 
titration curve of this saline trisodium phosphate 
falls uniformly below that of normal trisodium 
phosphate. 


It is highly desirable that the crystals have 
sharp, even surfaces. Caking can be predicted 
when crystal surfaces are rough and uneven. 
Moisture absorption by trisodium phosphate does 
not start at room temperature until the relative 
humidity is about 60-65 per cent. At 100 per 
cent relative humidity, it is rapid, but in all cases 
is lower than with anhydrous sodium carbonate. 


Another method of obtaining desirable physi- 
cal properties has been to spray congeal the 
product. This gives a smooth, globular product 
with few points of contact, which is correspond- 
ingly free flowing. An offsetting disadvantage 
is that a lower ratio of surface to mass causes it 
to dissolve in water more slowly than the crystal- 
line form. 


When used in admixtures with other salts the 
comparative characteristics of the two salts must 
be considered. The other salt must under no con- 
ditions be a hydrate or a salt which forms a 
hydrate unless it is already in the highest degree 
of hydration. As an example, mixtures should 
not be made of trisodium phosphate and soda ash 
because intercrystalline, transfer of moisture 
from one lot of crystals to the other will cause 
caking. Trisodium phosphate and sal soda may 
be mixed because each is in the fully hydrated 
form. Much trouble with package goods, both 
with and without trisodium phosphate content, is 
attributable to failure to consider this basic prin- 
ciple of physical chemistry. 


The most recent reduction figures available are 
given in Table I. 


Table I—Production Figures for Trisodium Phosphate 


Production Value Average value 
Year tons dollars per ton 
1927 63,531 4,524,595 $71 
1929 82,045 5,008,815 $61 


A decline in average value in a period of gen- 
erally advancing prices is indicated. The dis- 
tribution of consumption in 1927 was as shown 
in Table ITI. 


1. Booth, Gerber and Logue, U. S. Patent 1,688,112 (1928). 
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Table II—Consumption of Trisodium Phosphate in 1927 
Percent 

Pounds of total 
New OE ae 3,411,339 3.11 
Middle Atlantic —.......scsccvece 34,253,088 31,21 
East North Central ........... 37,475,365 34.11 

South Atlantic and East South 

SS ESI at 10,712,654 9.75 
West South Central ........... 464,890 0.42 
West North Central .......... 11,336,824 10.32 
Mountain prea traarta etait cat's Vie denote 8,829,578 8.04 
MRMNMUEIS a a5y Orsi nag he Dae Has el eces wake 3,349,751 3.04 
MONON < cis oho d \ 55 aise oelare eee 109,863,489 100.00 


Imports in 1926 totaled only 664 tons as com- 
pared with exports of 1,000 tons, mainly to 
Canada. 


A MATERIAL may be valuable as a detergent 

if it possesses one or more of the following 
properties: high pH value, well buffered in fairly 
dilute solution; marked lowering of interfacial 
tension against oils and solids: marked emulsify- 
ing power. The alkalinity cannot be measured 
by the amount of the salt dissolved since the 
alkalinity of different salts is not directly pro- 
portional to the amount of material in solution. 
There is an equilibrium reached, which, in the 
case of the trisodium phosphate, is represented 
by the following equation. 


Na;PO, ~~ H.0 = NaOH oe Na.HPO, 


Since this is in equilibrium and since the 
sodium hydroxide present will be completely 
ionized, the extent of the reaction is readily meas- 
urable by determining the amount of hydroxy] ion 
present. This is most conveniently expressed in 
molar concentrations (COH). A more common 
method of expression but one which is far less 
clear and less significant is the pH value. This 
is obtained by converting the CoH. value into a 
logarithm to the base 10. With its negative sign 
removed, this value subtracted from 14 gives the 
pH of the solution. This is confusing because 
due to its logarithmic nature, the increase in 
alkalinity to go from pH 9 to pH 10 is only one- 
tenth of that required to go from pH 10 to pH 11 
and only one hundredth of that required to go 
from pH 11 to pH 12. This is not apt to occur 
in the mere inspection of pH date, even to a per- 
son quite faimilar with the derivation. 


TABLE III.—COMPARATIVE pH and Con Values of Alkaline 
Detergents. 
0.083 per cent 0.66 per cent 
solution soiution 
oe ——- peti. 
pH CoH pH CoH 
Sodium hydroxide ........ 11.85 0.0071 12.90 0:0794 
Trisodium phosphate ...... 10.80 0.0006 11.45 0.0028 
Sodium carbonate ......... 10.65 0.0005 11.20 0.0016 
BOCIGG DIGRTE .6 cs ccceecs 10.20 0.0002 10.20 0.0002 
BROGINOG GOO: 65:2 ¢ 68:65:00 8 oc 10.00 0.0001 10.00 0.0001 


This may be slightly clarified by reference 
to Table III in which are shown both the pH the 
CoH values of several common alkaline de- 
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tergents. It is clear from this table that a higher 
pH or COH value can be obtained with a reason- 
able amount of trisodium phosphate than with 
any detergent other than sodium hydroxide avail- 
able to the general public. As a detergent, the 
concentration used in practice does not ordinarily 
exceed 1 per cent, a common figure being 1 ounce 
per gallon of water. 

The lowering of the interfacial tension against 
oils or solids by trisodium phosphate is not 
marked as compared with other detergent alka- 
lies. It is not sufficiently poorer, however, to 
react against its use. For emulsifying oils the 
statement has repeatedly been made that triso- 
dium phosphate has remarkable properties. Ex- 
perimental work in our laboratory, to be pub- 
lished in detail later has shown that it approaches 
in emulsifying power the properties of a colloidal 
emulsifying agent. No satisfactory explanation 
of this emulsifying power is available at the pres- 
ent time. 


Displaced Borax 


 eearannene phosphate has almost entirely 
displaced borax as a household detergent and 
is definitely displacing sodium carbonate for that 
purpose. It is probably impossible to estimate 
the number of manufacturers of household de- 
tergent products having trisodium phosphate as 
a base. One large manufacturer packs it with- 
out admixture and advertises on a national scale. 
Another product sold similarly differs only in the 
addition of a fraction of a per cent of perborate. 
Others are admixtures in almost any imaginable 
proportion with high and low titer soaps, soda 
ash and even with modified soda. It is used in 
dishwashing for everything from the finest glass- 
ware and silver to greasy or burnt pots and pans. 
In the proper concentration, it is useful for clean- 
ing painted woodwork or walls, furniture, mar- 
ble, tile, cement, linoleum, rubber, wood floors, 
and shelving. When used in cleaning woodwork 
or other polished surfaces, it removes the oil 
film which gives the polished effect. The wood 
must therefore be polished with an oil polish 
after cleaning to give the required gloss. 

As a laundry soap builder, the use of trisodium 
phosphate has been limited by its price. For this 
purpose, the total alkalinity available is utilized 
to a much greater extent than in most uses of 
alkaline salts. The amount of trisodium phos- 
phate required is therefore relatively high. 
Despite that fact, at least two widely distributed 
soap builders are composed largely of trisodium 
phosphate. It has also been recommended for 


7. Tevine, Buchanan and Toulouse, Iowa State Coll. J. Sci. 2, 
19-29 (1927). 

8. Levine. Peterson and Buchanan, Ind. Eng. Chem. 19, 
1938-40 (1927). 

9. Levine and Buchanan, Am. J. Public Health, 18, 1361-8 


(1928). 
10. Parker, Am. J. Public Health, 19, 751-7 (1929). 
11. Sprague, Power 65, 321-2 (1927). 


fine laundering in the home. A related use is in 
kier boiling in the textile industry where the 
presence of trisodium phosphate by reaction with 
iron removed from the kier by the caustic soda 
prevents its damaging the fabric by production 
of kier stains. 

It is sold directly in large quantities for use in 
factories to remove oil and grease and other 
stains both from clothing and from machinery. 
One peculiar detergent use of trisodium phos- 
phate is in the laundering of greasy overalls. 
The basis of its unusual efficiency is believed to 
be the fact that calcium soap is often used for 
bodying of grease. The calcium soap reacts with 
trisodium phosphate to form calcium phosphate 
and sodium soap and the latter then acts as a 
detergent. 

A large use is in institutions such as hotels and 
restaurants where an antiseptic cleaner is neces- 
sary. Trisodium phosphate is superior to soap 
for antiseptic cleaning because it is able to thor- 
oughly remove grease while soap often leaves a 
film in which bacteria may grow. Cleaning of 
milk tanks, pipelines, pasteurizers, etc., with soap 
tends to leave a deposit containing traces of milk. 
This antiseptic property of trisodium phosphate 
is especially important in such places where the 
presence of any bacteria must be eliminated.?° 
For germicidal purposes neither the pH nor the 
concentration of the alkaline salt alone is the de- 
termining factor.’ 8° . 

The cleaning of metals, particularly prior to 
electroplating, furnishes an important market. 
Any film of grease of fatty acid is distinctly ob- 
jectionable in this case. Unlike household and 
laundry detergency, the use of sodium hydroxide 
is not necessarily objectionable. In this field, 
nevertheless, trisodium phosphate has found ex- 
tensive use. It is sold either alone or admixed 
with caustic soda, soda ash and soaps. As a 
cleaner in garages, it is used on metal work and 
running gear. It is often recommended for 
use on car bodies, but such use is not advisable. 
A nationally distributed radiator cleaner is per- 
fumed trisodium phosphate. 

The effect of trisodium phosphate on the hands 
is one limitation on its detergent use. To some it 
is nonobjectionable while others find that it 
causes a serious attack on the skin. Compara- 
tive tests by measurement of the rate of hy- 
drolysis of standard hide powder do not indicate 
that its effect is much more serious than that of 
other household alkalies, and, as would be ex- 
pected, its action is not at all comparable to that 
of sodium hydroxide. 

Many users of detergents lack confidence in 
trisodium phosphate because it produces no suds. 
That probably hinder its sale, particularly for 

(Turn to Page 115) 
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Our production unit on the Avola 
Estates of Chiris in Sicily offers 


Oil PETITGRAIN CITRONNIER “Chiris” 


O the Soapmaker, this natural oil with its fresh and pleasing odor, is of great 
importance because of the surprisingly pleasing results obtained in the note 
Eau de Cologne—in fact in all formule in which there are used either petitgrain 
or citrus oils, a few per cent of PETITGRAIN CITRONNIER will impart a note 


of delicacy and refined freshness which you are no doubt seeking to attain. 


PETITGRAIN CITRONNIER is at the present time exciting very keen attention 


owing to the fact. that its delicacy and strength can be incorporated in all soap 


formulae at a very small cost. 


You will be delighted with the peculiar pleasing pungency and tenacity of this 


product, which communicates itself to the compositions into which it is incorporated. 


PETITGRAIN CITRONNIER constitutes by itself a complete perfume of Eau de 
Cologne, as it contains naturally all the constituents of this odor: Linalool, Geraniol, 


Nervol, Citral, Linalyl Acetate, etc. 


Samples will gladly be sent upon request. 


Outstanding Since 1768 





ANTOINE CHIRIS COMPANY 
147-153 Waverly Place, New York 


Production Units 
Main Factory: GRASSE, FRANCE 


L’ABADIE, France VIGONE, Italy BAMBAO, Comoro Is. 

LE VIGNAL, France AVOLA, Italy SURABAYA, E. I. 

PUBERCLAIRE, France BOUFARIK, Algeria LANGSON, Tonkin 

BARREME, France SOUSSE, Tunis CHUNG-KING, China 

LA ROQUE-ESCLAPON ANTALAHA, Madagascar TATSIENLU, China 

RAHMANLARE, Bulgaria SAINT-DENIS, Bourbon Is. CAYENNE, Fr. Guiana 
LES HESPERIDEES, Reggio, Italy MESSINA, Sicily 


Say you saw it in SOAP! 
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Some Aspects 


of Soap Purchases 


by the Navy 


By FREDERICK KRaASSNER* 
Chief Chemist, U. S. Naval Supply Depot 


or cleanser used commercially is used in 

the Navy. Each type of soap is subjected 
to tests to determine its suitability for the pur- 
poses intended, and to ascertain whether speci- 
fications have been met. It should be borne in 
mind that soaps are used for many purposes, and 
that a soap which may be highly satisfactory for 
a certain purpose may be unsuitable elsewhere. 
In evaluating soaps, a number of factors apart 
from their chemical composition must be taken 
into consideration. The various types of such 
products purchased, the specific uses for each 
type, certain standards of quality, and some of 
the methods used by the Navy in judging these 
will be discussed herein. In view of the fact that 
the matter of cleanliness is of paramount im- 


Pier cteanser’ every standard type of soap 





*In Navy Business, First Qrtr. 1931. (Extracted). 
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portance in the Navy, and cleanliness is main- 
tained by the adherence to rigid sanitary prin- 
ciples, the important role of soaps and cleansers 
in accomplishing this objective will be realized. 

During the World War, laws were passed by 
some of the European governments, defining what 
could be sold as soaps and soap powders, due to 
the variety of products that were sold in this 
category. The Navy Department uses as its 
guide leaflet specifications, most of which are 
based upon Federal specifications. The following 
varieties are listed: castile, chip, grit, and laun- 
dry soaps, the latter being divided into fresh 
water, liquid, and powdered forms. Salt water 
soap, liquid, white floating soaps, soap powders, 
and scouring compounds are also included. 
Among the cleansers are listed: caustic soda 
(lye), soda ash, and tri-sodium phosphate cleaner. 

The composition of commercial soaps includes, 
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in addition to the alkali salts of the fatty acids 
and the impurities introduced by the raw mate- 
rials, certain other substances which are added 
for purposes such as increasing detergency and 
cleansing power. These are known as building 
substances and include such compounds as sodium 
carbonate, borate, silicate, sand, infusorial earth, 
etc. When these are added for legitimate pur- 
poses and in the amounts specified, they are ac- 
ceptable additions. When, however, as is some- 
times the case, soaps are found to contain adulter- 
ants which contribute nothing but weight and are 
insoluble in water, such ingredients are considered 
objectionable and their corresponding soaps of 
inferior grade. Such additions are classed as 
“makeweights” and are barred by specifications. 

The presence of free alkali is tested for in all 
soaps, inasmuch as an excess is unsatisfactory, 
especially in toilet soaps. Very small percentages 
are included in specifications in terms of the maxi- 
mum amount permissible, from 0.1-0.5 per cent, 
varying with the type of soap, and tests are per- 
formed to guard against the presence of any ex- 
cess. It might be stated that in most deliveries 
only traces of this ingredient are usually found, 
indicating that a commercial product containing 
very little free alkali is readily obtainable. 


OISTURE content of soaps is an important 

factor in their evaluation, and the moisture 
determination which is included under the head- 
ing of matter volatile at 105 C is performed on all 
deliveries. The fact that most soaps are pur- 
chased.and paid for on the basis of net weight, 
renders the exact determination of importance. 
Of equal importance is the matter of obtaining 
representative samples from deliveries, such that 
will thoroughly indicate the actual moisture con- 
tent of the shipment. In this connection the 
specifications for the various types of soaps pro- 
vide for the exact method of sampling, and for 
placing of samples in hermetically sealed contain- 
ers prior to test, so that no extraneous moisture 
may enter. The method followed for the actual 
determination of matter volatile at 105 C is also 
outlined in all specifications. This is true in gen- 
eral of the various other methods used also. 

It is apparent in the large quantities pur- 
chased that an excess of moisture would amount 
to an appreciable factor, inasmuch as water is 
obviously cheaper than soap. Slight variations in 
moisture content, however, are taken into consid- 
eration and corresponding adjustments made. 
For example, specifications for laundry soap state 
that: 

“Net weight only shall be paid for, provided 
the matter volatile at 105 C does not exceed 34 per 
cent. With deliveries containing more than 34 
per cent, but not exceeding 36 per cent of matter 


volatile at 105 C, settlement shall be made on the 
basis of 34 per cent of matter volatile at 105 C, 
that is, sixty-six one-hundredths of a pound of 
non-volatile matter shall be considered one pound 
of soap. Examples: 

“1, Yield 33 per cent of matter volatile at 105 
C pay for net weight. 

“2. Yield 35 per cent of matter volatile at 105 
C; percentage of net weight to be paid for is cal- 
culated as follows: (100 — 35) x 100/66 equals 
98.48 per cent.” 

Matter volatile at 105 C is used as a basis for 
calculating the percentages of other ingredients 
present, which for the above type of soap would 
be computed on the basis of 34 per cent of volatile 
matter. 


Bae ERAL physical characteristics such as 
odor and appearance of soaps are factors that 
are taken into consideration in judging all soaps. 
A rancid or disagreeable odor which might be due 
to the use of decomposed fat in the preparation of 
the soap is considered objectionable. Discolora- 
tion, such that the appearance of the soap is un- 
sightly, or marred, is likewise unsatisfactory. As 
regards the actual working or cleansing power of 
the soap, the exact evaluation of this property is 
not a simple matter, although in the final analysis, 
this is the most important property of the soap. 
The general lathering qualities of all soaps are 
determined roughly in fresh and salt waters, both 
hot and cold, good lathering quality being an es- 
sential requirement that must be met. As a mat- 
ter of fact, however, there does not appear to be 
any purely physical test that can be applied in 
grading commercial soaps, independently of a 
chemical analysis. This is probably due to the 
fact that an entirely acceptable theory of the de- 
tergent action of soaps has not as yet been estab- 
lished. As a result of experiments in this direc- 
tion, certain facts, however, that are of assistance 
in measuring the effectiveness of soap solutions 
from a comparative standpoint have been esiab- 
lished. The property of having a low surface ten- 
sion is a good criterion of detergent power, the 
lower the surface tension the better the detergent 
properties of the soap, in general. The addition 
of sodium carbonate tends to lower the surface 
tension and accordingly increases detergency, 
hence its inclusion in specified amounts is per- 
mitted in certain types of soaps. However, an 
excess beyond the specified amount must be 
guarded against, inasmuch as it is not desirable 
to purchase soda at soap prices. In connection 
with ascertaining the cleansing value of soaps, an 
interesting laboratory method based upon the use 
of carbon black has been worked out in which the 
amount of carbon (lamp black) washed through 
a filter is determined, and the resulting “Carbon 
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Number” taken as a measure of the detergent 
action. The foregoing test, while not used ordi- 
narily, is sometimes resorted to when a special 
investigation is being carried out as to the com- 
parative merits of soaps, and is mentioned here 
in connection with available physical methods for 
examining soaps. Chemical tests, however, are 
relied upon mainly and are the tests upon which 
rejections or acceptances are based. The nature 
of these chemical tests, other than those previ- 
ously mentioned, varies somewhat with the type 
of soap under test. 


OR example, in the testing of castile soap the 
nature of the oil used must be ascertained, in 
view of the fact that specifications require a pure 
olive oil castile. The determination of conformity 
with this requirement involves the separation of 
the fatty acids and obtaining certain constants on 
the latter to ascertain if these correspond to those 
of pure olive oil. The term castile soap has been 
subjected to considerable controversy of late be- 
fore the Federal Trade Commission, due to the 
fact that the name has been applied, whether 
rightly or wrongly, to some soaps which contain 
little or no olive oil soap. There are on the mar- 
ket green olive oil soaps largely used in the tex- 
tile industry and as the base of some cheap toilet 
soaps. These soaps are made from olive oil foots. 
The Navy Department, however, specifies a high- 
grade olive oil castile, for which the sole source of 
the fatty ingredient must necessarily meet the re- 
quirements for pure olive oil. It may be of inter- 
est to know that one of the uses of castile soap in 
the naval service is for washing and cleaning air- 
plane material for which a mild, neutral soap is 
needed. This soap is purchased in long bars of 
approximately four pounds each. 

Salt water soap is a favorite cleanser on board 
naval vessels, as is apparent from the quantities 
used. The extensive use of this soap is rendered 
necessary to meet the needs of a soap that will 
lather readily in salt water and will be less easily 
precipitated than ordinary soaps. The fatty in- 
gredient of salt water soap is composed entirely 
of cocoanut oil and tests are made accordingly for 
the presence of the fatty acids of this oil, as indi- 
cated by the constants obtained. The acid number 
of the fatty acids is characteristic in this respect. 


A WORD about modern laundry practices in the 

Navy might be appropriate here to point out 
the modern types of laundry compounds used. The 
various battleships, tenders, colliers, oilers, cargo, 
store, and ammunition ships in the naval service 
are equipped with modern laundry appliances, 
conforming to specifications approved by the 
Navy Department. Such equipment in general 
includes washers, extractors, stationary washers, 
and starch cookers of various sizes, the allowance 


being based on the complement involved. In line 
with the foregoing, cognizance is taken of the 
fact that modern laundry procedure demands 
soaps that will dissolve quickly and that can be 
readily added in definite measurable quantities. 
Chip soaps and powdered soaps (powdered chip 
soap) fall into this category and correspond to the 
commercial product used in modern laundries. 
Ships’ laundries are operated under what is 
known as a ships’ service account, standard com- 
mercial brands of soaps being purchased for this 
division. Exact figures of the quantities used in 
this connection are not available. 

The quantities are those purchased under regu- 
lar contract and upon which tests for conformity 
with specifications are conducted. Chip soap pur- 
chased in this manner must be “suitable for high- 
grade laundry work with soft water. It should 
be made from fats and soda, without rosin, and 
be as free as possible from substances other than 
true soap.” The ordinary bar laundry soap is per- 
mitted to contain rosin, which increases the lath- 
ering qualities to some extent. An excess of rosin, 
however, is guarded against, due to the stickiness 
imparted to the soap, and the tendency to harden 
the fabric washed. Powdered soap is very similar 
in composition to chip soap, the preparation of 
this soap differing from that of chip soap only in 
respect to the final process, which for the latter 
involves running through granite calendar rolls, 
reducing the product to thin flakes or chips, or 
through disintegrators which pulverize it to a fine 
powder. 

Powdered soap should not be confused with 
soap-powder, which is a soap product containing 
comparatively large amounts of soda ash, and 
smaller quantities of anhydrous soap. Both of 
the foregoing are in powdered form, and differ 
mainly in that the powdered soap is an approxi- 
mately 88 per cent neutral soap in powdered 
form, whereas the soap-powder is a strongly alka- 
line soap compound. The important constituent 
tested for in the soap-powder is the amount of an- 
hydrous soap, the minimum requirement for 
which must be met, it being cheaper to substitute 
soda for soap. In the large quantities in which 
this product is purchased this might add up to an 
appreciable factor. 

Scouring compounds are purchased in cakes and 
powdered form for use in cleaning and polishing 
glass and enamel, and for general scouring and 
scrubbing purposes, depending upon the type 
specified. The laboratory tests for this type of 
compound include among other things examina- 
tion of the abrasive material used, which must be 
of a certain fineness and, depending on the type, 
should consist of either quartz or feldspar, the 
former being more economical but also coarser 

(Turn to Page 67) 








28 SOAP JUNE, 1931 





“Good will is the disposition 


of the customer to return 


to the place where he has 


been well served” 
SupreME Court OF 
Tue Unirep States 


sir ps tery 
s Cg Rite: a | 


ae 


~ eas eat a meno 


Pa - ~ 
Le : 
nO. aS 


OOD WILL 


[ N THE wide field of the industries served by Klipstein 








good will is an asset dearly won and highly prized. This 
institution has kept faith with its customers for more 
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SOAP ANALYSIS 


Methods for Unsaponified and Unsaponifiable Material 
Reviewed and Checked by Cooperative Analyses 


By H. P. TREVITHICK* 


N 1922, a complete set of soap methods was 

adopted by a committee consisting of rep- 

resentatives of various American soap manu- 
facturers and the Bureau of Standards, etc., un- 
der the leadership of Archibald Campbell. These 
methods were given to this committee for review. 
The most pressing problems apparently were the 
determination of the unsaponifiable and unsaponi- 
fied matters in soap samples. The methods pre- 
scribed the use of ethyl] ether in these tests. The 
use of this solvent has many disadvantages; first, 
the soap is soluble in the solvent, and is carried 
into the other solution, from which it must be re- 
moved by washing with water, but then the water 
washings must be extracted again; second, it is 
apt to cause troublesome emulsions which are dif- 
ficult to break; third, due to the fact that alcohol 
and ether readily dissolve in each other in all pro- 
portions, the soap solution must be an aqueous 
one, free from alcohol. This causes hydrolysis of 
the soap, and consequent liberation of fatty acids 
and caustic, the fatty acids dissolving in the sol- 
vent and thus going into the extract. The weight 
of this extract must be corrected, by dissolving in 
petroleum ether to ensure freedom from soap 
(this ingredient must be weighed and allowed for 
if present) and then titrating with caustic alkali 
in neutral alcohol solution to obtain the correction 
for fatty acid content. This last correction fre- 
quently is so large that it represents 80 or 90% 
of the total residue, and in our opinion, is so 
large that it destroys practically the value of the 
whole test. 

Petroleum ether does not have these disadvan- 
tages, as soap is only slightly soluble in it, hy- 
drolysis in the 50% alcoholic solution is almost 
negligible, and emulsions are not easily formed. 
It is also the standard solvent in the F.A.C. 
methods for fats and greases. We, therefore, de- 
cided to check this method on soap. 

Two samples of soap, a straight tallow soap, 
and the same tallow soap containing 20% rosin, 
were prepared by one of our members, Mr. W. A. 


* Before American Oil Chemists’ Society, New Orleans, May, 
1981. Report of Soap Committee; H. P. Trevithick, chairman. 
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Peterson, and mailed to the members with in- 
structions to make the following tests on each: 

A.—Determine the unsaponified plus unsaponi- 
fiable by petroleum ether by the method of the 
Committee on the Analysis of Commercial Oils 
and Fats of The American Oil Chemists’ Society 
and the American Chemical Society, usually re- 
ferred to as the F. A. C. Committee. 

B.—After completing the extraction, remove 
the alcohol by evaporation, redissolve the soap in 
water, and extract three more times with ethyl 
ether correcting the extracts for any fatty acids 
and soap present. 

C.—Determine the same constituents by the 
straight method as prescribed by the American 
Chemical Society method using ethyl ether and 
making the usual corrections. 

Of course, it was not necessary to saponify the 
sample in any of these tests above, but simply to 
start by dissolving the soap in the required sol- 
vent and then to extract. 

Then determine the unsaponifiable matter by 
the same three methods, A, B and C, of course, 
saponifying the soap, etc. Also the moisture con- 
tent was to be determined. 

The results of these tests by seven analysts are 
shown in Tables I to IV. Four of the members 
of the committee have not yet been able to com- 
plete the work for various reasons. Each table 
shows the average value, and the maximum and 
minimum values for each column, and the gross 
and corrected or net figures for each test as re- 
ported. 


T is seen that the “F.A.C.” method gives quite 
concordant and consistent results in all four 
tables, the deviations being not more than would 
be expected from the work of different collabo- 
rators, in most cases the necessary corrections be- 
ing minor. In this test, the material is extracted 
from a 50% alcohol solution which tends to de- 
press, if it does not completely eliminate, hy- 
drolysis of the soap. 
The additional extractions with ethyl ether, the 
results being shown in the 3rd and 4th columns, 
gave rather fantastic results, the gross results 
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varying from 0.20 to 3.81 on Table I, 0.12 to 1.60 
on Table II, 1.29 to 4.74 on Table III, and 0.74 
to 1.98 on Table IV, while the net corrected values 
ran 0.0 to 0.25 on Table I, 0.0 to 0.25 on Table II, 
0.0 to 0.94 on Table III, and 0.0 to 0.74 on Table 
IV, the corrections being many times the net re- 
sults in most cases, so that it seems probable that 
the net results should be negligible in all cases. 

The results by the straight official method as at 
present prescribed also show very large correc- 
tions, the gross values varying from 1.86 to 2.93 
on Table I, and from 2.89 to 6.53 on Table III. 
The net values also show large variations, which 
are due we believe to the difficulties inherent in 
the method, the length of time required (several 
days) and the number of pieces of apparatus re- 
quired, with consequent enhanced chances of loss, 
spillage, etc. 

In all four tests, the petroleum ether extract 
seems somewhat less than the ethyl extract, but 
this may be partially due to the fact that the cor- 
rections as applied to the ethyl ether method are 
not sufficiently exact. Further, we believe that no 
method should be adopted where the corrections 
are much larger than the net results, as the 
chances of errors creeping in are too great. 


E, therefore, recommend that these methods 
for the determination of unsaponifiable, un- 
saponified plus unsaponifiable, and unsaponified 
saponifiable matter be rewritten to agree with the 
F. A. C. procedure. The methods, as we suggest 
them, are as follows: 
Unsaponified and Unsaponifiable Matter : 

Extraction Cylinder: 

The cylinder shall be a 250 cc. glass stoppered 
cylinder about 35 mm. (13”) in diameter and 
about 30 cm. (12”) high. 

Petroleum Ether: 

Redistilled petroleum ether, boiling under 75°C, 
shall be used. A blank must be made by evaporat- 
ing 250 cc. with about 0.25 gram of stearin or 
other hard fat (previously brought to constant 
weight by heating) and drying as in the actual de- 
termination. The blank must not exceed a few 
milligrams. 

Determination: 

Weigh 5 grams (+0.2 gram) of the prepared 
sample into a 250 cc. Erlenmeyer flask or beaker 
which contains approximately 0.1 gram bicar- 
bonate of soda, and dissolve in 100 cc. of 50% re- 
distilled ethyl alcohol. Warm and shake to effect 
solution, keeping the temperature under 60°C, 
and filter off any undissolved residue on a Gooch 
crucible with an asbestos pad or in a funnel using 
an asbestos pad deposited on a perforated por- 
celain disc. Wash three times with hot 50% 
alcohol and then with 5 cc. of hot 95% alcohol. 
Wash with a small amount of petroleum ether to 


remove any traces of unsaponified and unsaponi- 
fiable. Transfer the entire alcohol-water and 
ether filtrate to the extraction cylinder and make 
up to the 160 cc. mark with 50% redistilled ethyl 
alcohol. Add 50 cc. of petroleum ether, shake 
vigorously for one minute and allow to settle until 
both layers are clear. The volume of the upper 
layer should be about 40 cc. Draw off petroleum 
ether layer as closely as possible by means of a 
slender glass siphon, into a separatory funnel of 
500 cc. capacity. Repeat the extraction at least 
six times using 50 cc. of petroleum ether each 
time. Wash the combined ether extracts in a 
separatory funnel first with a mixture of 15 cc. of 
N/10 sodium hydroxide solution and 15 cc. of 95% 
alcohol, and then three times with 25 cc. portions 
of 10% alcohol, shaking vigorously each time. 
Transfer the petroleum ether extract to a beaker 
and evaporate off the petroleum ether on a steam 
bath in an air current. 

Test the residue for solubility with 50 cc. of 
petroleum ether at room temperature. Filter and 
wash free from the insoluble residue, if any; 
evaporate and dry in the same manner on the 
steam bath in a current of air, and finally in an 
air oven at 101°C for 30 minutes. Weigh and re- 
turn to the oven, re-weighing at 15 minute inter- 
vals until constant weight is reached. Take up 
the residue in 50 cc. of warm etyhl alcohol, neu- 
tralized to phenolphthalein, titrate to the same 
color as original neutral alcohol with N/25 sodium 
hydroxide solution and calculate to oleic acid. 
Deduct this figure from the gross weight pre- 
viously found and report as “Unsaponified and 
Unsaponifiable Matter.” 

Note: Any blank from the petroleum ether 
must be deducted from the weight before calculat- 
ing the unsaponified and unsaponifiable matter. 
Unsaponifiable Matter: 

Determination: 

Weigh 5 grams (+0.2 gram) of the prepared 
sample into a 200 cc. Erlenmeyer flask. Add 30 
cc. of redistilled 95% ethyl alcohol and 5 cc. of 
50% aqueous potassium hydroxide and boil the 
mixture for one hour under a reflux vondenser. 
Transfer to the extraction cylinder and wash to 
the 40 cc. mark with redistilled 95% ethyl alcohol. 
Complete the transfer, first with warm then with 
cold water till the total volume is 80 cc., and 
finally with a small quantity of petroleum ether. 
Cool the cylinder and contents to room tempera- 
ture and add 50 cc. of petroleum ether; and then 
proceed with the extraction as outlined above 
under “‘Unsaponified and Unsaponifiable Matter,” 
except the alkaline wash may be omitted; weigh 
the residue and correct for fatty acids in the 
usual manner. Report the result as ‘Unsaponi- 
fiable Matter.” 

From the total Unsaponified and Unsaponifiable 
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Matter figure as found above, deduct the Un- 
saponifiable figure and report as “Unsaponified 
Matter.” 

The Committee wishes to emphasize the neces- 
sity of thorough and vigorous shaking in order to 
secure accurate results. The two phases must be 
brought into the most intimate contact possible; 
otherwise low and disagreeing results may be ob- 
tained. 

Note: The above method will not remove all 
the unsaponifiable matter in soaps to which 
lanolin has been added. Many more extractions 
are required when substances of this nature are 
present. 

A. K. Church, L. M. Roeg, W. A. Peterson, R. 
B. Trusler, C. P. Long, W. D. Richardson, W. H. 
Burkhardt, M. L. Sheely, M. H. Ittner, H. P. 
Trevithick, Chairman. 


(Table I.) 
TALLOW SOAP 
UNSAPONIFIED PLUS UNSAPONIFIABLE 


Add'l American 

Analyst Fy AG, Ethyl Ether Chem’! Soc’ty 
Gross Net Gross Net Gross Net 
DO rk ha keen ae ace a 0.90 0.84 0.18 0.06 a 
0.97 0.385 0.27 0.11 are 3 
Bs Oia eteliciceecsicceew ne bees 0.36 0.31 0.76 0.26 2.86 1.23 
0.386 0.31 0.90 0.23 3.00 1.08 

PER Giana tecotin cata elacwtacere aoe ees 0.51 0.40 1.20 0.10 . 
0.48 0.40 1.25 0.09 ean. aueee 
No. 4 (5 extractions) A... .... 0.26 ones, CS ene ( Cee 
0.26 jae ccoe eS 
0.26 cose OO wees Sea 


0.26 cone. OH sce, See 
(7 extractions) B... % 
(Stokes Flask used) 
(3 extractions) €... .«.. O28 sass, ee 


0.26 et ee 7 <<. 
0.27 Seca» ae eaten sa wake 
cece Cees cace "Oe ay aida 
bo TN SERRE Neer a ae ert OR Te ar 0.42 0.87 0.52 0.05 2.14 0.54 
0.35 0.3 O05 0.06 158 0.27 
me keen deboariecseaeeas 56 0.23 3.8L 0.07 1.89 0.35 
ee es Saw eee erer Sees .32 0.29 Sone eae ae 0.68 
(ite veces 0.77 
Ws. wave eae Bees 0.382 0.380 “se 
0.3 cides aan rr jad, oi 

UGA 0 6b 5.00 eee pane 0.49 0.81 1.28 0.08 2.23 0.58 
REI 850.06 alee eewcien 0.94 0.40 3.81 0.25 2.93 1.16 
p 8 oe | eee er 0.32 0.23 0.20 0.00 1.86 0.25 

(Table IT) 

TALLOW SOAP 
UNSAPONIFIABLE 
Add’l American 

Analyst Moisture P..Aa€, Ethyl Ether Chem’! Soc’ty 
Gross Net Gross Net Gross Net 
No. 1 2.77 0.30 0.25 0.10 0.05 . Pee 
0.386 0.25 0.138 0.06 P aces 
No. 2 0.26 0.18 0.74 0.28 1.30 1.19 
0.26 0.19 0.66 0.22 1.22 3.48 
No. 3 3.45 0.82 0.82 0.83 0.02 arene 
0.29 0.29 0.78 0.08 Spear Sete 
No. 4. A. (5 extractions).. .... 0.24 Ma ee UORe mere | 
. 0.24 vec OF cece Oe 
0.24 tses OD jece hae 
0.24 ions OO cone GBS 

B. (7 extractions)... re 


Cc. (Stokes Mlask 
used) (5 extractions) 


3.58 soce O28 ee 
3.56 soso. ee cece 
3.09 ooces. eeee ee, ee 
ese eee voce Ce ane eta 
No. 5 3.55 0.24 0.24 1.97 0.08 1.22 90.22 
3.49 0.27 0.27 1.22 0.03 1.42 0.37 
No. 6 0.48 0.18 0.42 0.09 0.48 0.09 
MO. Fs As 2.52 OAR <exe Fare Mears Raat tees 
2.60 0.28 0.29 Shee eee core Oral 
B. 0.26 hiss . Rees 
0.28 0.27 
gy. 0,24 o ees 
0.28 0.26 Pern te ste Sees hee 
AVERAGE 3.18 0.82 0.25 0.72 0.07 1.02 0.47 
MAXIMUM 3.59 0.48 0.31 1.60 0.25 22 1.16 


MINIMUM 2.56 0.26 0.18 0.12 0.00 0.48 0.09 


(Table III) 
ROSIN TALLOW SOAP 
UNSAPONIFIED PLUS UNSAPONIFIABLE 


Add’l American 
Analyst FF. 4: C. Ethyl Ether Chem’! Soc'ty 
Gross Net Gross Net Gross Net 
WR OB oels Cal resienw te caaus 1.77 1.€0 1.10 O.S4 
1.75 1.66 1.47 O.94 widen ediee 
IRR Bilas ace wo nave So emcees 15S 1.54 1.80 0.90 6.48 2.81 
1.62 1.56 1.78 O98 6.58 2.80 
IMO ctan oe caw eeanaewe en 1.83 1.67 2.44 O58 ut 
1.83 1.67 ain) -waee “nen 
No. 4. <A. (5 extractions)... .... 1.51 cove: RO 1.66 
1.60 aucen O05 1.66 
1.60 Pen aes O.02 1.67 
1.68 soce CAB 1.68 
LB. (7 extractions)... 1.67 
1.65 
1.65 
1.64 
C. (Stokes Flask used) 
(5 extractions) 1.60 Pacem 
1.61 Oo 
1.63 Jeane wae 
1.64 evcs ‘AP 
NOE ada ts ake erence ach oar ee 1.44 1.23 2.62 0.62 5.40 1.80 
‘nda oamea ie Sees 340 1.80 
i Perri ee ee ee 1.62 1.31 4.74 0.66 2.89 2.49 
el Ba eal die ulceea ee Comme saws re re 45 
1.08 1.04 
De aecccvsnans wowes R20. sexs 
1.08 1.00 eae 
Pg 1) rere ee 1.49 1.48 2.58 0.53 
p FRY) (i) Sree . 1.83 1.67 4.74 0.94 
MOPED kc cwhucecmsues 1.09 1.00 1.25 0.00 





(Table IV) 
ROSIN TALLOW SOAP 
UNSAPONIFIABLE 


Addl American 
Analyst Mo‘sture AWC, Ethyl Ether Chem'l Soc’ty 
Gross Net Gross Net Gross Net 
No. 1 0.20 1.60 1.45 0.77 0.74 
1.60 1.40 0.73 0.73 Cees sates 
No. 2 26 1.30 1.32 0.74 2.80 1.32 
1.42 1.39 1.24 0.70 2.50 1.19 
No. 3 0.60 1.653 1.61 1.48 0.53 sees os 
1.61 1.58 1.97 0.67 nee 
No. 4. A. (5 extractions).. .... 1.51 Vase “oes 1.60 
1.50 dese eeu icex ae 
1.54 ease ees axes | nae 
1.57 eater cabes onan wee 
B. (7 extractions)... 1.60 
1.61 
1.60 
1.60 
C. (Stokes Flask used) 
(5 extractions) 
0.84 1.52 0.0 Sere 
0.83 <<a eee , 0.0 a 
0.85 ieee ae ea oe a 
jeee ae 0.0 ean 
No. 5 0.74 1.06 1.06 2.47 0.238 oc 1.62 
0.69 0.91 0.91 1.49 0.23 28% 1.46 
No. 6 1.25 1.06 O.74 O15 1.58 O94 
No. 7. ‘A. 1.54 0.90 rr is ates wee. “atau 
1.50 0.84 OST vee sees parereee e 
B. O.S86 rr 
0.84 O.85 wa wnloa aa a aaa 
(on dried soap) (with ethyl ether) 
Gross 0.91 Net O.S5 
AVERAGE 0.78 1.22 1.28 1.09 0.41 2.02 1.42 
MAXIMUM 1.54 1.60 1.60 1.98 0.74 2.82 1.62 
MINIMUM 0,20 0.85 O85 0.74 0.00 1.58 0.04 


na 








It has been reported in the London press that 
offers as high as $70 a ton for substantial unsold 
quantities of whale oil have been refused by Nor- 
wegian whaling companies recently, although 
previously quantities of oil had sold as low as $57 
ton. This has led to the belief that unsold whale 
oil would be stored rather than be thrown on 
the market at unfavorable prices. The Bank of 
Norway has indicated that it may assist in 
arranging the necessary financial backing and it 
is thought that the whalers reached an agreement 
for storage at a recent meeting in Oslo. It is be- 
lieved that such a development would bring prices 
as high as $90 ton by the end of the year. 
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/ SOLVAY FLUE » 


(Trade Mark Registered) 


Fluf makes an ideal cleanser to add to your 
line of products because it produces the largest 
package with the lightest weight. Fluf is an 
extra light soda ash made especially fluffy, bulky 

and light by a process exclusive 


ies with Solvay. Pi 
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Super Cleanser Snowflake Crystals 
(Trade Mark Registered) (Trade Mark Registered) 

This ideal cleaner and cleanser for Pure white, crystalline, immediately 
general cleaning is efficient, effective and and entirely soluble, Solvay Snowflake 
entirely soluble in water. Super Cleanser Crystals is an excellent water softener 
contains no harmful ingredients nor inac- and effective soap saver. Perfect solubil- 
tive filler. It is all active cleanser. Solvay ity enables this mild cleanser to do its 
Super Cleanser is good enough to beat ‘work without leaving a residue. Snow- 

competition and can be sold at a flake Crystals also makes the most 

a profitable price. q perfect base for both salts. A 








UT Solvay quality into your packages and 
get more out of your private label trade. Write 
today for prices and booklet SC7. 


SOLVAY SALES CORPORATION 


Alkalies and Chemical Products Manufactured by 
The Solvay Process Company 
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Philadelphia Quartz Co., 


1831-1931 


Two views of the first factory 
of the Philadelphia Quartz 
Company under that name, 
located at Ninth and Mifflin 
Streets in Philadelphia. 





manufacture of soap and candles was 

founded by one Joseph Elkinton in Phila- 
delphia. For thirty years, these were the chief 
items of the plant, but in 1861 there was begun 
the manufacture and sale of a product which was 
destined to displace the others and to become 
commercially important. The product was sili- 
cate of soda. Over a period of years, the soap 
and candle end of the business was gradually 
overshadowed by the growing production and 
sale of silicate. In 1904, soap production ceased 
and soluble silicates became the exclusive prod- 
ucts of the company. 

On July 21, 1931, Philadelphia Quartz Com- 
pany will officially observe its 100th anniversary 
in business. On that same date, in 1831, Joseph 
Elkinton founded the business at 377 South Sec- 
ond Street, Philadelphia, a property which he 
had purchased earlier in the year with that pur- 
pose in view. The first location was a combined 
store and dwelling. Shortly after, a factory was 
built in the rear, soap and candles having been 
the only products produced at that time. Barter 
and exchange having been the general practice 
of the day, entries in Mr. Elkinton’s books show 
many transactions in coffee, cordwood, coal, sand, 
grease, barilla, carpet, etc., and also foodstuffs 
such as butter, pork and flour. All of these goods 
had to be disposed of before a profit could be 
realized on the original sale of soap or candles. 


A HUNDRED years ago, a factory for the 
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Joseph Elkinton conducted the business himself 
for almost twenty years and then was joined by 
his sons Joseph S., Asa and Thomas. When 
Joseph S. Elkinton was taken into the firm, in 
1855, the name was changed to Joseph Elkinton 
& Son. At that time soap and candles were being 
made and sold from the factory, with the store 
serving as an outlet for the merchandise which 
had been accepted in exchange. 


ARLY in 1858, equipment was purchased 

which was apparently intended for either 
manufacturing or experimenting with silicate, 
for in the first month of 1861, the company’s 
books recorded a sale of three barrels of the new 
product. The use of silicate in soap by the Elkin- 
tons themselves antedated this transaction. 
Their own experiments to prove the value of 
silicate as a detergent had attracted the atten- 
tion of other soap makers. Soon the manufac- 
ture of silicate, in the original soap factory, ap- 
peared to be supplanting the manufacture of 
candles, use of the latter having fallen off owing 
to the introduction of kerosene. 

In January, 1862, the founder withdrew from 
the business, leaving it to be conducted by Joseph 
S. and Thomas Elkinton under that name. A 
few months later the first of the company’s bulle- 
tins appeared, these having since become quite 
familiar wherever silicate is used. The first 
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Two of the nine Philadelphia Quartz 
plants. Above—view of the plant at 
Rahway, N. J. Right—the factory at 
Baltimore, Indiana. Other plants at Ches- 
ter, Pa., Anderson, Ind., Gardnerville, 

. Y., Kansas City, Kas., Utica, Ill., 
Berkeley, Calif., and St. Louis. 


bulletin listed soda lye, candles, cracklings, 
clothes bluer, starch and alkaline fertilizer along 
with silicate and fifteen varieties of soap. 


j heme first plant expansion came in 1864 when 
a new factory was set up at 9th and Mifflin 
Streets, Philadelphia. This was the first of nine 
plants which have since joined the Philadelphia 
Quartz group. A partnership was formed to be 
known as Philadelphia Quartz Company, the first 
time the present company title was used. This 
new plant was to specialize on silicate of soda, the 
soap business having been continued at the old 
plant under the same Elkinton firm name. The 
partners, Messrs. Greacen and Booth, were 
brought out by the Elkinton interests in 1868. 
Shortly after, the company employed Charles 
W. Goudy, a soap maker from Marshalltown, 
Iowa, to demonstrate the use and value of silicate 
in soap factories throughout the country, Mr. 
Goudy having previously been an unusually large 
buyer of Philadelphia Quartz products. He was 
equipped with a miniature soap plant with which 
he could produce samples of silicated soap in 
the buyers’ presence and was also prepared to 
go into the factory for large scale demonstrations. 
Silicate of soda sales soon began to show marked 
increases under this new selling method. 
Although the adhesive value of silicate was 
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already known and there had been some use of 
the product for such purpose, it was with the 
introduction of the corrugated shipping box in 
the early nineties that a larger demand for sili- 
cate as an adhesive was created. 


ILLIAM T. ELKINTON, who is the present 

chairman of the board, joined the company 
in 1879. His original wage is recorded as $4.50 
per week. Alfred C. Elkinton, now president of 
the Philadelphia Quartz Company of California, 
joined the organization shortly after. In 1904, 
the company was incorporated as Philadelphia 
Quartz Company and the manufacture of soap 
was discontinued. Since then, all efforts have 
been concentrated on developing the manufac- 
ture and uses of silicate of soda. 

When it was learned that the proportions of 
ingredients could be varied to produce widely 
different properties, useful applications for sili- 
cate in many other industries were discovered, 
and are being discovered. The catalog of sili- 
cates today includes thirty-three grades, and 
still new combinations claim study and experi- 
ments. On the threshold of another century, the 
company is introducing for the first time in com- 
mercial form a new industrial alkali, sodium 
metasilicate. 

(Turn to Page 63) 





or Better 
Cold Milled Soaps 


You are urged to try Kellogg's 
Silver Seal Cochin. This Coconut Oil 
is specially made for use in high 
grade cold milled soaps. 


It is pure white in color and has no 
equal for very white and delicate 
shaded soaps. 


Our patented processes of refining 
insure an absolutely neutralized oil 
that will contribute wonderfully to 
the soft creamy lathering qualities 
of your soaps. 


Constant laboratory control and 
check assures absolute uniformity of 
color and neutrality. 


You will find it worth while to 
insist on Kellogg’s. 


“ee palo 


Administration Office and 
Research Laboratories 


BUFFALO, N. Y. 





Crushing Plants: Manila, P. I. 












a) t / 1er Refineries: Edgewater, N. J.; 
Kansas City, Kansas. 
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The House of Kellogg maintains 
its own buyers in the principal copra 
producing regions, its own crushing 
mills in Manila, P. I., tank steamer 
line direct to great modern refineries, 
and a great distributing organization 
with warehouses in the key cities of 
the soap industry. 

This complete control insures you 
the highest quality, accuracy, uni- 
formity and purity, and superior ser- 
vice which is your greatest economy. 

There is a Kellogg Warehouse 
near you. 


Spencer Kellogg and Sons Sales Corpn 


Administration Office and 
Research Laboratories 


BUFFALO, N. Y. 


KELLKO KELLOLEIN 
Coconut Hard Butters Coconut Soft Butters 


KELLOGG KOLINE 
Hydrogenated Coconul Oils 76° Edible Gconul Oil 
and Plastic Bulters 
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THE KREIS TEST FOR RANCIDITY 


By A. S. Richardson* 


Proctor & Gamble Company 
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FRONT, 


years of the committee’s existence, showed 

that no two laboratories could be depended 
upon to obtain the same result when Kreis Tests 
were made in the usual way and merely reported 
as positive or negative. 

During the last year, two methods of using 
color standards and reporting Kreis Test on 
numerical basis were tried. The results were 
less erratic than without a color standard, but 
still did not meet the standards of reproducibil- 
ity which chemists generally have set for ap- 
proved analytical and testing methods. Be- 
cause of this difficulty of obtaining reproduc- 
ible results, and also because of the somewhat 
uncertain relation of the test to quality of edible 
fats and fatty oils, it is not recommended that 
the Kreis Test be added to the official methods 
of the American Oil Chemists’ Society. 

To chemists who wish to make use of the Kreis 


C rears of the « work during the first two 





*Before American Oil Chemists’ Society, New Orleans, 
May, 1931. Committee on the Kreis Test. 





Test, the committee informally offers the advice 
that the habit of reporting the test as positive or 
negative should be abandoned, and that some 
method of measuring the intensity of red color 
should be used. 

One of the committee members has found the 
Ives tintphotometer suitable for reading Kreis 
Test colors. It is possible to use paper color 
standards, although there is considerable dif- 
ficulty in matching them against colored liquids; 
the committee members have tried to use, with 
varying success, the P.R. series in the color chart 
of indicators in the third edition of Clark’s “The 
Determination of Hydrogen Ions.” A more posi- 
tive color match was obtained in our committee 
work with the use of Lovibond glasses, in accord- 
ance with the method described below. 

“5.0 cc. of the fatty oil to be tested is placed 
in a test tube of 0.66 (+0.02) inch inside diam- 
eter and 5.0 cc. of concentrated hydrochloric 
acid (specific gravity 1.19) added. The tube 
is closed with a carefully cleaned rubber stop- 
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SOAP MACHINERY 


Special Offerings 











DOPP 
CRUTCHERS 


Sizes from 300 
pounds to 3,000 
pounds. All in 
best condition 
and guaranteed. 














H-A SOAP MILL 


This 4-roll granite toilet 
soap mill is in A-1 shape. 
Latest and largest size 
rolls. 





4 JONES AUTOMATIC 
combination laundry 
and toilet soap presses. 
All. complete and in 
perfect condition. 














Quality Used Machinery 


You can see NEWMAN equipment in actual 
operation at our Chicago warehouse. 

SOAP CUTTING TABLES— FILTER PRESSES—Sperry, Per- 
Houchin-Aiken Steel Automatic rin & Shriver Cast Iron Filter 
Table with self-spreader and ex- Presses 12”, 18”, 24”, 30” and 36”. 
tra headers. International and Monopod Fil- 


DRYERS — Two Proctor & 
Schwartz Large Roll Soap Chip 
Dryers Complete. 














Three Proctor & Schwartz Soap 
Chip Dryers with five Chilling 
Rolls. Devine Double Drum 
Vacuum Dryer. 

Proctor & Schwartz Bar Soap 
Dryers. 
Condon & Soap Chip 
Dryers. 

SOAP CRUTCHERS — Houchin- 
Aiken, Dopp & Doll Steam Jack- 
eted Crutchers, 1000 Ib., 1200 Ib., 
1350 Ib., 1500 1Ib., 1800 1b., 3000 
Ilb., 6000 Ib. and 10,000 Ib. 

SOAP PRESSES—Jones, Machin- 
ery Designing, & Ralston Auto- 
matic Presses for toilet and 
laundry soap. Dopp, Crosby & 
Empire Foot Presses. 

Scouring Soap Presses. 

GRINDERS & MIXERS — Day 
Jacketed Marshmallow Mixers, 
Pony Mixers, Talcum Powder 
Mixers, Rouge Mixers, Ointment 
Mill, etc. Schultz O’Neill Mills. 


Huber 


Wooden Tables with and without 
self-spreader attachments. 

SOAP SLABBER S—Houchin- 
Aiken, Curtis-Davis, Dopp & New- 
man’s Hand and Power Slabbers. 

TOILET SOAP MILLS-2, 3, 4, 5 
and 6-roll Granite Soap Mills. 
Houchin-Aiken 4 and 5-roll Steel 
Mills. 

Buhler 3, 4, 5-roll Steel Mills. 

PLODDERS — Houchin-Aiken, 
Rutschman & Allbright-Nell 6”, 
8” and 10” Plodders. 

SOAP POWDER MACHINERY 
—Blanchard No. 10-A and No. 14 
Soap Powder Mills. 

3roughton Soap Powder Mixers. 
Wms. Patent Crusher & Pulver- 
izer. 
Sedberry Grinder & 
Pulverizer. 

A-N 5x7 Crystallizing Rolls. 


Crusher, 


ters. 


VARIOUS OTHER ITEMS— 
Wm. Garrigue Glycerine Evapo- 
rators. 

Steel Soap Frames, 600 1b., 1000 
lb., 1200 Ib., 1500 Ib., and 1800 
Ib. cap. 

Automatic Soap Wrapping Ma- 
chines. 
Steel, 
Kettles. 
Soap Remelters, Tube Fillers. 
Filling and Weighing Machines. 
Pneumatic Scale Corp. Can Fill- 
ing Machine for cleansers, etc. 
Brass Soap Dies for foot and aut. 
Presses. 

Soap Chippers, Scales, 
Amalgamators. 

Soap Racks, Bottle Filling and 
Capping Machines. Talcum Can 
Crimpers, etc. 


Copper and Aluminum 


Motors, 


Send us a list of your surplus equipment—We 


Also makers of a new line of soap machinery. 
All used machinery is sold as absolutely guaranteed in first class working condition. 


ment! 


buy single items or complete plants. 
Get our complete list and prices on this new equip- 


thing listed here is ready for immediate shipment. 


Every- 








NEWMAN TALLOW & SOAP MACHINERY CO. 


1051 WEST 35TH STREET 
CHICAGO, ILL. 


Our Forty Years of Soap Experience can help solve your Soap Problems 


Say you saw it in SOAP! 
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per and shaken vigorously for 30 seconds. 
5.0 cc. of 0.1 per cent solution of phloroglucinol in 
ether is then added and the tube closed and again 
shaken vigorously for 30 seconds. Alternatively 
the oil and the reagents are mixed and shaken in 
a glass stoppered cylinder, and thereafter trans- 
ferred to a test tube of standard inside diameter. 
The tube is allowed to stand until the amount of 
the lower layer separated is sufficient for the 
color comparisons outlined below. Separations 
can sometimes be accelerated by gently turning 
the tube. The color comparison of each tube 
should be made within 30 minutes after the be- 
ginning of the test. 

“A blank test is made, repeating the whole of 
the above procedure, except that the fatty oil is 
omitted. The reagents should be of such quality 
that no distinct red color is developed. 

“Without removing the ether-oil layer, place 
the test tube (S) containing the fatty oil in 
one of the two receptacles provided in a simple 
block colorimeter as shown in the accompany- 
ing illustrations. In the other receptacle place 
the tube containing the blank reagents (B). 
Holding the test tubes in an approximately ver- 
tical position, observe them through the two 
small holes of the colorimeter with a small sheet 
of white paper held in the line of vision in the 
background. The observer must not look toward 
any open window or other bright light, but must 
view the samples by means of reflected light from 
the white paper. 

“The Kreis Test color is matched against Lovi- 
bond red glasses placed in series with the blank 
reagents. To improve the match in hue, Lovi- 
bond yellow is used in series with the tube con- 
taining the fatty oil, the units of yellow being 
\% the units of red, plus or minus 0.2. A maxi- 
mum of two glasses of each color is used.” 

Occasionally a pink color is obtained simply 
by shaking together the oil, ether and acid. This 
is a possible complication which may be taken 
into account by an additional blank test. 

The membership of the committee includes: 
A. K. Epstein, D. M. Gray, W. D. Hutchins, G. S. 
Jamieson, W. D. Richardson, S. M. Tolman, 
H. W. Valteich and A. S. Richardson, Chairman. 


—()—_ 

Louis Geismar, formerly connected with Welch, 
Holme & Clark Co., New York chemical and 
vegetable oil dealers, is no longer associated with 
that company. He has not yet made known his 
future plans. 

Oo——_ 





Glyco Products Co., Brooklyn, has issued a 
leaflet on the theory and practice of emulsions, 
giving working formulae. Copies will be sent on 
request to interested parties. 


C-P-P-Co. Acquires Omega Chemical 

Colgate-Palmolive-Peet Co. has announced the 
acquisition of Omega Chemical Co., New York, 
the purchase price being reported as $3,000,000. 
The acquired concern which manufactures a lin- 
iment, “Omega Oil,” as well as tooth paste and 
several other preparations, will continue to op- 
erate without change in personnel for the present. 
The Omega Chemical Co. is said to own an in- 
terest in Societe Cadum, Paris, which has revived 
reports of interest in that company on the part 
of Colgate-Palmolive-Peet. 





Q—— 
Hold Squibb Bowling Banquet 


The House of Squibb Bowling League, com- 
posed of fifty members of the staff of E. R. Squibb 
& Sons, Brooklyn, held its second annual banquet 
at the close of the bowling season on May 12 at 
Weber’s Inn, Sheepshead Bay, New York. Pres- 
ident of the League, Milton J. Harnest, presided. 
The prizes for the year were awarded during the 
dinner by Frank Zachmann, former president of 
the league. High individual average was won by 
Alexander McArthur with William Lieber second. 
Special prizes were won by Messrs. Becker, Eck- 
berg, Harnest, Goodstadt, and Connolly. At the 
election of officers for 1931-32, the following were 
chosen: Austin Heberger, president; L. Mac 
Pherson, vice-president; Ernest Fracher, secre- 
tary-treasurer; William Lieber, statistician. The 
dinner was followed by an elaborate floor show. 





Q--—. 
Oil Trades Outing June 16 


All plans have been completed for the annual 
outing of the Oil Trades Association of New York 
to be held at Briarcliff Lodge, June 16. Members 
and guests will meet at the usual starting scene 
opposite 17 Battery Place to start the motor bus 
trip at 10:00 A. M. Those who want to get their 
golf started earlier in the day may make the trip 
in their own cars. A feature of the day com- 
peting with the golf tournament in interest will 
be a baseball game between the Petroleum Ter- 
rors and the Awful Vegetoils to determine the 
championship of the industry. Other amuse- 
ments will include swimming and tennis, the 
complete facilities of the Lodge being made avail- 
able to the Oil Traders. Prizes will be offered 
in all events. These will be distributed during 
dinner which will be held in the Tent Room of 
the Casino. 

Q———— 

F. E. Watermeyer, president of Fritzsche 
Bros., Inc., and Mrs. Watermeyer are on an ex- 
tended trip to Europe during which Mr. Water- 
meyer will visit some of the foreign principals of 
Fritzsche Bros. 
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Odor is a vital factor in the salability 
of your product. The appeal to the 
sense of smell is the most potent and 
effective of all in connection with 
toi et requisites. We are experts in 
the scientific and artistic blending of 
raw materials for the production of 
individual perfume effects for: 


SOAPS 
CREAMS 
EXTRACTS 
BATH SALTS 
FACE POWDERS 
TOILET WATERS 
TALCUM POWDERS 
INSECTICIDE SPRAYS 
DEODORIZING BLOCKS 


The manufacturer of soap perfumes and toilet articles in his effort to promote marketability calls in experts to advise him ~ 
in matters of advertising, style and appearance but is prone to overlook the most important of all the sense appeals in this 
connection, namely, ODOR. This is of primary importance and requires expert attention before all the others. 


Our Perfumery Research Division is prepared to help you improve the odor of your product or to develop novel and 
attractive odors for new items. We suggest that you place your problems before us. 


FRITZSCHE BROTHERS, Inc. 





PARFUMERIES DE SEILLANS 78-84 BEEKMAN ‘ST. aoe er er a: 5 Cae ad 
Seillans, France New York, N. Y. Miltitz, (near Leipzig) Germany 
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SECURITY PRICES 











RICES of stocks of soap, chemical insecticide, 
and allied companies as quoted on the New 
York Stock Exchange, Curb Exchange, other ex- 
changes and over-the-counter are given in the 
following table. This table of prices is compiled 
monthly for Soap by a representative of one of 
the oldest and best-known brokerage houses in 
New York. 
High Low Mayl Junel 
1931 1931 19381 1931 


Allied Chem. .... 18234, 10234 118 104 
Am. Agric. of Del. 2934, 12% 15 125% 
Amer. Cyan. “B”. 1234, 63/4, 73 61, 
Armour of Ill. “A” 41% 114% 214 11% 
Bon Ami “A”.... 66144 60 61 6014, 
Pr eee 6% 5ly 6% 6% 
Colgate, P. P..... 50145 43144 48144 431% 
Corn Prod. ..... 865%, 56 6414, 5614 
Dow Chem. ..... 51144 34144 48 3414 
Drum, The. ...... 783, 61146 6914 63144 
i, 107 714, 81 72 
Glidden ......... 1614 814 9 814 
Gabe Dest ...... 4212 21 351g 22 
oi) rer 76 38 5134, 338i 
Heyden ......... 13 9 10 9 
Intl. Agric. ...... 5% 15 23/,, 154 
Lehn & Fink .... 3434 24 2714 3925 
Mathieson ....... 31144 1834 1834 18% 
McKess. & Rob.. 17 10 1214, 10 
Monsanto ....... 26144 18144 22% #19 
Newport “A” .... 53 42 46144 4314, 
Proct. & Gamb... 71144 56144 67 57 
Shell Union ..... 1014, 4% 5 4, 
Sher, Wik. ...... 6814 52 60 52 
Sinclair ... 15% 614 914 614 
S. O. of Cal. .... 51% 33 36 3314 
S. O. of Ind. .... 38144 1918 2614 193, 
S. 0. of N. J..... 524% 31% 36%, 32 
S. O. of Ohio .... 6214 35 5214, 4014 
Swift & Co. . 803%, 244g 2734, 251% 
Union Carb. .... 72 4414, A9% 44% 
Weatvaco ....... 40 18 26 22 
Wilson & Co..... 4 1l4 2 114. 


———= 

William M. Rand, vice-president of Merrimac 
Chemical Co., was elected a director of Monsanto 
Chemical Works, St. Louis, at a board meeting 
held May 26th, succeeding Philip Stockton. The 
regular quarterly dividend of 31'4c per share 
has been declared, payable July 1 to stock of 
record June 10. 











0 

LaWall & Harrison, consulting chemists, Phila- 
delphia, occupied their new laboratory at 214 S. 
12th Street May 15. 


P. & G. Prevent “Oxol” Registration 


The opposition of Procter & Gamble Co. to the 
registration of the word, “Oxol,” as a trade-mark 
for a liquid chlorine solution by J. L. Prescott 
Co., was sustained by a decision of the U. S. Court 
of Customs and Patent Appeals, May 23. Procter 
& Gamble Co. holds the trademark, “Oxydol,” for 
a detergent and cleanser, and it was on previous 
use of this mark that it based its opposition to the 
registration of the Prescott mark for a dis- 
infectant, germicide, deodorant, sterilizer, cleaner 
and bleach. The court ruled that the products 
were used for similar purposes in the household, 
and that the marks were so similar as to cause 
confusion. It reaffirmed a recent series of de- 
cisions in ruling that when there is any substan- 
tial possibility of confusion the old trade mark 
rights are entitled to every protection. The Com- 
missioner of Patents had previously set aside the 
opposition of Procter & Gamble Co. to the Pres- 
cott registration, and it was this opposition that 
the Court reinstated in its decision of May 23. 

In arriving at its decision the Court stirred up 
several new topics for discussion in trademark 
cases. The majority of members stated that de- 
cisions in infringement cases must rest largely 
on matters of opinion, while Judge Garrett dis- 
agreed with this opinion, stating that there is 
ample authority to establish a proper legal rule 
in a line of previous court decisions. He also ob- 
jected to the inference by other members of the 
court that the Prescott company was seeking to 
profit from the similarity of its mark to the 
Procter & Gamble mark. He called this reason- 
ing from effect to cause, ascribing an improper 
motive to the Prescott company and then using 
this inferred motive as an argument against that 
company. 
= 

Imports of castile soap into United States dur- 
ing March, 1931, totaled 134,664 lbs., worth $14.,- 
254, as compared with 289,387 lbs., worth $25,- 
724, during the same month of 1930. Imports 
of other toilet soap amounted to 129,665 lbs., 
worth $28,511, in March, 1931, as against 208,- 
774 lbs., valued at $54,085, in the corresponding 
period of 1930. 





0 

The regular quarterly dividend of $0.75 per 
share on the company’s 606,234 outstanding 
shares of no par common stock was declared May 
27 by directors of Hercules Powder Company. 
The dividend is payable June 25 to stockholders 
of record June 12. 








O——— 

United States exported 3,843,341 lbs. of laundry 
soap in March, 1931, receiving in return $233,587. 
This compares with 3,048,608 Ibs. in March, 1930, 
worth $196,287. 
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Latin American Soap Survey 


A survey of the Latin American markets for 
soaps and soap making materials has just been 
issued by the Bureau of Foreign and Domestic 
Commerce of the Department of Commerce. The 
survey was compiled by E. L. Thomas, specialist 
in oils and fats, of the Foodstuffs Division, and 
has been published by the Department in the 
form of an 80 page book. The book contains a 
foreword by William L. Cooper, Director of the 
Bureau of Foreign and Domestic Commerce, and 
individual chapters on the various markets by 
consuls, vice consuls and trade commissioners in 
each country. Complete data is given on imports 
and exports, extent of manufacture, sources and 
types of raw materials used, prices and extent of 
markets, tariffs, merchandising methods, and the 
potentialities of the market. Copies may be se- 
cured from the Superintendent of Documents. 
Government Printing Office, Washington, D. C., 
at 15 cents each. 


ah aes 


A cable from acting commercial attache Cril- 
ley at Panama City, dated May 13, 1931, states 
that a decree of March 9, increases the duty on 
laundry soap from $0.0714 per kilo to $0.10 per 
kilo which will increase cost 150 per cent ad 
valorem and practically exclude well known 
brands of American soap from the market. The 
above law became effective June 9, 1931. 

O——— 

Glyco Products Co., Brooklyn, introduced a 
new product, glycol stearate, at the recent chem- 
ical exposition. It is tasteless and odorless and is 
particularly useful in the manufacture of tooth 
pastes and powders where it makes unnecessary 
the use of masking agents usually needed to cover 
the taste of ordinary soaps. 





=) ————— 


Emery Industries, Inc., Cincinnati, announces 
changes in the telephone numbers of its New York 
office, which now will be Cortland 7-1742 and 


7-1743. 





Glycerine Imports Higher in March 

Imports of crude glycerine into United States 
during March, 1931, totaled 1,062,217 lbs., worth 
$59,084, as compared with the February total of 
625,932 lbs. worth $36,908. Imports of refined 
glycerine totaled 98,591 lbs., worth $8,468, in 
March, 1931, as compared with 128,731 Ilbs., 
worth $10,074, in the second month of 1931. The 
following figures give in pounds the imports of 
glycerine into the United States over a period 
of years: 


Refined Crude 
BE Sones ou ae Casa 585,792 14,548,660 
RE Paneer as 1,500,644 14,427,054 
as 5 Sg Sih boo am 2,059,565 19,248,695 
NE ite crac ® andeaee 10,732,246 27,701,142 
BN Sings tive a acorwhasetins 8,268,071 14,784,615 
Sees ener 4,287,587 4,501,727 
PN aid 52 oh totena one 5,493,421 14,488,676 
ise oc Nae 3,064,638 10,424,190 
1st Quarter, 1931.. 2,914,104 98,591 
i) —aaee 


Philadelphia Bowlers Win 


In the three-cornered tournament of bowling 
teams representing the drug, soap, chemical and 
allied trade groups in Philadelphia, New York 
and Baltimore, held at Atlantic City on May 15 
and 16, the representatives of Philadelphia 
won, with Baltimore second and New York third. 
Charles Fritz, captain of the Philadelphia team, 
won high individual average score with Chris- 
topher Graham of Baltimore second and Frank 
Zachmann of New York third. The special prizes 
for high percentage split spares was won by 
Frank Zachmann, for high percentage strikes by 
George A. Bode, and for high score by William 
Friesdorf. This was the 34th annual intercity 
tournament. The 35th tournament will be held 
at Atlantic City in May, 1932. 

0 








New price lists and catalogues for May and 
June, 1931, have been issued by Dodge & Olcott 
Co., and Magnus, Mabee & Reynard, Inc., both of 
New York. 


The Long Beach, Calif., plant of 

Procter & Gamble Co. is rapidly 

nearing completion. The edibie 

products division of the plant will 

go into operation in July while 

the balance of the plant will be- 
gin operating in the fall 
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HE first joint golf tournament of the Chicago 
Perfumery, Soap and Extract Association 
and the Chicago Drug and Chemical Association 
was held May 12th, on the beautiful course of the 
Nordic Club at Itasca, Illinois. Perfect playing 
conditions rewarded the thirty members and 
guests who arrived to open the season. Desire of 
the committee to provide equal opportunities for 
the winning of prizes gave rise to the classification 
of the players into three divisions, A, B, and C, 
according to their past records. The experiment 
of two classifications of last season proved so suc- 
cessful and popular that an amplification of the 
system now insures for every player a chance at 
the prize money. Fittingly enough, the Class A 
prizes for this first tournament went without ex- 
ception to golfers who in previous years consist- 
ently topped the list. The winners and scores are 
as follows: Class A: first prize, A. G. Schneider, 
Victor Chemical Works, 92-14, 68; second prize, 
A. C. Drury, A. C. Drury & Co., 85-13, 72; third 
prize, Fred Slyder, Thermos Company, 84-10, 74. 
Class B: first prize, O. H. Raschke, Victor Chem- 
ical Works, 105-30, 75; second prize, Frank Z. 
Woods, 93-17, 76; third prize, F. R. Lally, C. A. 
Mosso Laboratories, 103-26, 77. Class C: first 
prize, William H. Schutte, P. R. Dreyer, Inc., 
112-37, 75; second prize, Frank T. Robinson, 
Monsanto Chemical Works, 124-47, 77; third 
prize, C. A. Seguin, C. A. Seguin Co., 119-31, 78. 
The blind bogey prize was won by A. C. Drury 
from scratch, with 85. Two guest prizes were 
won, respectively, by A. Albright, with 93-16, 77, 
and C. E. Robins, with 102-25, 77. The second 
tournament of the season will be held on Tuesday, 
June 9th, at Cog Hill. Thereafter they will follow 
one another at about monthly intervals through 
September. Chairman A. C. Drury anticipates 
the largest gatherings in many years. 


Rees ee 


Both Chicago Associations held their closing 
meetings for the spring season during the past 
month, that of the Chicago Perfumery, Soap and 
Extract Association occurring on Wednesday, 
May 20th, at the Midland Club. Tentative plans 
were made for an annual stag picnic, to be held in 
June. They have not been completed because W. 
G. Mitchell, chairman of the entertainment com- 
mittee, resigned on account of altered business in- 
terests. A. G. Schneider has assumed temporary 
chairmanship until the appointment of Mr. 
Mitchell’s successor. The Chicago Drug and 
Chemical Association held its closing spring meet- 
ing at the Hamilton Club on Thursday, May 28th. 


The customary large gathering heard an excellent 
address by Hon. John A. Massen, formerly of the 
Chicago and Cook County Street Traffic Commit- 
tee, and Past Master of the Illinois Committee of 
the Chicago Association of Commerce, who spoke 
on “Crucial Problems of Local Government,” al- 
ways a subject of interest to progressive Chicago 
organizations. Both associations will resume 
regular monthly and semi-monthly meetings in 
September. 

()—— - - 

Credit is due Ray Morris, chairman of the bowl- 
ing committee, for conducting the most successful 
bowling tournament of many years for the Per- 
fumers’ Association, late in April. The first three 
prizes were won, respectively, by A. Susanki, 
Dodge & Olcott Co., Ray Morris, Orbis Products 
Trading Co., and A. M. Burgh, Marcelle Labora- 
tories. 





(j——-— 

The twelfth annual convention of the American 
Association of Cosmeticians and Hair Artists has 
been scheduled for August 16, 17 and 18, at the 
Sherman Hotel, the scene of last year’s successful 
convention. The advance listing of prospective 
exhibitors indicates one of the largest series of 
displays and demonstrations of recent years. 
a 

Joseph De Lorme of Riviera Products Co., re- 
cently arranged to represent, in the Chicago Ter- 
ritory, Glyco Products Co., of Brooklyn, N. Y. 
Stocks will be carried in Chicago. 

Q—- — 

The annual election of the manufacturers’ 
“Merchandise Advertising’ Association, whose 
convention in Chicago was reported last month, 
did not take place at the convention but has been 
scheduled for June 15 and 16, in New York. The 
officers who presided at the Chicago session and 
whose terms expire are, W. L. Sweet, president, 
Rumford Chemical Works; M. D. Rae, vice pres- 
ident, United Profit Sharing Corp.; and J. M. 
Davidson, secretary-treasurer, Colgate-Palmolive- 
Peet Co. 











— 
E. Staley Sales Corp. has recently installed new 
machinery for the production of soya bean oil 
which they will use more extensively in manu- 
facturing their products than heretofore. 
O 
T. K. Almroth was named advertising manager 
of Owens-Illinois Glass Co., Toledo, on June 1. 
Mr. Almroth first joined Owens Bottle Co. seven- 
teen years ago, and worked through various de- 
partments before reaching the position of adver- 
tising manager in 1924. He left the company 
shortly before the Owens-Illinois merger, and 
since then has been acquiring general advertising 
experience with a Toledo agency. 
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SAPOFIXIN 


We invite you to try our Sapofixins 
in your Soaps as reinforcers 


RE 


Sapofixin Eau de Cologne 
Sapofixin Hyacinth 

Sapofixin Lavender 

Sapofixin Lilac 

Sapofixin Lily of the Valley 
Sapofixin Orange 

Sapofixin Pine 

Sapofixin Rose 

Sapofixin Violet 


WE. 


HEINE & CO. 


NEW. YORK 


TELEPHONE BEekman 3—1535 


52-54 CLIFF STREET 


Sole Distributors for HEINE & Co., A. G., Leipzig 
in the United States and Canada 
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PERSONAL AND IMPERSONAL 














Allen B. Wrisley Co., Chicago, has engaged 
Arbogust-Maxwell Co., Chicago, as advertising 
agents. 

) 

Gold Dust Corp. has just completed retirement 
of $15,000,000 of its funded debt. The liquida- 
tion took place over a period of eighteen months, 
during which working capital was not impaired. 
A saving of $750,000 annually in interest charges 
will result. 





O—— 

Max P. Rosenthal, sales manager for the Cin- 
cinnati Soap Co., Cincinnati, is convalescing from 
a two months’ serious illness at Virginia Beach, 
Va. He will return to his duties at the Cincin- 
nati Soap Co. about July 1. 

————(-— 

Reynold Trevino, of Compania Jabonera 
del Norte, soap manufacturers of Monterrey, 
Mexico, was married on June 3 to Miss Mathilde 
Ridolfo, also of Monterrey. The religious cere- 
mony at the Cathedral de Santa Iglesia was fol- 
lowed by a civil ceremony and reception at the 
German Club. 








O—— 

Edward J. Emmer, treasurer and general man- 
ager of John B. Dewsnap & Co., Long Island City, 
and Mrs. Emmer sailed for Europe, May 29, 
aboard the S.S. France. They will be abroad 
about six weeks, visiting six countries. John B. 
Dewsnap & Co. import olive oi] and manufacture 
olive oil and textile soaps. 

o— 

Swenson Evaporator Company, a subsidiary of 
Whiting Corporation, Harvey, Illinois, has issued 
a very attractive new catalog describing the vari- 
ous types of Swenson evaporators. 

——o 

Hageman-Weber Soap Company, 2700 N. 
Campbell Avenue, Chicago, has started the manu- 
facture of castile soap. 








O—— 

Edward Flash, long identified with the cotton- 
seed oil and vegetable oil trades, has announced 
the liquidation of Edward Flash Co., New York, 
and his retirement from business. Mr. Flash had 
been prominent in the industry for a period of 
over fifty years. During 1918 and 1919 he served 
as president of the board of managers of the New 
York Produce Exchange. 





The dock recently completed for Lever Bros. 
Co. at Bromborough at a cost of $5,000,000, is 
said to be the world’s largest privately owned 
dock. The project was first conceived by the late 
Lord Leverhulme as early as 1904, although work 
did not begin until 1924. The docks and quays 
cover 37 acres, and offer 3,000 feet of berthage. 
Storage facilities for 25,000 gallons of oil are 
available. The new development will cut down 
materially the job of unloading raw materials for 
the Port Sunlight plant, and re-shipping finished 
products. 

Oo—— 

Winners of the soap sculpture competition 
sponsored by Procter & Gamble Co. have been 
announced, and the soap carvings have been 
placed on view at the American-Anderson Gal- 
leries, New York, where they will remain until 
June 27. 








/ —— 


Bobrick Manufacturing Corp. has announced 
that their Los Angeles office has been awarded 
the contract to furnish the Los Angeles city 
schools with liquid soap over a one-year period 
beginning July 1, 1931. The contract will run to 
about 20,000 gallons. 
es 


American Home Products Co. is conducting 
negotiations which will probably lead to the ac- 
quisition of John Wyeth & Bro., Philadelphia. 
Oo———_ 

Coty, Inc., New York, has been ordered by the 
Federal Trade Commission to _ discontinue 
methods of resale price maintenance charged as 
illegal by the commission. Among the acts of the 
defendant objected to is its refusal to sell to 
dealers who do not maintain suggested prices. 
Q——— 

Donald B. Wilson has been elected secretary 


and assistant treasurer of Calsodent Co., New 
York, makers of Calsodent tooth powder. For 











_ the past three years he has been sales manager of 


43 


the company. 
(Q———- 


Andre Firmenich of M. Naef & Co., Geneva, 
Switzerland sailed from New York, May 21 on 
the S.S. Lafayette for Geneva. While in this 
country, Mr. Firmenich made his headquarters 
with Ungerer & Co., New York, Naef’s American 
representatives. During his seven months’ stay 
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When it comes 
to supplying the soapmaker 


with perfume materials, we are in position to furnish 
the highest quality merchandise at interesting prices. 


When Again in the Market for 


Oil Rosemary Spanish 
Oil Thyme Red and White 
Oil Lavender Flowers French 
Oil Vetivert Bourbon and Java 
Oil Geranium Bourbon and African 
Write Us for Prices. 


” 
ea 


* All Products of 


Bertrand Freres, S. A. 


GRASSE FRANCE 


Sole Representative U. S. and Canada 


P. R. DREYER INC. 
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he familiarized himself with the purchasing and 
production problems of the American toilet 
preparations industry. Mr. Firmenich plans on 
returning to the United States again in 1932. 


(j)— 

Tomashek Brokerage Co., Chicago, has been 
appointed to represent Manhattan Soap Co., in 
that district. The Manhattan office there has 
been discounted. 





O——— 

Colgate-Palmolive-Peet Co., Chicago, has en- 
tered into an agreement with Borden Premium 
Brands, producers of condensed milk, by which 
premium coupons of both companies and of the 
C-P-P subsidiary, Kirkman & Son, Brooklyn, 
will all be interchangeable and redeemable at 
premium stores of any of these companies. It 
is believed that this extension of a convenience to 
collectors of coupons will make them more in- 
terested in securing coupons of these three 
companies. 





0 
J. E. Quackenbush, associated with George 

Lueders & Co., New York, for a period of forty- 

five years, died May 22 at his home in Hacken- 

sack, N. J., at the age of sixty-seven. 

—— 

George C. V. Fesler, Inc., St. Louis, manufac- 
turers of ‘“Petalis,” has purchased from Neet, 
Inc., a building at 4333 Duncan Ave. which will 
be converted into a manufacturing plant. 

O——— 

Dr. Kurt W. Haeseler has joined the staff of 
Foster D. Snell, Inc., consulting chemists, Brook- 
lyn, as an associated consultant. 

Snap Co., Montreal, has appointed Small, 
Kleppner & Seiffer, Inc., New York, to handle 
advertising on its hand cleansers and soap prod- 
ucts. 

















O——_ 

Robert S. Hebert has announced that effective 
June 13 he will no longer be connected with 
United Africa Co. He has been with the com- 
pany since its formation in the fall of 1929, by 
the merger of Niger Co. and African & Eastern 
Trading Co., and previous to that time had been 
in charge of the vegetable oil department of the 
latter concern. His connection with African & 
Eastern over a period of twelve years brought 
him a wide acquaintance in the trade. Mr. 
Hebert’s future plans are for an association with 
T. G. Cooper & Co., Philadelphia. 

O—— 

Orphos Co., New York, manufacturers of tooth 
paste, has recently filed a petition in bankruptcy, 
listing assets of $2,660 and liabilities of $150,541. 








Robert Groundwater, superintendent of the 
soap division of Swift & Co., who suffered a 
serious accident to his eyes at the Montreal plant 
of the company some six weeks ago, returned to 
active duty at his Chicago office on June 1. The 
accident was caused by splashing hot soap, and 
for a time, it was feared that Mr. Groundwater 
might lose the sight of one eye. 
laceines 


Clarence A. Seguin, head of C. A. Seguin 
& Co. and the Acme Compact & Puff Co., Chicago, 
was married on May 20 to Miss Irene Sharp of 
Chicago at the Huntington, Indiana, Methodist 
Church by the Rev. J. E. Edwards. J. L. Brenn, 
president of the Huntington Laboratories of that 
city acted as best man and Mrs. Brenn as matron 
of honor. The honeymoon was spent in Canada. 
Mr. Seguin is a former president of the Chicago 
Perfumery, Soap and Extract Association. 
Q—--—_ 








A new detergent by the name of “Radion” has 
been placed on the market in Holland by the Lever 
Soap Works at Vlaardingen, for which it is 
claimed by its sponsors acts as bleaching agent, 
blueing, and detergent. It sells for the equiv- 
alent of nine cents per package. 

Q-—_ 





A. Delavigne, president of George Silver Im- 
port Co., New York, sailed for France May 23, 
where he will visit the headquarters of Roure 
Bertrand Fils and Justin Dupont. George Silver 
Import Co. acts as American representative for 
the two French concerns. Mr. Delavigne will re- 
turn early in August. 





0 
V. H. Fischer has been elected secretary of 
Dodge & Olcott Co., New York, to fill the vacancy 
made by the death of the late J. H. Howe. Mr. 
Fischer’s former position as assistant secretary 
will be filled by J. A. Corson. 
a 
Stephen L. Nordlinger, Conti Products Co., 
New York, has applied for membership in the 
New York Produce Exchange. 
0 
Procter & Gamble Co. pays the announced 
quarterly dividend of $1.25 per share on common 
stock, June 15, to holders of record May 25. 
Q———— 
Hexine Tooth Paste Co., Montgomery, Ala., has 
been incorporated in Delaware with capitaliza- 
tion of $100,000. 




















7 —_——— 

Bemis Bros. Bag Co., St. Louis, has purchased 
and will continue to operate the plant of Percy 
Kent Bag Co. in Norfolk, Va. 
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SAVE 


with 
DARCO! 


(4) In Filter Cake Losses. 


The quantity of oil or fat retained in the spent-carbon filter press 
cake depends on the density of the carbon,—the denser the 


carbon the less oil or fat retained. 
This retained oil or fat represents a direct loss to the refiner. 
DARCO is denser, heavier,—minimizes filter cake losses. 


For maximum economy in oil or fat decolorization use DARCO. 


This Trade-mark On Every Carton 





“IT GOES FURTHER” 


DARCO SALES CORPORATION 


45 East 42nd Street 
New York, N. Y. 


Telephone: Cable Address: 
VAnderbilt 3—1592 DARCOSALE, NEW YORK 
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(Official Publication, SOAP SECTION, American Oil Chemists’ Society) 

















Campbell Again Heads Soap 


HE Twenty-second Annual Meeting of the 

American Oil Chemists’ Society held at the 
Roosevelt Hotel, New Orleans, came to a close 
May 15th with the election of officers to serve 
during the coming year. Archibald Campbell 
was re-elected chairman of the Soap Section and 
fourth vice-president of the Oil Chemists’ So- 
ciety. A.S. Richardson of Procter & Gamble Co. 
was named president of the Society, succeeding 
W. H. Irwin of Swift & Co., as announced in the 
May issue of SOAP. Other officers elected in- 
cluded the following: 1st vice-president, N. C. 
Hamner, Southwestern Laboratories, Dallas; 2nd 
vice-president, J. C. McMillan, International 
Vegetable Oil Co., Atlanta; and 3rd vice-presi- 
dent, Andrew K. Schwartz, South Texas Cotton 
Oil Co., Houston. 

There were present at the meeting approxi- 
mately one hundred members and guests, repre- 
senting all branches of research and production 
in the fields of fatty oil and soap technology. In 
his presidential address, W. H. Irwin made sev- 
‘eral suggestions which were later adopted as 
resolutions by the society. He recommended that 
all analytical methods be made tentative for one 
year before adoption as official methods in order 
that they might be perfected in that time. He 
also proposed that additional importance be given 
to the Fall Meeting, making it an annual event 
and giving it the same powers as the Spring Meet- 
ing with regard to rule and method recom- 
mendations. 

Among the reports presented were those of the 
secretary and treasurer, by J. C. P. Helm, the 
report of the Soap Section, by Archibald Camp- 
bell, report of the Soap Committee, by H. P. 
Trevithick, and the report of the Glycerine Com- 
mittee, by W. J. Reese. Mr. Reese, who is chief 
chemist of the Kansas City plant of Colgate-Palm- 
olive-Peet Co., also delivered a very interesting 
paper on “Plant Accounting as a Field for 
Chemists.” The resolutions committee brought 
in a suggestion that the Oil Chemists’ Society go 
on record as stating that there are no chemical 
tests which may be depended on to forecast ac- 
curately the keeping properties of vegetable and 
animal oils and fats, and that the senses of taste 
and smell should be taken as final guides. This 
resolution, the result of a long period of study 


AT 


Section 





ARCHIBALD CAMPBELL 
Chairman Soap Section, 1930-31, 1931-32 


by the Kreis Test Committee, was adopted. En- 
tertainment features included a golf tournament 
at West End Country Club, a luncheon and bridge 
party in honor of the visiting ladies and the an- 
nual banquet. 

a 


E. L. Lederer describes some experiments, to 
determine the cause of the self-heating of soaps. 
Drying and semi-drying oils were not used in the 
manufacture of the soaps experimented with. 
There seems to be quite a difference of opinion re- 
garding the self-heating of soaps, as Welter de- 
nies the self-heating of soaps made from pure 
olive oil, while M. Wegener has shown by experi- 
ments that soap powder made from olive oil is 
capable of self-heating, when warmth has access 
from the outside. Seifensieder-Ztg. 
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% 


(Hydroxycitronellal) 


This product, so useful in the art of perfuming, is one of the 
* specialties of Justin Dupont. On account of its great instability 
x under the influence of reagents, Hydroxycitronellal is difficult 
to obtain in the perfect state of purity demanded for high-class 
x perfumery. We have been engaged in this particular manu- 


facture for the last twenty years, and our specialty “PHIXIA” 
is, undoubtedly, one of the best. 
¢ 


x IONANTHEMES 


IONANTHEME BRUTE is a crude body, obtained through 
the action of acid agents on Pseudo Ionone. It has a brown 
color, and a still rough odor, but is very interesting for soap and 
certain very cheap compounds. ‘This product is the raw 
material from which the other Ionanthemes are derived, 


namely :— 


% 

x Ionantheme 

x Ionantheme 100% 
; Ionantheme Alpha 
x 


Tonantheme Alpha Extra Blanche 


Exclusive representative in the United States and Canada 


GEORGE SILVER IMPORT CO. 


461-463 FOURTH AVE. NEW YORK CITY 
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ON PRODUCTS AND PROCESSES 

















A method for germicidal assay of soap com- 
prises the use of the skin of guinea pigs as a field 
for testing. Alcohol applied before injections is 
said to be ineffective, as are toilet and washing 
soaps also, it is claimed. A soap base in which 
mercuric iodide is properly incorporated in a 
concentration of one percent is effective. J. Lab. 
Clin. Med. 16,391-6 (1931) Chem. Abstr. 25,- 
2242-3 (1931). 

0) 

In experiments conducted for the purpose of 
determining the keeping qualities of soaps pre- 
pared from various fats, the soap made from 
whale oil was found to be the most resistant of 
those prepared from hardened marine oils. Her- 
ring oil (hardened) was found to be equivalent 
to edible tallow and the soap of hardened sardine 
oil turned brown on exposure to light or to 
catalysts. Coconut oil and its soap kept longest; 
soaps from palm-kernel and babassu oils, not 
quite so well. Soaps prepared from corn oil, 
grape-seed oil and linseed oil turned rancid even 
without catalysts. Seifensieder-Ztg. 58, 3-5 
(1931). 








O 

A perfuming compound for jonquil soap as de- 
scribed in a recent issue of Les Parfums de 
France is composed of the following: 475 parts 
tolu balsam; 150 parts benzyl acetate; 120 
parts benzyl alcohol; 100 parts oil petitgrain; 50 
parts oil bourbon geranium; 15 parts oil cloves; 
25 parts oil rosewood; 40 parts oil cananga, and 
25 parts ionone. 








O—-— 

Rancidity in oils and fats may be determined by 
modifying the Kreis test. Taffel and Revis use 
alcohol instead of ether and add ten drops of a 
five percent solution of phloroglucinol in alcohol. 
The method distinguishes between oxidation in 
ordinary rancid oils and oils blown at high tem- 
peratures. J. Soc. Chem. Ind. 50, 87-91T (1931). 
—— 

Iron in fats and soaps may be determined by 
carefully ashing ten grams and determining the 
iron in the hydrochloric acid solution of the ash 
colorimetrically with standard iron solution and 
potassium sulfocyanate. Soaps are ashed in suc- 
cessive portions; a total of five grams is used and 
combustion is aided with a few crystals of am- 
monium nitrate. In a series of experiments on 
the development of brown spots, the unchanged 
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soaps contained 1.4 to 1.8 milligrams and the dis- 
colored soaps up to 9.0 milligrams of iron per 
kilogram. Seifensieder-Ztg. 58, 110-12 (1931). 
Q—— 

The utility has been disputed of soap powders 
containing 40 to 50% soda ash, up to 3% silicates, 
and only 9 to 14% fatty acids. As the soda ash is 
desired only to neutralize the hardness of the 
water, these powders contain 96 to 98% excess 
over the amount needed. This excess is said to 
be harmful to the absorbing properties of the soap 
in solution and to the solidity of the textiles 
washed. Chem. et Ind. 

a aren 

In a patented process for the manufacture of 
soap powder, liquid grain soap is heated by the 
injection of compressed steam, and then atomized 
under the pressure prevailing in the treating ves- 
sel (solid electrolytes having a salting-out action 
having been added before heating). In atomizing 
the heated soap compressed air or other non- 
condensing gas may be pumped into an autoclave 
containing the soap before or at the beginning of 
the heating. Brit. Pats. Nos. 332,590 and 332,599. 


0o—— 








Marseilles soap was originally made from olive 
oil and had a pale blue marble appearance. Later 
coconut oil was used and a white soap produced. 
About thirty years ago rosin was introduced and 
is now considered a valuable constituent of this 
soap, as its inclusion is said to render the soap 
more soluble in hard water. Bois et Resineux 
13, No. 667. 

——— ) 

A composition suitable for cleaning aluminum 
and other metal household utensils comprises 
trisodium phosphate and waterglass, with or 
without the addition of sand, soda, soap or other 
cleanser. Brit. Pat. No. 332,520. 

————— 

A detergent adapted for the dry cleaning of 
fabrics comprises a mixture of oleic acid one part, 
cyclohexanol one part, carbon tetrachloride one 
part, ammonia (26° Bé.) one-quarter part and 
water one-half part. 
jo. 


A soap may be made by adding naphtha, ben- 
zine or refined petroleum to a fatty acid and add- 
ing an alkaline substance such as soda ash in 
the dry state. Fr. Pat. No. 695,028. 
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HE demand for Munn Pale Wood 
Pein is rapidly expanding. There 
must be a reason. That reason is 
easy to find. 

Rosin makes a better cake of soap 
at a lower cost. Munn Rosin can be 
counted on for Cleanliness and Uni- 
formity. Munn comes to you when 
and how you want it. 





Think of it! Of quite recent origin 
... from a cautious and conserva- 
tive beginning ... Munn has made 
its own friends. We are justly proud 
of its reputation... millions of 
cakes of Munn-made soap are used 


every month .. . selected by mil- 
lions of people as the soap of their 
choice. 


MUNN 


is 


always 





ae. NAVAIL 


Address Our Main Office: 75 East 45th St., N.Y. C. 
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CONTRACTS AWARDED 

















Stevens Soap Corp., Brooklyn, has_ been 
awarded the contract for 10,600 lbs. scouring 
soap for Fort Sam Houston army quartermaster 
at 5c Ib., and 10,000 lbs. at 4.25c Ib. 

QO—— 

Windsor Soap Co., Buffalo, N. Y., was recently 
awarded the contract for a quantity of un- 
wrapped toilet soap for U. S. Post Office depart- 
ment at 5.2c and a quantity of wrapped soap at 
5.6c. Stevens Soap Corp., Brooklyn, received an 
award of a contract for a quantity of cake soap 
at 4.4c lb. 





O—— 

International Combustion Tar & Chemical Co. 
was recently awarded the contract for 2,000 gals. 
creosote oil for Rock Island arsenal] at 21.7c. E. 
Myers Lye Co. awarded 5,000 lbs. caustic soda 
at 5.6875c lb. Unity Sanitary Supply Co. 
awarded 500 lbs. metal polish paste at 17c lb. 
Oo-——_ 

Jas. Good, Inc., was recently awarded the con- 
tract for 25,000 bars scouring soap for Brooklyn 
army medical department at 3.54c. Windsor Wax 
Co. awarded 5,000 cans floor polish at 40.3c. R. 
M. Hollingshead Co. awarded 4,476 cans metal 
polish at 6.95c. Awards are still pending on 200 
cans floor polish, 544 cans floor wax, and 60,000 
Ibs. washing soda. On the last mentioned item 
bids of $1.74 were entered by Sunshine Soda Co., 
Solvay Sales Corp., George Chemical Co., J. B. 
Ford Sales Co. and Swift & Co. 

———0——— 

American Creosote Works, New Orleans, was 
low bidder on 5,000 gals. creosote oil for Panama 
Canal, with a quotation of $1,050. Crystal Soap 
& Chemical Co., Philadelphia, was low bidder on 
100,000 lbs. soda ash with an offer of $1,980. 
O———_ 

Eagle Soap Corp., Chicago, has appointed E. H. 
Kelly in charge of dry cleaning soap sales in Ohio, 
Pennsylvania, and New York, according to an 
announcement by Benjamin Alexander, president 
of the company. Mr. Kelly was formerly con- 
nected with a large dry cleaning organization in 
Denver, Colo. 











See 

Dr. Anthony T. Frascati, chief chemist for 
Ungerer & Co., New York, recently spent a week 
in and about Chicago with Harry Ahles, Chicago 
representative of the company, discussing tech- 
nical perfuming nroblems with the trade there. 





51 


Golf Plans for Chemical Salesmen 


Four golf outings have been planned for the 
coming season for the members and guests of the 
Salesmen’s Association of the American Chemi- 
cal Industry. The outings are scheduled for June 
23, July 22, August 18, and September 15. 

The first tournament on June 23, will be held 
at Canoe Brook Country Club, Summit, N. J. The 
charge for this will be $8.00 for members, and 
$10.00 for guests including everything—greens 
fees, lunch, dinner, tips and prizes. If dinner is 
not planned on, $2.00 can be deducted. This 
tournament will be under the direction of Grant 
A. Dorland, MacNair-Dorland Co., and Robert L. 
Wilson, Dow Chemical Co. Entries must be 
made to Mr. Dorland at 136 Liberty Street, New 
York by noon, June 22. 

The second tournament will be held on July 22 
at Lennox Hills Country Club, Farmingdale, L. I. 
The charge will be $5.00 for members and $7.00 
for. guests, including greens fees and prizes. 
Lunch and dinner can be paid for at the club. 
This outing will be under the direction of Thomas 
R. Farrell, Drug Markets, 101 W. 31st Street, 
New York, with whom entries must be filed by 
noon, July 21. 

The place of the third meeting August 18, will 
be at Dunwoodie Country Club, Yonkers, N. Y. 
The charge will be $5.00 for members, and $7.00 
for guests, including greens fees and prize money. 
This tournament will be under the direction of 
R. J. Grant, Noil Color & Chemical Co., 152 
West 108th Street, New York, with whom entries 
must be filed by noon August 17. 

The fourth outing will again be held at Briar- 
cliff Lodge, Briarcliff Manor, N. Y., September 
15. This will be the big outing of the season—a 
golf tournament and Christmas Party made into 
one big double header. Tickets for this outing 
will be $10 for both members and guests, this 
price including everything—greens fees, lunch, 
dinner, prizes, etc. The headquarters for this 
party will be in the Tent Room of the lodge, and 
lunch and dinner will be served there. A very 
large number of prizes will be presented at this 
tournament, and a lavish entertainment will be 
put on during the dinner. R. J. Grant will re- 
ceive entries for this tournament until noon, Sep- 
tember 14. Wilson and Farrell will be in charge 
of prizes, and Dorland will be in charge of enter- 
tainment. 
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The Right Grade > > > 
>>> at the Right Price 











The progressive soap manu- 

facturer is not content to use 

just any good decolorizing 

carbon. He insists on secur- 

ing The Right Grade . ° 

a . . « . at the Right Price. 
Purit offers you a choice of 

grades, one of which _ will 

prove most satisfactory for 

p 4 | R | | T your purpose. If you require 
the highest quality, we have 

it. If a medium quality can 

be used, giving satisfactory 

WwW results at less cost, we can 


furnish it. 


Write NOW for samples and 


prices. 


Manufactured by 


N. V. Norit-Vereeniging Verkoop 
Centrale 


Amsterdam, Holland 


DURKEE FAMOUS FOODS, Inc. 


(Sole Agents in U. S. A.) 


209—14th Street 2670 Elston Ave. 
L. I. CITY, NEW YORK CHICAGO, ILL. 
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RECORD OF TRADE-MARKS 

















The following trade-marks were published in 
the May issues of the Official Gazette of the 
United States Patent Office in compliance with 
Section 6 of the Act of September 20, 1905, as 
amended March 2, 1907. Notice of opposition 
must be filed within thirty days of publication. 
As provided by Section 14, fee of ten dollars must 
accompany each notice of opposition. 


Trade Marks Filed 

101. This on circular reverse plate describing 
washing solution. Filed by Gardiner Mfg. Co., 
Buffalo, Sept. 16, 1930. Claims use since April 
1, 1920. 

Hexkleen—This in solid letters describing 
cleansing preparation. Filed by Tar Products 
Corp., Providence, R. I., Oct. 14, 1930. Claims 
use since September 17, 1930. 

Vogue—tThis in solid letters with other words 
on carton, describing soap flakes. Filed by Meli- 
can & Co., Chicago, January 16, 1931. Claims 
use since December 15, 1930. 

Hall Mark—This in solid letters describing soap 
and washing powder. Filed by Gordon Corp., 
Ltd., Berkeley, Cal., February 12, 1931. Claims 
use since February 15, 1930. 

Lust-O-White—This in shaded letters describ- 
ing cleaner. Filed by Hillyard Chemical Co., St. 
Joseph, Mo., February 12, 1931. Claims use since 
March 15, 1930. 

Crystal White—This in solid letters with other 
words and picture of goat on wrapper, describing 
soap. Filed by Colgate-Palmolive-Peet Co., Chi- 
cago, February 27, 1931. Claims use since 1894. 

Hexit—This in solid letters describing insec- 
ticide. Filed by Tar Products Corp., Providence, 
R. I., October 14, 1930. Claims use since August 
21, 1930. 

Ora-Glo—This in solid letters describing den- 
tifrices. Filed by Research Foundation, Inc., New 
York, January 16, 1931. Claims use since July 
31, 1928. 

Gardol—This in solid letters describing anti- 
septic, germicide and deodorant. Filed by Col- 
gate-Palmolive-Peet Co., Chicago, January 30, 
1931. Claims use since November 15, 1930. 

Odo-Kakes—This in outline letters describing 
deodorizing cakes. Filed by Hillyard Chemical 
Co., St. Joseph, Mo., February 12, 1931. Claims 
use since June 1, 1930. 

R.R.R—This in solid letters describing rodent 
exterminator. Filed by R. R. R. Chemical Co., 
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Rader, Tenn., February 27, 1931. Claims use 
since January 5, 1931. 

Flit—This in solid letters together with soldier 
carrying spray gun, on carton, describing insec- 
ticides, deodorants and disinfectants. Filed by 
Stanco, Inc., New York, March 5, 1931. Claims 
use since May 25, 1928. 

Liquid Frost—This in solid letters describing 


insecticides. Filed by Lewy Chemical Co., New 
York, March 16, 1931. Claims use since January 
15, 1931. 


Solu Dent—This in solid letters describing den- 
tifrices. Filed by Chester Paul Shoudy, Spokane, 
Wash., March 16, 1931. Claims use since Jan- 
uary 1, 1931. 

Charlite—This in solid letters describing clean- 
ing powder. Filed by Charlotte Chemical labora- 
tories, Inc., Charlotte, N. C., February 25, 1930. 
Claims use since September 29, 1926. 

Ross—This in outline letters on cake of soap 
describing toilet soap. Filed by Sydney Ross Co., 
Newark, N. J., October 20, 1930. Claims use 
since September 1, 1916. 

Immaculene—This in solid letters describing 
soap. Filed by Fischer’s Surfa-Saver, Inc., Cin- 
cinnati, March 2, 1931. Claims use since Febru- 
ary 6, 1931. : 

Hangme—tThis in solid letters with cake of 
soap suspended by attached cord, describing toilet 
and laundry soap. Filed by Frank M. Rinehardt, 
Badin, N. C., March 9, 1931. Claims use since 
February 2, 1931. 

Luroks—This in solid letters describing liquid 
washing preparation. Filed by Luroks Chemical 
Co., Philadelphia, March 11, 1931. Claims use 
since December 15, 1930. 

Lady Fair—This in shaded letters describing 
toilet soap. Filed by Langlois, New York, March 
28, 1931. Claims use since January, 1919. 

Colgate’s Ribbon Dental Cream—This in solid 
letters on tube, describing dental cream. Filed by 
Colgate-Palmolive-Peet Co., Chicago, January 26, 
1931. Claims use since November 24, 1904. 

Dow—This in broken letters on diamond shaped 
background describing cleaning compositions. 
Filed by Dow Chemical Co., Midland, Mich., July 
30, 1928. Claims use since 1917. 

Campamento—This in broken letters describ- 
ing soap. Filed by Golden Eagle Soap. Co., San 
Francisco, November 15, 1930. Claims use since 
July 15, 1930. 

Pequot—This in solid letters describing laun- 
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dry soap. Filed by Pequot Soap Works, Inc., 
Brooklyn, March 24, 1931. Claims use since De- 
cember 15, 1930. 


Fly Zing—This in solid letters describing in- 
secticide. Filed by Hill’s Mfg. Co., Galveston, 
Tex., July 26, 1929. Claims use since March 1, 
1926. 


Hygechlor—This in solid letters describing dis- 
infectant. Filed by Bond Chemical Co., Middle- 
town, N. Y., April 4, 1931. Claims use since 
August, 1929. 


99—This in solid letters describing roach 
powder. Filed by Ninety-Nine Chemical Corp., 
Memphis, March 27, 1931. Claims use since No- 
vember 21, 1929. 

Lucky Strike—This in solid letters describing 
dental creams. Filed by Scientific Laboratories 
of America, San Francisco, March 12, 1931. 
Claims use since September 2, 1914. 


Carbosota—This in outline letters describing 
creosote oil. Filed by Barrett Co., New York, 
January 31, 1930. Claims use since December 20, 
1911. 

Lite—This in solid letters with projecting rays, 
describing soap. Filed by Lite Soap Co., Aurora, 
Ill., May 12, 1930. Claims use since January 1, 
1920. 


Crysto—This on reverse plate describing soap. 
Filed by Crysto Soap Co., Aurora, Ill., May 12, 
1930. Claims use since January 1, 1917. 


Salta—This in solid letters with statue of man 
carrying globe, describing household cleanser. 
Filed by Salta Products, Worcester, Mass., Jan- 
uary 10, 1931. Claims use since February, 1930. 


La Vierge Folle—This in solid letters describ- 
ing toilet soap. Filed by Gabilla, Inc., New York, 
February 25, 1931. Claims use since October 29, 
1910. 


Baysol—This in solid letters describing cleaning 
composition. Filed by Broadus Bailey & Co., 
Greenville, S. C., March 24, 1931. Claims use 
since June 10, 1927. 


Dri-Kil—This in solid letters describing insec- 
ticide. Filed by William Cooper & Nephews, Inc., 
Chicago, January 28, 1931. Claims use since 
January 29, 1930. 


Target—This in solid letters with representa- 
tion of arrow striking target describing insecti- 
cides. Filed by Interstate Chemical Mfg. Co., 
Jersey City, N. J., March 6, 1931. Claims use 
since 1905. 


Steriline—This in solid letters describing anti- 
septics. Filed by Consolidated Patentees, Inc., 
New York, April 10, 1931. Claims use since 
March 2, 1931. 


Mothban—This in solid letters describing insec- 
ticide. Filed by Standard Oil Co., Whiting, Ind., 
April 18, 1931. Claims use since March 17, 1931. 

Black Flag—This on reverse plate in shape of 
flag, describing insecticide. Filed by Black Flag 
Co., Baltimore, April 16, 1931. Claims use since 
January 2, 1925. 

abate: 


Trade Marks Granted 
282,786. Tooth Paste. Commodore Brush Co., 
New York. Filed October 29, 1930. Serial No. 
307,339. Published February 17, 1931. Class 6. 
282,862.—Cream Soaps. Crystal Chemical Co., 
New York. Filed July 11, 1929. Serial No. 


286,926. Published February 24, 1931. Class 4. 

282,916. Insecticide. USL Battery Corp., 
Niagara Falls. Filed December 27, 1930. Serial 
No. 309,404. Published February 17, 1931. 
Class 6. 


Mackie Pine Oil Specialty 
Filed May 31, 1930. Serial 


282,918. Shampoo. 
Co., Covington, La. 


No. 301,965. Published February 17, 1931. 
Class 6. 
282,951. Soap, Soap Chips, and Soap Powder. 


Heller & Perrin, Pittsburgh. Filed December 9, 
1930. Serial No. 308,781. Published February 
24, 1931. Class 4. 

282,975. Toilet and Bath Soap. Procter & 
Gamble Co., Cincinnati. Filed November 20, 
1930. Serial No. 308,126. Published March 3, 
1931. Class 4. 

282,990. Soap. Holman Soap Co., Chicago. 
Filed January 9, 1931. Serial No. 309,779. Pub- 
lished March 3, 1931. Class 4. 

283,010. Cleaner. Eleanor Douglas Ramsey, 
Detroit. Filed April 11, 1930. Serial No. 298,714. 
Published August 12, 1930. Class 4. 

283,054. Pumice Soap. Klenit Corp., Winner, 
S. Dak. Filed January 8, 1931. Serial No. 


309,737. Published February 24, 1931. Class 4. 
283,064. Cleaning Preparation. Feinberg 
Kosher Sausage Co., Minneapolis. Filed Decem- 
ber 26, 1930. Serial No. 309,338. Published 
March 3, 1931. Class 4. 
283,213. Mothproofing Chemical. National 


Moth-Proofing Service, Chicago. Filed July 26, 
1929. Serial No. 287,714. Published March 3, 
1931. Class 6. 

283,304. Dentifrice. Westchester Pharma- 
cal Co., Tuckahoe, N. Y. Filed October 23, 1930. 
Serial No. 307,090. Published December 9, 1930. 
Class 6. 

283,313. Cleaning Solvent Preparation. Turco 
Products, Inc., Los Angeles. Filed September 29, 
1930. Serial No. 306,204. Published March 10, 
1931. Class 4. 

283,315. Cleaning Solvent Preparation. Turco 
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Products, Inc., Los Angeles. Filed September 17, 
1930. Serial No. 305,793. Published March 10, 
1931. Class 4. 

283,330. Polish. National Protex Co., Brook- 
field, Ill. Filed December 29, 1930. Serial No. 
309,438. Published March 3, 1931. Class 16. 

283,347. Shampoo. Martin Buchwald, New 
York. Filed January 14, 1931. Serial No. 309,- 
919. Published March 3, 1931. Class 6. 

283,477. Disinfectant Insecticide. Hoyt’s 
Brothers, Inc., Newark, N. J. Filed October 9, 
1929. Serial No. 290,837. Published December 
3, 1929. Class 6. 

—— 





Opportunities for Export 


The following opportunities for export of 
American soaps and allied products have come to 
the Bureau of Foreign and Domestic Commerce, 
Washington, D. C. American manufacturers can 
secure the full details of the inquiries by com- 
municating with the Bureau, care of the Depart- 
ment of Commerce. Be sure to mention the 
number of Foreign Trade Opportunity in writing. 


51,334 Laundry soaps South Africa Agency 
51,410 Laundry soaps Haiti Agency 
or purchase 
51,411 Toilet soaps South Africa Agency 
51,473 Toilet soaps and Portugal Agency 
dental creams 
51,488 Metal cleaning Czechoslovakia Agency 
compounds 
51,537 Toilet prepara- India Agency 
tions or purchase 
51,616 Dental creams Greece Agency 
51,658 Blue Mottled Porto Rico Agency 
laundry soap 
51,677 Toilet soaps Germany Agency 
51,787 Laundry soaps Virgin Islands Agency 
or purchase 
51,790 Mechanics’ hand New Zealand Agency 
soap 
51,840 Liquid metal India Agency 
polish 
51,843 Toilet prepara- India Agency 
tions 
51,903 Toilet prepara- Canada Purchase 
tions 
O— — 





Robert Gair Co., makers of paper packages 
and containers, recently installed a complete re- 
tail store in one section of its New York offices 
for use as a laboratory in testing the appearance 
value of new package designs. Suggested pack- 
age designs are placed on shelves as they would 
be in regular stores. Groups of package experts 
and laymen judge them for advertising quality, 
sales appeal, color appropriateness, etc. 

Esper awa 

J. D. Malcolmson has been appointed a mem- 
ber of the committee in charge of recommenda: 
tions on folding and corrugated boxes under the 
division of simplified practices of the Department 
of Commerce. Mr. Malcolmson is manager of the 
research engineering department of Robert Gair 
Company, New York. 











New Patents 

















Conducted by 
Lancaster, Allwine & Rommel 


Registered Attorneys 
PATENT AND TRADE-MARK CAUSES 


402 Ouray Building, Washington, D. C. 


Complete copies of any patents or trade-mark 
registrations reported below may be obtained by 
sending 25c for each copy desired to Lancaster, 
Allwine and Rommel. Any inquiries relating to 
Patent or Trade-mark Law will also be freely 
answered by these attorneys. 














No. 1,799,496. Process of Saponifying Fats 
and Oils. Patented April 7, 1931, by Clemens 
Bergell, Berlin-Zehlendorf, Germany. <A process 
for the manufacture of soap comprising a first 
and main saponification of oils and fats succeeded 
by a second and final saponification, the first 
saponification being effected by boiling the oils 
and fats in admixture with alkali lye, a small 
quantity of electrolyte and water, the mixture 
being boiled containing about 56 per cent of com- 
bined and uncombined fatty acids and between 
1 per cent and 114 per cent of electrolyte, which 
proportions are such that the mixture, after 
boiling, is a liquid capable of being rendered 
viscous by the addition of a little water, and the 
second and final saponification being effected by 
rendering the liquid mass viscous by adding 
water until the mixture contains about 50 per 
cent of combined and uncombined fatty acids and 
then boiling for a short time and allowing the 
mass to stand, as set forth. 

No. 1,803,011. Saponification Tank. Patented 
April 28, 1931, by Clarence V. Fuqua, Kansas 
City, Mo., assignor to The Cleaners Equipment 
Corporation, Kansas City, Mo., a Corporation of 
Missouri. Apparatus of the character described 
including a receptacle having a plurality of ver- 
tical baffles attached respectively to the top and 
bottom of the receptacle forming a tortuous pas- 
saveway including inlet and outlet sections, a 
slotted valve in the lower portion of the inlet sec- 
tion for delivering dirty fluid to the inlet section, 
a slotted pipe in the upper portion of the outlet 
section for outlet of clean fluid from the recep- 
tacle, and a slotted valve at an intermediate posi- 
tion in the passageway for delivering a treating 
fluid into the fluid flowing through the passage- 
way. 

No. 1,803,159. Detergent Composition and 
Method of Making It. Patented April 28, 1931, 
by Henry E. Willsie. New York, N. Y. A skin 


(Turn to Page 117) 
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Market Report on 


ESSENTIAL OILS AND AROMATICS 























(As of June 9, 1931) 

EW YORK.—The market for essential oils 

and aromatic chemicals continued easy this 
period, with slightly lower prices on a number 
of oils. The soap oils were the ones most af- 
fected, with the rest of the list holding fairly 
steady. Geranium oil continued to decline, with 
the story of crop shortage now being pretty well 
discounted by the consuming trade. Citronella 
oil, both Java and Ceylon, was also quoted lower 
as a result of lower cables. Anise continues to 
hold very steady. Bergamot is still in weak posi- 
tion, with the long-expected strengthening of the 
market not yet apparent. Spearmint and pep- 
permint oils were the object of considerable at- 
tention this period, as producers are expected to 
make known the contract prices for this year’s 
crop shortly. They have until now refrained 


from making these public due to heavy stocks 
and the generally easy condition of the market. 


OIL ANISE 
This oil held very steady at 45c lb., one of the 
few soap oils to remain unchanged in price. 


OIL BERGAMOT 
A further reduction was noted in oil bergamot 
this period. Foreign suppliers seem to need buy- 
ers at any price, and buying interest provides 
only an opportunity for further price reduction. 
Present quotations range upward from $1.65 lb. 


OIL CITRONELLA 
Lower cables came in on citronella oil during 
the period just concluded, bringing the closing 
quotations down to 37c lb. for Ceylon oil and 49c 
lb. for Java oil. 
OIL GERANIUM 
Bourbon oil was reduced to a basis of $3.90 Ib. 
this period. Sellers are now convinced that sup- 
plies will be sufficient to take care of demand. 
They believe that the arrival of additional stocks 
later in the year will bring lower prices, and con- 














CAMPHOR 


Synthetic 


TERPINEOL, C. P. 


Water White—Fine Odor—One of the Best 
Low Cost Odors for Soaps, Fly Sprays, 
Deodorizing Blocks, etc. 


MENTHOL, Synthetic 


White Crystals with Fine Natural Odor for 


mentholated shaving creams, soaps, 
shampoos, lotions, creams, 


THYMOL 


U. S. P. Crystals 


Products of 
Schering.Kahlbaum 
A. G., Berlin 



































SCHERING CORPORATIO 


Sole Import and Sales Agents in the U.S. A. for the Manufacturers. 
Stock Carried at New York, 


110 William Street 
New York, N.Y. 
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Market Report on 
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(As of June 9, 1931) 

EW YORK.—The market for essential oils 

and aromatic chemicals continued easy this 
period, with slightly lower prices on a number 
of oils. The soap oils were the ones most af- 
fected, with the rest of the list holding fairly 
steady. Geranium oil continued to decline, with 
the story of crop shortage now being pretty well 
discounted by the consuming trade. Citronella 
oil, both Java and Ceylon, was also quoted lower 
as a result of lower cables. Anise continues to 
hold very steady. Bergamot is still in weak posi- 
tion, with the long-expected strengthening of the 
market not yet apparent. Spearmint and pep- 


permint oils were the object of considerable at- 
tention this period, as producers are expected to 
make known the contract prices for this year’s 
crop shortly. They have until now refrained 
from making these public due to heavy stocks 
and the generally easy condition of the market. 


OIL ANISE 
This oil held very steady at 45c lb., one of the 
few soap oils to remain unchanged in price. 


OIL BERGAMOT 
A further reduction was noted in oil bergamot 
this period. Foreign suppliers seem to need buy- 
ers at any price, and buying interest provides 
only an opportunity for further price reduction. 
Present quotations range upward from $1.65 lb. 


OIL CITRONELLA 
Lower cables came in on citronella oil during 
the period just concluded, bringing the closing 
quotations down to 37c lb. for Ceylon oil and 49¢ 
lb. for Java oil. 
OIL GERANIUM 
Bourbon oil was reduced to a basis of $3.90 lb. 
this period. Sellers are now convinced that sup- 
plies will be sufficient to take care of demand. 
They believe that the arrival of additional stocks 
later in the year will bring lower prices, and con- 
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Low Cost Odors for Soaps, Fly Sprays, 
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MENTHOL, Synthetic 


White Crystals with Fine Natural Odor for 


mentholated shaving creams, soaps, 
shampoos, lotions, creams, 


THYMOL 


U. S. P. Crystals 


Products of 


Schering.Kahlbaum 
A. G., Berlin 
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New York, N.Y. 









































58 SOAP JUNE, 1931 





ee 


SO, oo %, 0. GO. . %. ©. ©. OO. DO. © OO. OO © © © % @ © % O © © © © % © % © % © © o o © © © © © © © © © © » 9a sMactactectectectectectectectectestectectes™ 
o, oo o°, O90 00,0808, 08, 09,0898, 09, 94, 90,08, OO OF OF 0 OF 0 OF OF OF 00 OF 00 O0. POOP O8 O08 08 08,08 OF, 08 OF, 08 09 00 09, ra MOO OO OO, 0000 OO OO OF OO 00 0000009000, 00,0008, | 


3 




















$ rrr ererererererermlcrml rrr rrr er Fe orf erererrmermclcrrmlr rrr Fe + 
¢ K% 
* z 
oe Ke 
ESSENTIAL OILS 
$ = 
oe oe 
3 oe 
{|} AROMATIC CHEMICALS © |: 
* } 
oe } 
= + 
$ £ 
: Prime Raw Materials for Soapmaking : 
oe oe 
$ MADE IN FRANCE + 
% ; % 
+ Phenylethyl Alcohol Phenylacetic Aldehyde $ 
£ Iso Eugenol z 
= % 
¢ Flosal z 
$ (The original Amyl Cinnamic Aldehyde) + 
. - 3 

3 Lavender Oil Oak Moss Resin z 
3 Ks 
: : 
BENJ. FRENCH, INC : 

’ ’ : 

e oe 

£ 160 Fifth Avenue New York % 
oe °° 
$ Agents for Agents for 4 
$ DESCOLLONGES FRERES PILAR FRERES 4 
9 Lyon, France Grasse, France be 
£ CHICAGO OFFICE BS 
4 549 W. Randolph Street * 
: : 
eee eden areetoetontentontpeteeteotontontoatoetoetentoatoeteetoetegontoete e? 


oO 


- - o oe’ 








DO YOU KNOW? 


If not? You should know 





That creams, lotions, ointments, etc., no longer need contain irritating alkalies or amines! 


And they will wash off with water, too! 


That lipsticks and rouge can be made better at a lower cost! 


That wax polishes can be made simply (without oil) which will not dry white or show 
finger-prints. 
How??? 
with Glycol Stearate 


To convince yourself, as others have done, order a trial 8 lb. can now— 
working formulae for creams, lotions and polish supplied free with trial orders. 


Price Schedule (f.0.b. New York) 


400 Ib. drums 50 Ib. cans ° 8 lb. cans 
18c. Ib. 23c. Ib. 28c. lb. 


GLYCO PRODUCTS COMPANY, Inc. 


Bush Terminal Bldg. No. 5, Brooklyn, N. Y. 
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sequently a number of them are waiting until 
then before taking care of replacements. Sales 
are not numerous in the present market. 


OIL PEPPERMINT 


New crop prices have not yet been announced 
by producers. With the present heavy stocks and 
the good crop which is expected, it seems prob- 
able that the new contract prices will have to be 
made at a decline from present quotations which 
are already very low. The same situation pre- 
vails in the spearmint market. 

Oo—— 


A. D. M. A. Meets at Virginia Beach 


The twentieth annual meeting of the Amer- 
ican Drug Manufacturers’ Association, held in 
the Hotel Cavalier, Virginia Beach, Va., May 4 
to 7, closed with the election of Nicholas H. 
Noyes, Eli Lilly & Co., Indianapolis, as president. 
S. B. Penick, of S. B. Penick & Co., New York, 
retiring president, automatically becomes a mem- 
ber of the executive committee. Vice-presidents 
elected at the meeting include: A. Homer Smith, 
Sharp & Dohme; A. C. Boylston, Mallinckrodt 
Chemical Works, and John F. Anderson, E. R. 
Squibb & Sons. Members of the committee in- 
strumental in arranging the business and social 
program included the following: F. J. Mc- 
Donough, of the New York Quinine & Chemical 
Works, chairman; A. D. Armstrong, of Fritzsche 
Brothers, Inc.; George Simon, of the Heyden 
Chemical Corporation; A. A. Wasserscheid, of 
the Mallinckrodt Chemical Works; Charles C. 
Neal, of Sharp & Dohme, Inc.; Victor E. Wil- 
liams, of the Monsanto Chemical Works; Harold 
W. Simpkins, of the Mallinckrodt Chemical 
Works; J. J. Kerrigan, of Merck & Co.; Ralph E. 
Dorland, of the Dow Chemical Company; Percy 
C. Magnus, of Magnus, Mabee & Reynard; Turner 
F. Currens, of the Norwich Pharmacal Company, 
and A. C. Henderson, of Armour & Co. 

QO——- 








The following essential oil houses have an- 
nounced their intention of closing their of- 
fices on Saturday during the months of July and 
August: 

W. B. Bush & Co., A. Chiris & Co., the Dodge 
& Olcott Company; P. R. Dreyer & Co., Fritzsche 
Brothers; Givaudan-Delawanna, Inc., Heine & 
Co., James B. Horner & Co., George Lueders & 
Co., J. Manheimer, The Orbis Products Trading 
Company, A. A. Stillwell & Co., Ungerer & Co., 
and van Ameringen-Haebler, Inc. 

Oo—— 





Eugene Muller, J. Nero and Boiveau, France, 
who has made his headquarters with Dodge & 
Olcott Co., their American representatives, for 
the past two months, has returned to Grasse. 


| 
| 














~ A TRULY GREAT HOTEL 


When you visit Detroit next time stop at Hotel 
Fort Shelby. You'll enjoy its thoughtful, efficient, 
unpretentious service ... its savory foods and 
cozy, cheerful, charming rooms. q Every unit in 
the Hotel Fort Shelby is paneled ... servidor 
equipped ... attractively appointed and popu- 
larly priced; all rooms have private bath and 
circulating ice water. 4 Hotel Fort Shelby's 
location in the heart of Detroit’s shopping, 
theatre, financial, insurance and wholesale 
districts is a happy one... no other large 
hotel in the metropolitan area is so near the 
principal railway terminals, airports and 
steamship piers. 900 rooms ... many as low 
as $3.00 per day... suites $10.00 and upward. 

Motorists are relieved of their automobiles at 

the door without service charge. Write for free 


road map, and your copy of “Aglow with Friend- 
liness,“’ our unique and fascinating magazine. 


HOTEL ror S | 


““AGLOW WITH FRIENDLINESS’: 
E. J. BRADWELL, Manager 


DETROIT 
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COLUMBIA 
BRAND 





CAUSTIC SODA 


Solid — Flake 
Ground — Liquid 





SODA ASH 


Light — Dense 
Feather 








THE COLUMBIA ALKALI COMPANY 


EMPIRE STATE BUILDING 
NEW YORK CITY 
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Market Report on 


SOAP AND DISINFECTANT CHEMICALS 




















(As of June 8, 1921) 


EW YORK.—tThe market for soap and dis- 

infectant chemicals was without any out- 
standing change during the period just closed. 
Alkali producers reported satisfactory with- 
drawals on existing contracts, although the spot 
market still remained very quiet. Glycerine quo- 
tations were reduced on all grades except dy- 
namite, with very little activity in the glycerine 
market. A new situation has developed in the 
naval stores market which may have important 
consequences before the present season is closed. 
It looks as if smaller quantities of the pale grades 
of rosin will be produced this year, leading to 
higher quotations on these grades. The wax 
market continued unsettled, with a wide range 
of quotations still prevailing on carnauba wax. 


ALKALIS 
Increased activity in certain lines brought an 
expansion in withdrawals of alkalis during the 
recently concluded period. The spot markets have 
not been any more active, with inquiry slow and 
of a jobbing nature. There has been no change 


in quotations. 
GLYCERINE 


The demand for various grades of glycerine 
slowed down considerably during the recent 
period, with resultant declines in quotations. C. 
P. glycerine dropped to 12c to 1214c per lb.; 
saponification to 7c to 81!4¢ per lb.; and soaps lye 
to 53/4,.c to 6c lb. Dynamite was unchanged at 10c¢ 


to 101\4c. 
NAVAL STORES 


An interesting development in the naval stores 
market this period was the decline in the propor- 
tion of pale grades of rosin in recent arrivals at 





collection points. Figures collected by the U. S. 
Department of Commerce show that for the 1931- 


No authentic information on the exact status of 
the primary market has yet been received. 





" Grasselli 


TRI-SODIUM 
PHOSPHATE 


HE Grasselli method of manufacture 

permits its Tri-Sodium Phosphate to 

cure. Hence Grasselli T.S.P. is always 
free flowing. 


NON-SIFTING PACKAGES 





Grasselli T.S.P. is shipped to you in 
barrels with paper liner. There is no loss 
either in transit or storage. Also avail- 
able in kegs and bags. Grades: fine, 


THE GRASSELLI CHEMICAL CO. 


INCORPORATED CLEVELAND 


New York Office and Export Office: 347 Madison Avenue 





Albany Chicago Newark Philadelphia = ¢obular, medium and coarse. 

Birmingham Cincinnati New Haven Pittsburgh ? 

ee Detroit New Orleans St. Louis 

Charlotte Milwaukee Paterson Bt. Paul Let Grasselli figure on your T.S.P. re- 


San Francisco—576 Mission St. Los Angeles—363 New High St. 


Represented in Canada by CANADIAN INDUSTRIES, Ltd., 


Heavy Chemicals Division, Montreal and Toronto 
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quirements. Phone, write or wire any of 
the branches listed. 
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NEW-O-SAPINE 


is an ideal superfatting 
and neutralizing agent for 


Toilet Soaps— 
Shaving Soaps— 
Shaving Creams 


NEW-O-SAPINE is the only superfatting agent 


of its kind and is used the world over. 














—prevents soap from getting rancid, even if stored for many years. 
—eventually binds free alkali in the soap to produce an absolutely neutral soap. 
—imparts to soap the much desired velvet feel and high gloss. 
—improves the lathering quality of the soap. 

—enhances the color of the soap. 

—increases washing efficiency. 

—prevents formation of scale and cracks. 

—preserves the perfume of the soap. 

—produces a soft thick lather. 

—is free from adeps lanae or vaseline. 

—is free from water. 

—will prevent shrinkage. 


NEW-O-SAPINE will improve any cold made cocoanut oil soap. 


Samples and full information will be furnished promptly on request. 


Seen, 
WELCH, HOLME & CLARK CO., Inc. 


Established 1838 
563-565 Greenwich Street New York, N. Y. 
Sole Agents in U: S. A. and Canada for the Manufacturers 
H. WERTHEIM SOEHNE—BERLIN, GERMANY 
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1932 season only 1,085,000 new turpentine cups 
have been sold. This compares with 11,178,800 
in 1930-1931 and 24,488,760 in the 1929-1930 sea- 
son. Students of the market have taken this as 
an indication of dissatisfaction with conditions in 
the naval stores market by producers. They point 
out that the ninety per cent reduction in the 
number of new cups sold for use this year will re- 
sult in a smaller quantity of the pale grades of 
rosin this year. The closing schedule of prices 
this period, which represents an advance over last 
month for the lighter grades, was as follows: 
Grade B, $4.55; H, $6.40; K, $6.60; N, $7.10; 
WG, $8.45; WW, $8.90; wood, works, $3.60 to 
$4.30. 
WAXES 

The wax market continues in its recent upset 
condition, the affecting factor in the situation still 
being the uncertain position of carnauba wax. 
Recent quotations from primary markets have 
been considered far too high by importers. Never- 
theless there has been no tendency for the local 
market to ease off as yet. 
Q—- — 





Exports of toilet or fancy soap from United 
States during March, 1931, totaled 394,802 lbs., 
worth $89,036, as against 403,852 lbs., valued at 
$116,298, during the same month of 1930. 


Soap to Silicates 
(From Page 30) 

Silicate of soda is a very low priced commodity. 
This dictates economic production and location 
of plants close to consuming markets. The Phila- 
delphia Quartz Company now has nine plants, 
located at Chester, Pa., Anderson, Ind., Balti- 
more, Md., Gardenville, N. Y., Kansas City, 
Kans., Rahway, N. J., St. Louis, Mo., Utica, IIl., 
and Berkeley, Calif. (Philadelphia Quartz Com- 
pany of California). The general headquarters 
of the company remain where they have been 
since 1831—in Philadelphia. 

——— 

Dow Chemical Co., Midland, Mich., earned ap- 
proximately $900,000 above its requirements for 
common and preferred dividend, taxes and de- 
preciation during the fiscal year ended May 31, 
1931, according to a statement by James T. 
Pardee, secretary of the company. This addition 
to the surplus account brings it up to approx- 
imately $6,000,000. The common stock of the 
company is on a two dollar yearly basis. 

O—— 

Exports of scouring soaps and powder from 
United States in March, 1931, totaled 974,523 lIbs., 
worth $62,677, as against 1,093,165 lbs., valued at 
$79,257 in March, 1930. 
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“A PERFECT SEAL AND 
THE STRENGTH OF STEEL” 


HAT’S the NILES “Ringseal” Container story in a word. 
Smart looking, because we reproduce your label de- 
sign or trade mark beautifully. }No leaks --even if 
abused -- as the “Ringseal” stands guard faithfully every 
step of the journey from your plant to the final user. 
: >This formidable combination of features will prove a 
big step ahead for your product. Ask for a sample today! 
Your attractive label can be reproduced in striking colors. Sizes 


in 23 to 60 gallon capacity «= with full head or recessed head 
opening. Can be furnished to comply with I. C.C. Specifications. 


| The Niles Steel Products Co. 





V/ 


=, 


SD 


S. 


OK 


ZS 


SE 








< 


aN 


OY 


o, 


NILES, OHIO 


SSESES 






y SN 





Say you saw it in SOAP! 





64 SOAP JUNE, 1931 





, MAb AAAAAAAAAAAAAA AAA AAA Db bab bhp ba ahah bpp ipipininindrt 


for your Dry Cleaning Soaps, Shaving Soaps, 
Special Cleaners, Liquid Soaps, Polishes, etc. 





Distilled Saponified 


RED OIL FATTY 
aaa’ Oe ies ACID % 


EMERY INDUSTRIES, Inc., Cincinnati, Ohio 


New York Office: 
Woolworth Building Phone COrtlandt 7-1742-1743 


Stocks Carried in All Principal Cities 


VISIT OUR EXHIBIT IN BOOTH No. 424 AT THE CHEMICAL EXPOSITION, GRAND CENTRAL 
PALACE, NEW YORK, MAY 4 to 9 
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BRINGS TO SOAPMAKERS 
EVERY MONTH: 


nn curiae 


rc 


Les PARFUMS 4 —Information about cultivation of 
; \ a ff aromatic plants. 
de FRANCE 4 | —The latest quotations of the Grasse 


| Floral Products and Essential Oils. 

| —Monographs and complete scientific 

| articles concerning the Essential 
Oils and Aromatics of every 
country. 

—Formule for use of Aromatic raw 
materials in Perfumes, Cosmetics, 
Soaps, Drugs and Flavors. 

—First-class illustrations both in color 
and in black. 

The articles are written in both 
English and French by the most able 


Pom Poctem te Frame + 











specialists. 
Yearly subscription ....... $4.00 
Specimen copy ......045- 0.25 


Head-Office: in GRASSE, Avenue de la Gare. 
in PARIS, Avenue Victor-Emmanuel III. 
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Market Report on 


TALLOW, GREASES AND QILS 




















(As of June 9, 1931) 

EW YORK.—Prices on oils, fats and greases 

continued to plunge downward during the pe- 
riod just closed, breaking through previous levels 
to set a number of new record lows. Copra and 
coconut oil both dropped substantially, this being 
the principal feature of the declining market. 
There was little activity on the part of buyers 
and no indication that any substantial buying in- 
terest is soon to materialize. The whale oil situa- 
tion is a little more encouraging to oil refiners as 
reports have come in from London that the ex- 
cess oil from this season’s catch will be stored 
and not thrown on the present weak market. 
However, the certainty that this oil will 
eventually have to be absorbed keeps alive the 
bearish sentiments that have followed the recent 
movements of the oil and fat markets. The drop 
in coconut oil quotations brought with it cor- 
responding reductions in competing products. 
Palm kernel oil declined in step with coconut oil, 


always keeping slightly under it. Tallow was 
also reduced. 


COCONUT OIL 


Coconut oil which opened the period with New 
York Manila tanks priced at 414c lb., dropped 
steadily through the recent period, closing half a 
cent lower at 4c lb. The reduction was based on 
lower copra values, copra now being quoted at 
the unusually low price of 2c lb. Crushers are 
not anxious to make distant commitments at the 
four cent price, but in the spot market substan- 
tial quantities of oil are available. 

CORN OIL 

Corn oil was again priced lower, mill tanks 
being quoted at 514c lb. There was not much in- 
terest shown at this level by producers. 


COTTONSEED OIL 


With the securities markets again on the down 
grade, there was less bullish activity in the cot- 

















WURSTER & SANGERINC| 

















GLYCERINE REFINING PLANTS 


The most efficient Glycerine Refining Plant operating with 
the lowest refining loss and the highest yield of finished product. 








The outstanding features of the WursTer & SANGER process and equipment are: 


1. Highest yield of distilled glycerine. 

ra Highest percentage of finished glycerine ob- 
tained on direct distillation, eliminating rehandling 
and losses. 

. Lowest steam consumption. 

4. Extreme simplicity of operation. 
5. Compactness of the plant. 
6. Low operating costs. 


Plants Designed— 





New 


Old Plants Remodeled 
Complete Plants for 


Crude, Dynamite and C. P. Glycerine 
Laundry, Toilet and Liquid Soaps 
Spray-Process Soap Powder 
Fatty Acid Distillation 
Fat Splitting. Stearic Acid and Red Oil 
Refining of Fats and Oils 
Hydrogenation of Oils 








WURSTER & SANGER, INC. 


5201 Kenwood Avenue 
Chicago 





PLANT 


WURSTER & SANGER GLYCERINE DISTILLATION 
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The Standardized 
Constant Motion Cartoner 





Will carton soap cakes, bottles, jars, tins, col- 
lapsible tubes, etc., at a speed of 50 to 150 per 
minute as may be desired. Direction sheets, 
advertising circulars and corrugated board 
liners are fed, folded and inserted with the 


loads. 


EFFICIENCY 
SIMPLICITY 
LONG LIFE 
SPEED 


These are the requisites of modern industrial 
machinery, and in these attributes the Con- 
stant Motion Cartoner excels. 
“Never Before So Much Work 
With So Little Mechanism” 





Automatic Soap Presses 


New and greatly improved models 
with radical changes 





LAUNDRY AND TOILET PRESS 


100 cakes of laundry or toilet soap per min- 
ute Simplex type—200 per minute Duplex 


R. A. JONES & CO. 


INCORPORATED 
CINCINNATI, U. S. A. 


























A Good 
Soap Market 
for You! 


All textile milis, dyers, finishers and printers in the 
United States and Canada are fully reported in the 
Consolidated DAVISON’S TEXTILE BLUE BOOK and 
Dockham’s American Report and Directory. 


Hundreds of mills and dyers are big consumers of 
soap. A circular letter or a salesman calling on this 
field will pay you well. 


Two thousand pages in size, thumb indexed for quick 
reference, strongly bound and with information ar- 
ranged for instant use, this volume will make money 
for you in providing accurate and complete informa- 
tion in the entire textile manufacturing, dyeing and 
finishing trades. 


TEXTILN 8 








Two thousand pages of reports, lists, 
statistics and indexes 


Actual photograph. 


“A Davison Publication — Standard Since 1866” 


Davison’s Textile 


Blue Book 


Office Edition $7.50 Prepaid 
Handy Size $5.00 Prepaid 


50 Union Square New York 


Cables: ‘‘Davitex’”’ 


- 
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tonseed oil market this period, and quotations 
dropped substantially. P. S. Y. oil closed at an 
inside price of 614c¢ lb., with crude quoted at 6c. 


PALM KERNEL OIL 

In spite of reduced quotations from abroad 
there was little interest in palm kernel oil this 
period, due to substantial declines in competing 
products. The drop in coconut oil prices has had 
a weakening effect on palm kernel oil which is 
now offered at 33,¢ Ib. in tank cars. 

TALLOW 

Tallow is now being offered at the lowest levels 
which have been named for a good many years, 
there being plenty of offerings at 314c lb. The 
grease market is also in a weak condition. 

cceipeiiliacadaail 

Golfers of the Oil Trades Association of New 
York were defeated by representatives of the 
Philadelphia oil trades in a joint tournament held 
at Travistock, Haddonfield, N. J.,. May 12. The 
individual low gross prize went to a Philadelphia 
player, and the aggregate score of the Phila- 
delphia group was also lower than that of the 
New York delegation. 
O—— 

Stocks of crude cottonseed oil on hand in 
United States as of April 30, 1931 totaled 43,- 
048,035 lbs. as against 61,954,318 lbs. at the same 





point last year. Stocks of refined oil totaled 
462,880,943 lbs. on April 30, 1931, as against 
516,752,941 lbs. on the same date last year. 


o——_ 





Navy Soap Purchases 
(From Page 27) 
and not as suitable as the latter for scouring fine 
articles. 

There are also specifications for white floating 
soaps which are used to some extent in the naval 
service. This soap is purchased in five-ounce 
cakes, wrapped and unwrapped. The require- 
ments for this type of soap state that it shall be 
a “high-grade cake soap . . . with 25 to 30 per 
cent of cocoanut oil, thoroughly saponified, and so 
prepared as to float on water.” 


MONG the cleansers, soda ash and lye are pur- 

chased in large quantities for a variety of 
cleaning purposes where these are suitable. Total 
alkalinity is mainly tested for in such products. 
Recently, tri-sodium phosphate cleanser has been 
introduced to be used for cleansing purposes 
where abrasive action is not desired, such as for 
cleansing painted surfaces, metals, floors, and a 
variety of other things. The introduction of this 

(Turn to Page 77) 








Safe harbor... 


..- FOR SOAP MAKERS 


INCE the introduction of silicates of soda to the 
American soap industry, P. Q. has marked 








clearly the channel for the user of this versatile 
chemical. Through fog and wind, P.Q. beacons 
the course for safe navigation to the much sought 
port of ‘‘better detergents at lower costs’’. 


Uniformly dependable in fair weather or storms, 
P. Q. Silicates of Soda are available to you from 
eight plants: 


Anderson, Ind. Chester, Pa. Kansas City, Kans. St. Louis, Mo. 
Baltimore, Md. Gardenville, N.Y. Rahway, N. J. Utica, Ill. 


PHILADELPHIA QUARTZ COMPANY 
General Office and Laboratory 
121 S. THIRD STREET, PHILADELPHIA 
Chicago Office: 205 W. Wacker Drive 
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NIAGARA 


1S a guaranty 
of purity in 


PARA 
oy 


T is a manufacturing axiom that Deodorants, Dis- 
infectants and Insecticides are only as good as their 


base. Niagara Para gives the assurance of dependable 





strength. 


Niagara Para is an always pure product. It should be used to give your 


production the superiority that wins trade and consumer preference. 


Investigate the advantages of Niagara Para, supplied in Quality Crystals. 


— Quotations gladly 
given upon request 


NIAGARA ALKALI COMPANY 


Associated with Electro Bleaching Gas Co. 
Pioneer Manufacturer of Liquid Chlorine 


9 East 4Ist Street, New York, N. Y. 
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CURRENT PRICE QUOTATIONS 

















: s Lanolin, see Adeps Lanae. 
Chemicals Eine, five: DBiais <0 bc scl sies per bbl. 1.70 2.20 
Aectone.- 6: Po RGM S 5 506.563 60% ee lb. 10 «ht IRGMNU NOP CANO Sects a wid y adenine oe’ Ib. 93.50 3.15 
Acid, Boric, bbls., OOO 6 6c isescs ton 135.00 162.50 OWNUNGEICS THIS ook err sc tiiweese es lb. 3.00 3.60 
Cresylic, 97% dk., drums....... gal. A7 48 Mercury Bichloride, kegs.......... Ib. 1.35 1.50 
97-99%, pale, drums....---... gal. 54 58 Naphthalene, ref. flakes, bbls....... lb. 04% 05% 
Pormic, 90%, techie. .cccccesces lb. 10% AZ Nitrobenzene (Myrbane) drums....lb. 09% 11 
CABG BU Sea cc codices vos Garson lb. AS 11% Paradichlorbenzene, bbls., kegs..... lb. 15 25 
Adeps Lanae, hydrous, bbls......... lb. 14 15 Paraformaldehyde, kegs .......... lb. 38 39 
ARNVATOUS, DOs 6266: '5.0.8506 000 «6 lb. 15 .16 Petrolatum, bbls. (as to color)..... lb. 02 08 
Alcohol, Ethyl, U. S. P., bbls......gal. 2.42 2.56 Phenol, (Carbolic Acid), drums... .lb. 14% 16 
Complete Denat., No. 5, drums., ex. gal. oak .29 Pine Oil, MINS os ae 4: scat a wrexarareraratare gal. 55 61 
Ata. potash TAM. .:. 5 cesiss asec ss lb. 03 03% Potash, Caustic, 701): a lb. 06% 063% 
Ammonia Water, 26°, drums, wks.. .lb. 02% .03 RG ca arate or ots. Se arate re lb. .07 .08 
Ammonium Carbonate, tech., bbls... 1b. 10% 11% Potassium Bichromate, casks. . -lb. 08% 09% 
Bleaching Powder, drums...... 100 lb. 2.00 2.60 Pumice Stone, powd............ 100 Ib. 2.50 4.00 
Borax, pd., cryst., bbls., kegs...... ton 66.00 77.50 Rosins (600 Ib. bbls. gross for net)— 
Carbon Tetrachloride, car lots...... Ib. _— 06% Grade B to H. basis 280 lbs....bbl. 4.55 6.40 
By Ort ieed oases atari ers roan a lb. 06% 07 Grade. 1 to Nisei cs ces ween news bbl. 6.60 7.10 
Caustic, see Soda Caustic, Potash Grade WG and WW........... bbl. 8.45 8.90 
Caustic WROGG. WOMES: << oe ce bedivecaeeie bbls. 3.60 4.30 
Ching Clay: HNGR. cc ccc cceeewces ton 10.00 25.00 Rotten Stone, pwd. bbls............ lb. 021% 04% 
Greco), U.S. Bi dreams... cc3 ccs os lb. 12% 15 Silica; Hef., HOatede. «os ccc cccc ee ton 18.00 22.00 
Creosote. Oil tanks. 6 ccccc cccwscee gal. 13 16 Soap, Mottled 40 lb. box........... lb. — «ke 
Pormaldehyde, bbls. .......6666.06% lb. .06 07 Olive Castile, bars, powder...... lb. PB Y- 2a 
Paters Barts oc scc icc ce cccvnveece ton 15.00 24.00 PING: SQUID sca cece cdiccdicle weet es gal. 30 .40 
Glycerine, C. P., drums............ lb. 12 1214 Powdered White, U. S. P......... lb. 15 16 
Dynamite, drums .... 2. o.0e00e00. lb. 10 10% Greeny “Ue. Se Bicecacinesvc cen ecs lb. 06% 0714 
Saponification, tanks ........... lb. 07 081% Tallow CUS ccc cosa nceuncnueens lb. 07% 08 
BOHDS, Tye, CANES... 60 0608 ens es lb. 05% .06 Eiguid. Hovet.. 16%. . cs. 0 ccccs ae lb. .23 25 
ee Caner CP UNINI  ois og ok wlie oi due'y are ae oc. s lb. — .60 Liquid Toilet, CO a ere Oe een lb. ey .28 
ECRGIBGNY, BOGE 5 cis eicisccsiescs neces ton ao 35.00 Whale Oil, in cceateuccesel lb. .04 04% 








Industrial Chemicals 
for soaps and cleaners 


x 





Caustic Soda Carbon Tetrachloride 


Redistilled — water white — supplied 
also in combination with other solvents 
liquid form to meet individual requirements 


Tri Sodium Phosphate 


Fine granular and powdered. Free flowing 


High grade electrolytic in solid or 


STANDARD STANDARD 


and non-caking 








The WARNER CHEMICAL COMPANY 


415 LEXINGTON AVE. NEW YORK CITY 
Phone MUrray Hill 2—0262 
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Stands The Counter Test 


Consumers can have counter proof that Aero Brand 
T-S-P in cleaners and water softeners keeps them 
sparkling, clean and free-flowing. The perfect me- 
chanical condition and rapid solubility of Aero Brand 
T-S-P build the consumer good-will that largely 
contributes to profitable repeat sales. 


Aero Brand T-S-P is a superior product because of 
improved, careful curing and screening. Unusual 
care in manufacturing is followed by careful pack- 
ing. Prompt shipment can be made by rail, water 
or truck from our well-located plant at Warners, 


N. J., on New York Harbor. Ask for prices. 





Industrial Chemicals Division 


American Cyanamid Company 
535 Fifth Avenue New York 
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Soda Ash, contract, wks., om, ae Lard, prime, steam, tierces......... lb. — .07 34 
Olb. 1.1214 1.25 Compound, tierces .............. lb. — 09% 
Soda Caustic, Cont., wks., sld.. be ig ma 2.50 Lard Oil, 
rrr — 2.90 EKGK A Di See 6 ooo saree wiesioncewe as lb. = 08% 
Liquid, tanks ..............0e0. Ib _— 2.20 Berton, Wok E, WR. ccc veces cece Ib. _ 08% 
BOG Sah. DOs. cuscevdcssesce 1001b. 1.00 1.15 INGre Sees rn Baw atte aac lb. — 07% 
Sodium Chloride (Salt).......... ton 11.40 14.00 Linseed, raw, bbls., spot............ lb. 0860 .0900 
Sodium Fluoride, bbls............. lb. 08% 09% Tanks, 1, SE Ee lb. ~ .0800 
Sodium Hydrosulphite, bbls........ lb, 22 23 Boiled, 5 bbls. lots..........-.--. Ib. 0980 
Sodium Silicate, 40 deg., drum, 100 lb. 15 .80 Menhaden, Crude, tanks, Balt.....gal. a0 Nom. 
Drums, 60 deg. wks.......... 100 lb. — 1.65 Oleo Oil, No. 1, < | a Se lb. nats 07% 
In tanks, 15c. less per hundred, wks. No. 2, bbls., N. Y UA pean ere re lb. — 0656 
Tar Acid Oils, 15-25%........... gal. .24 .28 Olive, denatured, bbls., N. Y....... gal. 75 .80 
Trisodium phosphate, bbls......... lb. 03% 03% Bi@Gtse Nets Ne Wao cic a ss0 oe sinss lb. 051% .05 34 
Zine Oxide, lead free.............: lb. 06% 07 Palm, Lagos, casks, spot........... Ib. 04 04% 
Zine: Stearate, BO ...6.<..:< 6c cesccs:s:e lb. By. 24 UIMBRRIINE ER ow a era cag a woke cee os lb. .03% 03% 
NGO CASES, -SDOE-. . . ccc ncccecees lb. .04 , 044 
Oils—Fats—Greases DIMNGNB ls ciara crcie- chde cmaceeae a8 lb. — 03% 
Palm Kernel, pkgs., denatured ....lb. 0514 051% 
Cadioe, tee Wy. BN ot sick ots: lb. 11% $2 Tank cars, denatured............ lb. 031% 03 34 
és No. 3, = TERETE lb. 11% 11% Peanut, imported tanks. N. Y¥....«.. lb. ome .04%4 
econut, tanks, Ne ¥.uc. sc cceccwes lb. .04 04% il, distil 1 lb 08 % 08% 
Tanks, Pacific Coast............. b 0% 65 “Saute ta Ce | fee ae 
Tanks, Chicago ...........+-..4. Ib. 04% = 04% ..* nae ont aan ~_ = 07% 
Cod, Newfoundland, bbls.......... gal. .40 Nom. Sova Bean, domestic tanks, N.Y....Jb. ee 06% 
a ric — esters icicle terete stews Ib. 02 0210 Manchurian, pressed, N. Y....... Ib. 07 07% 
OE) UEUTELEN, TTEEA 650.7660. ars: 4 ofesess 0is's Ib. 05% 05 34 Stearic Acid 
BE ece as MMe 25/6 o"t).01 sxele: si eisreigiorcarerses Ib. 07% 07% Double pressed ............---5- lb. 09 09% 
Cottonseed, crude, tanks, mill....... lb. .06 Nom. Triple: pressed: Dadi. << 0.2 6 cc ece ois lb. 11% 12% 
PSY. eee e eee e eee eee e ee eee ees Ib. 06% 06% Stearine, oleo, DbIS.. .)... 20 eeseecens Ib. 064% 06% 
Degras; Amer: Dba... 6s. 5 csacceces lb. 03% 0414 Tallow ial, f a eit Ib 031, 
I ind ure wkewene lb. 04 04% a ig me ee , a lala ib. be 035% 
I oeticdcad caveats ous lb. 08% 04% City, ex. loose, f. o. b. plant....... ° = ae 
pT oP RS > | a ee lb. .07 .09 Tallow, oils, acidless, tanks, N. Y....Ib. — 06 % 
Greases, choice white, bbls., N. Y....1b. 03% .04 Bbls., ¢/1, N. Y....- 0+ ee eeee eee Ib. oa 07 “ 
GR RAMNEIAUI agrees vr evcia bisrsicata ore tee ae lb. 025% 02% Whale, nat. winter, bbls., 7 ¥...<.@ak .68 .70 
RMIT i ora carreie's) «skye Pare heresies kere lb. 02% 025% Blchd., winter, bbls., Si oe gal. -70 12 
MONMRER AE x otae ots far aciaias etvas icin aim cot ae lb. .02% 02% Extra 'plchd., bbls., N. v. hivqcats gal. 8 15 








for your soap products— 
STAUFFER BRAND 


Caustic Soda 


“STAUFFER BRAND” Caustic Soda can be supplied either solid or 
liquid, in drums or tank cars. It is uniform, pure and worth while using 
in your soap products. Send your next Caustic Soda inquiry to us. 


also makers of Carbon Tetrachloride for cleaners 





CAWWLD 
STAUFFER CHEMICAL COMPANY 
Plants Office 
Niagara Fall, N. Y. 420 Lexington Ave. 
Los Angeles, Cal. New York City 
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“EVERGREEN” PERFUMES 
for 
Soaps, Sprays, Deodorants, etc. 


“ ©°VERGREEN” concentrated oils for cake soaps, liquid 

soaps, theatre sprays, insecticides, para and related sani- 
tary products are backed by 31 years of compounding experi- 
ence. Besides having a complete array of standard oils for 
this type of perfuming we are quipped to work out specialties 
designed for your particular use. May we be of service 
to you? 


i i i i i i >... 4 4444 «24 





EVERGREEN CHEMICAL CO., INC. 


160 FIFTH AVENUE NEW YORK 
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FOR BETTER BUSINESS 
VISIT NEW YORK 


50 
x daily * 
eee Secures a fine room and bathe--« 
others at ?3°° and $35° 
AT ONE OF NEW YORKSS BEST HOTELS 


Tk BRISTOL 


43% ST. EAST OF B'WAY 4+ NEW YORK CITY 
OWNERSHIP MANAGEMENT «<< T. ELLIOTT TOLSON, Pres. 














Say you saw it in SOAP! 














JUNE, 1931 SOAP 73 





Essential Oils Hemlock, GMB ae a ciSaccovasg casa lb. .90 95 
Almond, Bitter, U. S. P..........0.. Ib. 2.25 2.50 Lavender, U. S. P., tins............ Ib, 2.00 3.50 
WN TBD, Bees cc cccasseces Ib. 265 2.80 Spike, Spanish, cans ............ lb. 60 75 
pene ne COUN FR so. 5 ove) a- 6s a5 isvadsys: bors lb 45 AT BKemon; Fal.; Us Si Pivoeccckcccuscwes 75 1.10 
Ayan, Kernel, cans............. lb. .26 .28 Lemongrass, native, cans........... lb. 52 54 
a pee Xe peliaerniam “4 Pe “ Linaloe, Mex., cases............... lb. 1.80 1.95 
il ME, oo os ses Sie vc osedvcvn yaks 1.90 2.00 Neroli, Artificial ...6s06.scieescecs lb. 10.00 20.00 
Bergamot, coppers ................ lb. 1.65 1.90 Nutmeg, U. &. P., tins.........+-+. lb. 1.20 ia 
pO eee aa lb. 1.85 1.50 Cranes. Sereat, Wy. Indy tines...... - 19 2-10 
eg ee a eet ee = < 7 Distilled ” teomtomomn np: A. 1.00 
Bois de Rose, Brazilian............. lb. 70 75 SARL: CN, SOE 345 on 0k 0 ~ = se 
SS SEE: lb. 1.25 1.35 Patenawiie S40) od aciesns een cs ecvtese es Ib. 4.75 5.50 
CRs CRS bg ne oxi cree Sst oe lb. 26 27 Penrigroyal: dome. <.:jccesecis cwids lb. 1.55 1.60 
Cajuput, native, tins ...0...66....<s< lb. .60 65 ceapeered tie > SOr ey oo ms — ie 
Calamus, bet. .....0..0.00c0eee ee. lb. 2.75 3.00 “hee ee. Cee 
Cmener Pmt cee aan © + rr Petit Grain, S. A., tins............ Ib, 1.20 1.30 
Cananga, native, tins............. Ib. 1.75 1.90 Pine. esate, - Siherina: ««-++ +00: i. a sin 
eS eee eee lb. 2.20 2.30 Rose, Natural .................-- oz. 14.00 16.50 
Canaway (Seeds osiiscocsiecinecss once lb. 1.55 1.65 irisennossinalliaaiaeeatane iene akiaaiae = © =“ 
Cassia, Redistilled, U.S. P., cans...lb. 1.00 1.10 gy a sicianennamenaden aie a 
eet RE NE He 8 fas 4s ein veins ~~ =— Sandalwood, E. Ind., U. S. P........ Ib. 8.00 8.50 
Cedar Wood, light, drums......... Ib. 39 41 Saneuteas. OU, So Pees ices os teweede lb. 1.00 1.20 
Citronella, Java, drums............ lb. 49 51 MEBUTIGIGES aici ornaia pick ware aiels warorors lb. Pf 29 
Citronella, Ceylon, drums........... lb. Rs ¥ | .40 Spearmint, Oo Se Po owes cess sented Ib. 2.00 2.20 
CHOVES. WES. Pee, (CANE ecco sia sis aire syste Ib. 1.40 1.45 Thome, reds Us Ss Baciscesnksiescears lb. 50 .65 
Eucalyptus, Austl., U. S. P., cans... .Ib. 33 35 WORN Gl aire ce sceccuscecansio lb. 85 90 
ae ee re lb. 1.00 1.10 Venewe, Bourbon ...........+.++. by Bers: onan 
Geranium, African, cans .......... lb. 4.00 AG 8 ee rs eae Pen se aan : ° Tr 
RST OR: TINE os an ase, esse lee aisles oiele Ib. 3.90 4.50 ¥iane VYiang, Bourbon ......60.6+. Ib. 5.25 6.50 














GERANIOL 
for SOAP 


In various grades to meet 
every requirement as to price 


S| 
A. M. TODD COMPANY 


KALAMAZOO, MICH. 
Business established in 1869 
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hw Seles 
Pave it! 


Gathered closely about an S & S Universal 
Filler, at the recent Chemical Show, were 
crowds of men experienced in modern filling 
methods. The S & §S Filler was repeatedly 
called upon to prove every claim of economy, 
speed and efficiency that had ever been made 
for it. It did this so easily, proved its worth 
so well, that a number of new customers 
were added to the already large list of Stokes 
& Smith users. 


New buyers quickly recognized the economy 
and speed of the S & S Filler — saw it, fed by 
one operator, delivering as many as thirty 
accurately filled containers per minute —con- 
tainers that did not vary 1/10 oz. in 2 Ibs. 


Other features they liked were: The ease of 
adjustment in changing from one size con- 
tainer to another-—the patented auger which 
prevents drip or spill— automatic features 
that weigh, measure or pack materials — and 
many others. 


May we arrange for you to see a Stokes & 
Smith Filler in operation? 











STOKES & SMITH COMPANY 


PACKAGING & FILLING MACHINERY 
4915 Summerdale Ave., Philadelphia 


British Office: 23, Goswell Rd., London, E.C. 1 














hen a hotel 


manager 
madearoad map 


HIS guest was leaving early 

in the morning for the 
South. And he didn’t know the 
road. During the evening, the 
manager himself made a road 
map for the guest. Did the guest 
appreciate it? He wrote back 
and said he never made a wrong 
turn. 


Perhaps we're wrong in talking 
about such little things, when 
we havesuch big things to offer. 
Bigger rooms at lower prices... 
Roomy closets... a 
priced cafeteria orcoffee shop... 
Central location . . . Even spe- 
cially selected meats for all din- 
ing rooms. But somehow, it’s 
the little extra things that bring 
our guests back. You'll be back, 
too, once you know us. 


Extra service at these 2 5 


UNITED HOTELS 


NEW YORK CITY’S only United ....The Roosevelt 


PHILADELPHIA, PA....... The Benjamin Franklin 
SRATEIN, WUE: 66s svccseccacsces The Olympic’ 
WORGROTER, MAGE. +00 csccccecees The Bancroft 
WARREN, Bois. a.04'0. 945005444 The Robert Treat 
PATERSON, N. J...-+++ The Alexander Hamilton 
PERO. TF, v.60 60 ee deve as The Stacy-Trent 
HARRISBURG, PA. v0 0000cscoces The Penn-Harris 
SON os inseewscceesses The Ten Eyck 
SURACON WaT, cue scererencces The Onondaga 
DOCNNIGEE, BE We oc ccvccscccvccess The Seneca 
NIAGARA PAILS, OE. Vic ss cccvcnsces The Niagara 
| a a rere The Lawrence 
PCR MINDS 6'9,0:6' 6.00. 00'0n 00 ORe0% The Portage 
GO IN, 6 0:65 80.8 06 én sondnaaas The Durant 
RADEAE CITE, MOK vossccccevecse The President 
TERI DONE 65. o:0 i800 06600 6 El Conquistador 
SAN FRANCISCO, CAL. .......... The St. Francis 
SHREVEPORT, LA. ..... The Washington-Youree 
NEW ORLEANS, LA. .......--s.05 The Roosevelt 
ST OMAR: EAs 0s 5 o'0.00\0.0 0050 The Bienville 
TORONTO ONT. 5 65 oc000ccec The King Edward 
NIAGARA PALIS; ONT. «250005550080 The Clifton 
WHNDOOR, ONT. 6666000000 The Prince Edward 


KINGSTON, JAMAICA, B.W.1I.. The Constant Spring 


way — 
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Aromatie Chemicals Phenylacetaldehyde .....5.060s800's lb. $4.00 $8.00 
A h 1 - Phenylacetic Acid, 1 lb., bot....... lb. 3.00 4.00 
— enone, C. ps Reece erannees - $3.00 $4.25 Phenylethyl Alcohol, 1 Ib. bot...... Ib, 4.25 4.50 
myl Cinnamie Aldehyde.......... b. 4.00 8.00 BOR oo a 5ckvaia sxe vanoustccc’ lb. 7.00 18.00 
aN URINE © 50. of tlre ai seen vale 6 MO & bs0r lb. 1.40 1.60 
B ldeh h 1 SMBUS cdc sercveeneenandoceees Ven lb. 30 On 
enzaldehyde, tech. ............... b. —_.60 65 Terpineol, C. P., 1,000 Ib. drs.......Ib. .28 30 
if [aU e ee lb. 1.10 1.35 Po > i lage aie a Maleate ni ae bh 88 33 
— a ct es reas eg eee a a > 15 1.10 Terpinyl Acetate, 25 lb. cans...... lb. .80 1.15 
Be “% Me HERO NER CSO Oe SKS s CRHen es = — jo TMP Otte Wha Chae Bete sn ewig: Mererwre Mees lb. 1.80 2.00 
Citra ae ele tana aiciaiaae “4 2.20 2.60 Wael, UW. GoW vcccescsecceces. Ib. 4.50 5.75 
SUMMED oes e eee cravaceserereces » ie 5m8 TON SOUR 0.0 cise ee cidacerceners lb. 1.60 2.50 
STO |) A ea ee eae lb. 2.90 4.75 
Citronellyl Acetate .............00. lb. 13.00 14.00 Miscellaneous 
REN ogi wie odio icceionw ie erare wre wrest lb. 3.60 4.00 
ee errr Th. 1:15 1.25 Insect: Powder; DOlsce a ccccce av cnet lb. Ba .24 
PVGAIGOGOl. (Ul. Do Peccccccccses veice lb. 80 .90 Concentrated Extract ........... Ib. = 1.75 1.85 
WAUGIONONe Wis: aBe Msi. so sic.sicine'e «ise 06 Ib. 3.25 3.75 
Geraniol, Domestic .........s000606 Ib. 1.50 2.00 aoe —_ ia 
NE goo ooo nc anedinane lb. 2.00 2.50 Arabic, Amb. Sts................ lb. 09 09% 
Geranyl Acetate .....sccscccesees lb. 2.50 3.50 White, powdered ............. Ib. 15 AT 
Heliotropin, dom. ...............: Ib. 1.90 2.00 Karaya, powdered .............. lb. 2] .22 
BPOMURGE oie 42%) bo) dcelsicis ed arcle cers Ib. 2.25 2.50 Tragacanth, Aleppo, No. 1....... Ib. 1.28 1.40 
Hydroxycitronellal ........sece0s lb. 5.50 6.00 SMUG oc.5s, o wrera ae patos woes lb. 40 45 : 
1 0) RL | 2. ea Se ea a oz. 2.50 6.50 uplrales NG: Pies oc wel crocreas lb. 90 95 
HINGANEES ai egl age iog: ws 461458 a! Sel Oa lb. 4.00 10.00 
BROOME, a. i256 60 seo 48 diecere wera siers lb. 4.00 4.50 Waxes— 
IRPRGRROOON «62 oh ssa gr'e far s8 61484 -Wcbs6 ais we Ocoee Ib. 2:25 4.00 Fishes. Pitti oe ssos3i 03 we ome ae lb. 19 22 
EAMMICL ACOUBEO. ons.c ic ccsce cccvceses lb. 3.00 4.00 BGG WHEE dics ieicie ode e eeewwedios lb. .39 41 
UMMM 65 ng haan sal ailes erase iw eeu OO lb. 3.50 4.00 African, bes a ee FR EE ee Pn eh lb. .23 24 
— ok gage vette teen ees 4 ap =a eee errr lb. 27 30 
mthrantlate ....-.-++.0sssseeer  & Candelilla, bgs. ............066- Ib. 14% =~ .15 
WIE oviccicccvexavccncens lb. 8.00 9.00 a ae ee : 
; Carnaua. NGi 2 cis cacdéiccucecwwus lb. 7 45 
SU a OS Ae 2 ra lb. .40 45 No. 2. Yel lb ae 
Musk APCD 206 cccccesceccves Ib. 6.50 7.50 Gal chor lala lt iad , == — 
I i ai iia ren ees serine lb. 6.00 7.00 No. 3, Chalky .........+0+004- Ib 15 17 
MN. oc carcawendecwveueudewes lb. 5.40 5.90 aN UNNNR - CUMMIIE ic NGG by aerate aici Babes lb. 10 10% 
PTAs sh ss Seat acondcat sues wisn cd asta ealaseye lb. 2.50 3.00 Parafiin, ref, 126-180 ........cccccc0 lb. .03 % 04% 





VICTOR 


Carefully Screened 
and Sized Crystals 


Every bag, barrel or keg of Victor Tri 
Sodium Phosphate contains brilliant white 
crystals unifcrmly of the size ordered: flake, 
fine or powdered. A careful, exacting 
screening process guarantees this uniformity. 














Write today for further details 


VICTOR CHEMICAL WORKS 
343 So. Dearborn St., Chicago 


NEW YORK ST.LOUIS NASHVILLE FREE-FLOWING 
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KRANICH 
SOAPS 


Liquid Soap 


Base 


Let us send you pamphlet describing mak- 
ing of excellent liquid soaps from our base 
soaps. 


Shampoo Base 


Standard 65% cocoanut oil base. Plain or in 


various odors and colors. 
Liquid Soaps 


Shampoos 


Perfumed and colored ready for use in vari- 
ous strengths. 


Auto Soaps 


Soft potash or hard green bar as desired. 


Pine Scrub 


Pine scrubbing soap of 20% anhydrous soap 
content. 


Castile, U. S. P. 


Strictly U.S.P. in bars, chips, granulated, 
powdered. Special brands staniped on cakes 
or bars. 


Green Soap 
U.S.P. IX and X. 


Powdered Soap 


A complete line of finest quality powdered castile, 
cocoa-castile, neutral tallow, shaving powder, and 
special formulae. 


Let us send you samples and our complete price list. 
We specialize in supplying the trade. 


KRANICH SOAP CO. 
54 Richards St. 
BROOKLYN, N. Y. 





SRBSBESRESRERR) 











Cincinnati, O. Lockport, N.Y. Marseilles, Ill. 


ALWAYS 





HENEVER your order reads 
“Standard” Grade Silicate of 
Soda.. 


will be exactly the same as the last. 


you can be sure your shipment 


A made-to-measure product for the Soap 
industry . . with Clarity its outstanding 
feature. You cannot improve on Standard 
Quality. 

e “Standard” Silicate e 

e issupplied uniform- 6 

e ly to specification 6 


STANDARD GRADE 
SILICATE or SODA 


Standard 


ilicate Company 


CINCINNATI 


OFFICE: 414 Frick Building, Pittsburgh, Pa. 


-OHIO ; 


Factories, 


FACTORIES: 


Jersey City, N. J. 
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Navy Soap Purchases 
(From Page 67) 


product as a regular item was in response to the 
many requests from manufacturers selling widely 
advertised cleansing compounds containing as the 
basic ingredient tri-sodium phosphate. The speci- 
fications as drawn up are intended to cover a 
cleanser having the essential composition of the 
tri-sodium phosphates on the market. The amount 
of tri-sodium phosphate is the important constitu- 
ent tested for, which must be present in a definite 
minimum expressed as phosphoric anhydride. 
Brief reference should be made to the amount 
of soap that is considered satisfactory generally 
in practical usage for efficient results. Experi- 
ments have shown that it is a waste to use soap 
in a much stronger solution than 0.4 per cent. 
These experiments, which were conducted by the 
National Laundry Owners’ Association along the 
lines of determining the effect of different 
amounts of soaps on the stability of fine suspen- 
sions, have shown that there is a maximum effect 
at 0.2 or 0.3 per cent. In line with the foregoing, 
it might be of interest to mention that standard 
laundry formule containing approximately the 
above concentration of soaps, are used in con- 
ducting “washability” tests on a miniature scale 
in the chemical laboratory at the Naval Supply 


Depot. An apparatus known as the Launder- 
ometer is used for this purpose in connection with 
the testing of various textiles for fastness to 
washing, the formule being those adopted by the 
American Association of Textile Chemists and 
Colorists. 

The purchase of soaps and cleansers under 
specifications necessitates sampling and testing, 
which are somewhat costly operations. It is 
therefore, in general, of special value only when 
the amounts purchased are large. When smaller 
purchases are made and facilities for testing are 
not available, it is perhaps more economical to 
pay a slightly higher price for a desirable brand 
rather than incur the expense of testing a prod- 
uct at a low price. All deliveries of soap, and 
cleansers purchased under regular contract by 
the Navy are subjected to tests which are clearly 
defined and included in Navy specifications for 
these items. Purchases for commissary stores 
and ships’ stores are made separately on the basis 
of acceptable brands. 





0) 

Fats and oils may be bleached by the addition 
of sulfuric acid simultaneously with a bleaching 
earth, with agitation. The sludge is allowed to 
settle out and the supernatant oil is filtered 
through diatomaceous earth. U. S. Pat. No. 
1,744,843. 
































THIN CHIPS! 


This new Proctor Dryer produces Soap Chips 
of transparent thinness—exactly the kind now 
in popular demand for package laundry soap— 
also the chip that can be produced most efh- 
ciently in making cake toilet soap. 


New throughout—new chilling rolls—new 
dryer, this machine not only produces the most 
satisfactory soap chip, but it excels in high 
capacity, saving of floor space, reduced steam 
consumption, low cost of operation. Write. 





PROCTOR & SCHWARTZ, Inc. 
PHILADELPHIA 


Cir __9 
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a FREE pail with every purchase 


| That’s what the buyer gets when your liquid products are 
a packaged and sold in the Por-Pail. 
ff = Because it has the full removable cover which pries off 
i when the Por-Pail has been emptied, your customers have 
this sturdy bucket for miscellaneous utility in the factory, 
at the home or about the shop. And the clean, accurate 
and fast pouring through this rigid sliding spout makes 
your brand even more desirable. 

The Por-Pail may be filled through either the spout 
opening (the spout hangs inside during shipment) or its 
full diameter. It ships without crating or packing and 

















carries the most penetrating fluid in perfect security. 
Available in 2 to 10 gallon sizes, the Por-Pail is now the | 
best steel pouring drum available for the sale of liquid 
soaps, stock dips, disinfectants and oils. | 

Would you like to see a free sample? | 





After the lug cover has been 
pried off the pail remains for 
the user’s utility. This feature 
adds to the desirability of 


Ged peroee WILSON & BENNETT MEG. CO. 
General offices: 6538 S. Menard Ave., Chicago 
Eastern offices: 39 Cortlandt St., New York 






































TAIL OR MAD —and we believe, the lowest priced equip- 


ment ever offered for producing, regulating and controlling soap and water 


solutions, are features of the NEW PLUG TYPE 


SOLUTIONIZER 


Send height and width measurements of 
your containers (either steel or wood) and we 
can supply this equipment to exactly fit. 


Attaches to water mains with hose, for use 
only with firm soaps, eight regulations con- 
trolled by a single bolt, may be shipped 
installed, complete or in half units. 


Eliminates waste, regulates use, saves many 
times its cost. 


THE SOLUTIONIZER CO. 


1449 W. 69th St. Chicago, Ill. 
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So Successful on O-Cedar ai =) Polis 


TOW used on 


O-Cedar Spray [= 











— convincing than any arguments we | 





could offer about Kork-N-Seal’s superi- / "rth 4, tea9 
ority are letters like the one reproduced here. | 
We have scores of them in our files. Read | S22100 soa), og 
every word of this letter! What it says about / M+ Latins SPP tn 
Kork-N-Seal is typical of what many other | Loar stp, Mens Pe 
leading manufacturers believe and know 1s / pur ongede Se A Wien, 
rue / that ee SUP expat Ceng*P® the 
true. / our ‘ae have Fond 2 ted : sot ies 
Only actual experience with the use of Kork- / CCST SO 
N-Seal on your products can give you an idea Sie yatPertes, eg e.ROld ans 200 of oy, 
of its real merit. O-Cedar know the many ad- ee De ta a alt Sane a 
vantages of this cap with the little lever. They / Vary trey ome pity euatnee, 
have now extended its use to sealing their spray, / PP: Sones ; 
as well as polish. — Si, Massey 


For insecticides particularly, and for any 
other volatile product, the Williams Kork-N- | 
Seal gives complete and absolute protection aoe 
against evaporation and leakage, no matter how i 
long the product stays on the shelf in the retail ee 
store. With Williams Kork-N-Seal, the manu- 
facturer is assured that he has delivered the 
high quality product he intended the consumer 
should have. 


A most complete closure research labora- 
tory is maintained at our plant in Decatur. 
We invite you to put your closure problems 
up to us. Without obligation to you, we will 
make a complete study, beginning with the 
product on the store shelf and ending with a 
complete recommendation on how to use the 
Williams Kork-N-Seal in your manufactur- 
ing. Why not write us today—you are not 
obligated in any way. 


WILLIAMS SEALING CORPORATION 


Decatur, Illinois 


Williams 
KORK-N-SEAL 


THE CAP WITH THE LITTLE LEVER 
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CLEANLINESS IS NOT ONLY A VIRTUE 
IT 1S A NECESSITY 


In the Dark Ages pestilence ran rampant. Plagues were a common 
occurrence and whole towns and villages were wiped out. It was only 
when we learned that dirt and filth are responsible for many illnesses 
that we commenced routing our enemy, disease. 


The disinfectant manufacturer plays an important part in the promo- 
tion of health, and Hercules Yarmor Steam-distilled Pine Oil, when 
made miscible by disinfectant manufacturers, plays an important part 
in safeguarding health. 

Yarmor Pine Oil is uniform and pure and is an excellent ingredient 
for disinfectants, deodorants, and insecticides because it increases 
their efficiency. 


Naval Stores Department 


HERCULES POWDER,COMPANY 


INCORPORATED 


961 Market Street, Wilmington, Delaware 


Largest producers of pine oil, wood rosin, and steam-distilled wood turpentine. 


2 HERCULES POWDER COMPANY, 961 Market Street, Wilmington, Delaware 


Please send me a test sample of Hercules Steam-distilled Pine Oil. 
© 
Company % 





Name 





Qa. 





NO cca ee eS Se eee es State votes 





Street___- 
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Killing Power— 
That’s the thing’ 























wee 
oe. 
OWCO BRAND pyrethrum products are_ the 
results of specialization and constant research. 
POWCO BRAND pyrethrum is milled by equipment 
designed for pyrethrum milling and nothing else. 
ponaniae Careful checks show that there is no loss in toxicity 
eee oe suffered at any stage of POWCO BRAND production. 
ai 0 eee Control tests are made on every lot of POWCO 
there is always BRAND pyrethrum products both prior to and after 
positive assurance completion of milling. Still other control tests are 
of high killing eee ° Le: 
ein made just prior to shipment from the plant. 
Tae OWCO BRAND pyrethrum products are tested on 
live insects to determine exactly their practical 
killing power value, because it is fundamental that 
| Specialists in | Pi 
114 E. 32nd Street 
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pyrethrum must, above all other things, kill insects. 


The killing power of the pyrethrum you buy deter- 
mines its value. In POWCO BRAND, there is positive 


assurance of high killing power value. 


‘ = a OWC BRAND 
UR interest in POWCO BRAND does not end with saat 
Pyrethrum  Prod- 


shipment, but extends into your plant, your ucts are made for 


process, and the quality of your finished product,— and sold only to 


reputable _ insecti- | 
making certain that it contains the full killing power Pre i 
of the pyrethrum. A purchase of a POWCO BRAND 
pyrethrum product is merely the first step in a service 
which carries through until your product reaches the 


consumer. 


‘| COMPANY. Ine. 


[ Pyrethrum Products 


New York, N. Y. 














| 
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BATCHNO. I 2 3 4 5 6 7 8 9 
DIRECT EXTRACTION 


(Fluctuates) 
When you use pyrethrum concentrate made by direct 
extraction (and not standardized) the pyrethrin content 
of each batch of fly spray or household insecticide will 
vary, as widely as from .04 grams to.12 grams per 100 cc. 
































BATCHNO. I 2 3 45 6 7 8 9 


PYROCIDE NO. 20 
(Standardized) 

When you use Pyrocide No. 20 as the base for your fly 
spray or household insecticide, using one part Pyrocide 
to 19 parts light mineral oil, the pyrethrin content is 
stabilized at .09 grams per 100 cc.—every batch the 
same— because the pyrethrin content of Pyrocide No. 20 
is standardized. 




















ou can Stabilize the Killing Strength 
of your Fly Spray by using Pyrocide No. 20 


Tue killing strength of pyrethrum 
flowers varies from batch to batch. Lab- 
oratory tests of one hundred samples 
of pyrethrum showed a variance from 
0.38% to 1.21% pyrethrins —and fly 
sprays made from unstabilized extracts or 
extracts made by direct percolation from 
the flowers will vary as widely as the 


flowers themselves. 


Through application of the Gnadinger 
method for assaying pyrethrum flowers 
we stabilize the pyrethrin content of 
Pyrocide No. 20 at 1.8 grams per 100 cc. 


By using Pyrocide No. 20 as a base 
for your fly spray or household insecti- 
cide you absolutely standardize the kill- 
ing strength of your finished product. 


Pyrocide No. 20 mixes easily with light 
mineral oil. We guarantee that when 
diluted one part Pyrocide No. 20 to 
nineteen parts of light mineral oil the 
result will be a satisfactory insecticide, 
with a pyrethrin content of .09 grams per 
100 cc. Pyrocide No. 20 is guaranteed 
and labeled to contain 1.8 grams of 
pyrethrins per 100 cc. It is shipped in 
steel drums containing 10, 30 and 53 


{American} gallons. 


We also can supply you with pyreth- 
rum flowers with known pyrethrin con- 
tent in whole, ground or powdered form. 
Stock of flowers having a very high con- 
tent of pyrethrin carried in New York 


for your convenience. 


Wire today, MCLAUGHLIN GORMLEY KING COMPANY, 1715 Fifth Street S.E., Minneapolis, Minnesota 


a {olenn>) -m (wre 


CONCENTRATED EXTRACT OF PYRETHRUM FLOWERS 
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are known and used throughout the world because of their quality, dependability 
and efficiency. They are supplied only in concentrated form, dilute readily with 
water to form rich, milky emulsions, which do not separate on standing, and have 
a good clean odor of tar. Each batch is tested for germicidal strength. 


also known as Liquor Cresolis Compositus, U. S. P., is made in exact accordance 
with the specifications of the U. S. Pharmacopoeia. Phenol coefficient 2% to 3. 
Dilutes with water to form clear, amber-colored solutions. Largely used by the 
medical profession, hospitals and veterinarians. 


é 


is similar in composition, appearance and odor to Cresol Compound, U. S. P., 
but prepared from refined cresylic acid as a base. Approximately twice as 
strong as the U. S. P. product, and very effective in preventing the spread of ani- 
mal diseases. 


A coal-tar product employed for killing mosquito larvae. Effective in dilutions 
of 20,000 to 40,000 to one. Superior to petroleum oil, as it is not affected by rain- 
fall or wind and does not involve fire hazard. 


of the pyrethrum type, pleasantly scented. Quickly kills practically every type of 
crawling, flving and hopping insect. Light lemon color. Especially effective 
when used in the form of a spray. 


A fragrant pine product, made from pure steam-distilled pine oil according to 
the formula of the Hygienic Laboratory of the U. S. Public Health Service. 
Mixes freely with water to form good milk emulsions, with pleasant pine odor. 
Free from mineral oil or other adulteration. 


BAIRD & McGUIRE, INC. 


Holbrook, Mass. 


New York City and New Jersey Representatives: 


Eastern States Supply Company, 136 Liberty St., New York City 
Telephone WOrth 2—3143. 


St. Louis, Mo. 
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JARATINTS 


Perfume and Color 


in ONE OPERATION 














1. Fine powerful perfume value 

2. Live standardized colors 

3. Simplify your production 

4. Available in two price ranges 
Series A Series B 
2.00 Ib. 4.50 |b. 


Paratints are meeting with great success partic- 
ularly when used in paradichlorbenzene blocks 
and crystals. Excellent perfuming value, to- 
gether with the good stability of the colors 
make Paratints outstanding values. 


AVAILABLE IN ELEVEN DIFFERENT ODORS 


GIVAU DANN - DEILAWAININA\ 


BO FIFTH AVE. INCOR NEW YORK,N.Y 
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DISINFECTANTS 
COAL TAR DISINFECTANT 
(Coefficients 2-20) 


DISINFECTANTS TAR ACID OILS 





CRESOL COMPOUNDS 
a Ae ‘ F Li Cresolis C itus U.S.P. 
With unexcelled facilities for producing our own raw materials ( Cronol Senenal Geile 
and for compounding and testing them in our own plants and 
; ane ANIMAL DIPS 
laboratories, we guarantee Dependable Disinfectants of both 
soluble and emulsifiable types. Our soluble disinfectants CATTLE SPRAYS 
form clear, pale solutions and our emulsifiable ones form CRESOL U. S. P. 
rich, milky solutions, free from deposit when diluted with CRESYLIC ACID 
yater. Our F Tar Acid Oils (10% to 40% st 
water. Our Frosen Tar Acid Oils (107% to 407% strength), LIGHT OIL DISTILLATES 
properly compounded, yield white-emulsion disinfectaats free (Benzol, Toluol, X ylol, 
from naphthalene deposits. Samples, prices and full in- Solvent Naphtha) 
formation furnished gladly on request. WOOD PRESERVATIVES 
AGRICULTURAL 
CHEMICALS 
(Ammonium Sulphate 
Flotation Sulphurs) 
NAPHTHALENE 


(Crude and Refined... All Kinds 
.-- Moth Balls... Flakes) 





KOPPERS PRODUCTS COMPANY THE WHITE TAR COMPANY 
CHICAGO PITTSBURGH PROVIDENCE KEARNY, N. J. 


Divisions of The Koppers Company 
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PREVENTING DISEASE 
MADE POSSIBLE THE PANAMA CANAL 


ean science has made amazing progress in just a 
' few decades not only in curing and healing but in 
the art of preventing disease. Without measures that 
prevented sickness in the Panama Canal Zone, it is prob- 
able that the United States never would have completed 
the link between the Atlantic and Pacific Oceans. 


Hercules Yarmor Steam-distilled Pine Oil, when made 
miscible by disinfectant manufacturers, is an aid to clean- 
liness and health. It is an excellent ingredient for disin- 
fectants, deodorants, and insecticides because it increases 


eae 


their efficiency. 
NAVAL STORES DEPARTMENT 


HERCULES POWDER,COMPANY 





. 

| 

* 

“a 

y 
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y 
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ba 
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961 MARKET STREET WILMINGTON, DELAWARE 
Branch Offices: Birmingham Chicago New York” St. Louis Salt Lake City San Francisco 
NITROCELLULOSE . . . ALPHA TERPINEOL. . . STEAM-DISTILLED PINE OIL. . . COMMERCIAL ABIETIC ACID 
STEAM-DISTILLED WOOD TURPENTINE . . WOOD ROSIN . . ETHYL ABIETATE . . COTTON LINTER PULP 


POORER eRe meee meee eee E HEHE EEE EOE EEE EEE HEH EEE HEHE EEE EEE EEE EEE EEE EEE EEE EEE EEE EE ESSE EEE SESE EES HE EEEH EES EEE EEE SEO E EEE HEH EOD 


% Please send me a sample of Hercules Yarmor Steam-distilled Pine Oil. 


Name Company 











Street City 
_———————— 
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THE HAND THAT REACHES 
FOR THE PURSE... 
Must be Convinced of Vole! 
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Make Your Package 
Do Its Part! 


See your product through the eyes of the consumer. . Let us design your Package. . 
in Serial Sizes . . for 





play his hand . . reach for his ideal. Insecticides ... . Disinfectants 
Polishes . . Chemicals 
Liquid Preparations 

CANS such as these . .“Empeco-Made”. . speak value, Velatiie end Man Melaiile 


and tally with customer ideas of suitable quantity too. Piain-or Colee Uiegeaphes 
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We have an improved line of 
water soluble perfumes designed to 
meet the demand for non-alcoholic 
theatre sprays, household sprays and 
other preparations not containing 
sufficient solvent to permit the use 
of ordinary oils. 


These water soluble oils eliminate 
the difficulties found with most sim- 
ilar preparations. They contain no 
alcohol or other solvent to affect 
varnished surfaces, nor do they have 


tic of so many water soluble per- 
fumes, which causes the finished 
spray to leave a thin soapy deposit 
on everything when it is used. 


The odors are exceptionally strong 
and pleasing. We suggest the use 
of 8 ounces to the gallon for theatre 
sprays. For other purposes the pro- 
portion may be varied to suit the re- 
quirements. In many cases as much 
as one pound to the gallon may be 
used without much cloudiness, if 


JUNE, 1931 


“n- 
Water Soluble 


Perfume Or1ils 


the excessive soapiness characteris- desired. 


A few of the odors available are listed below: 


Pound Pound 


Pound 


We AN. 5 Sse ds ccna $1.00 W.S. Cashmere .......... $1.50 W.S. Bouquet C. No. 5.... $1.50 
Wo mete No. fF ....c 60 SoS) WS TER coc cose cewes 2.00 W.S. Bouquet Q. F. ...... 1.50 
W.S.. Ldlae No. 1 no 006s 1.50 W.S, LAVORGED inn cence. 1.25 W.S. Bouquet d’Amour .. 2.25 
A So eee 250 “WS. RGR oie cece 1.50 W.S. Bouquet Christmas.. 1.75 
W.S. Bouquet de Fleurs .. 1.25 We ANY, sae ectaeesss 1.50 W.S. Bouquet Sharima ... 2.00 
Bee | eee 1.00 W.S Gardenia ......0000 2.25 W.S. Bouquet Oregon .... 2.00 


van Ameringen-Haebler, Inc. 


{romatic Essentials 


315 Fourth Avenue, New York 
180 No. Wacker Drive, Chicago 
619 Clark Avenue, St. Louis 


42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 

















Say you saw it in SOAP! 








JUNE, 1931 


SOAP 


Haebler, Inc 


20 tine new odors 


for Para blocks 
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Colors right in the oil if you want them. 


Rose Lilac Violet Orange Blossom Bouquet Oriental Cedar 
Pine Jasmin Carnation Lavender Mint New Mown Hay 


Send for samples. See for yourself 
how our oils improve your products. 


Ol the new Season 


uur ELY 
SPRAY oils. Made 


especially for spray 


A A ; Z 
jasmin, New Mown Hay, VUranege 


van Ameringen-Haebler, Inc. 


g { 
iA WW, Ja a. 4; ~~ ‘ a} , y/ 
r f f] } f, / / ] 7 / / j \, \ A i j j { f / 4 


315 Fourth Avenue, New York 
180 No. Wacker Drive, Chicago 
619 Clark Avenue, St. Louis 
42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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Certified 





of coal-tar are so named because every lot is tested and certified 
to by independent analysts, thus insuring to the buyer a guaran- 
tee of quality and strength. A copy of the bacteriological cer- 


tificate will be furnished whenever requested. 


The name BAIRD’S on a container of disinfectant means not 
only that it is a certified product, but one which represents over 
a quarter of a century of manufacturing experience and technical 
skill . . . insuring uniformity of composition . . . unformity 
of quality . . . uniformity of result. BAIRD’S Certified Dis- 


infectants dilute readily with water to form rich, milky emulsions. 


Whether your disinfectant requirements are large or small, or 
whether the coefficient is two or twenty or any intermediate 
strength, let us figure with you. Samples will be submitted for 
your inspection, and we will be glad to give you the benefit of 


our many years of experience as specialists in this line. 


Cresylic Acid Animal Dips Household Insecticides 


BAIRD & MCGUIRE, INC. 


Manufacturers of 


» ~b)h a Certified Disinfectants 


and Quality Sanitary Products 





ST. LOUIS, MO. 





New York Representatives 


THE EASTERN STATES SUPPLY COMPANY 
136 Liberty Street Phone: WOrth 2—3143 


Warehouse stocks at convenient point throughout the country. 
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INSECTICIDE 


DISINFECTANT 
IR JE Y II [EX YY 


A Section of SOAP. 


SOAP is official publication of The Insecticide and Disinfectant Manufacturers Association. 
Harry W. Cole, Holbrook, Mass., Secretary. 


INSECTICIDE AND DISINFECTANT 
MAKERS MEET IN CHICAGO 








HE seventeenth annual summer meeting of of the Soap Making and Related Industries,” O. J. 
T the Insecticide & Disinfectant Manufac- McClure on “Salesmanship and Selling,’ James 

turers Association was held at the Edge- O. Kinsey of the National Association of Cost Ac- 
water Beach Hotel, Chicago, on June 1, 2, and 3. countants on “Cost Accounting from a Manage- 
The sessions of the meeting were given over ment Point of View,” John V. Halaska of the 
chiefly to the discussion of subjects dealing with Acme Chemical Co. on the “General Problems of 
sales problems, marketing, raw materials, and the Liquid Soap Industry,” Edward G. Eckerman 
allied commercial topics. The mid-summer ban- of the Davies-Young Soap Co. on “Problems of 
quet was held on Tuesday evening in the Lincoln the Liquid Soap Manufacturer Selling the Jobber 
Room of the Edgewater Beach Hotel and was fol- Exclusively,” L. J. O’Grady on “How to Use the 
lowed by a floor show. The convention closed Telephone to Develop Business,” Niles Trammell 
at noon on Wednesday, June 2. Among the lead- of the National Broadcasting Co., on “Furthering 


ing speakers were John B. Gordon of the Bureau the Sale of Products through the Use of the 
of Raw Materials for the Vegetable Oils and Fat Radio.” 
Industry who spoke on “The Oil and Fat Supply A number of important and interesting papers 





Part of the Insecticide & Disinfectant Manufacturers Convention group who were present as the 17th Mid-Summer 
Meeting opened at the Edgewater Beach Hotel in Chicago on June 1 
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Peter Dougan of Merck & Co., 

Rahway, N. J., chosen second 

vice-president of the Associa- 

tion at a special election in Chi- 

cago to fill the vacancy caused 

by the resignation of E. B. 
Loveland 





Blank & Stoller. 


were delivered before the meetings in the form 
of mid-year reports of various committees of the 
Association. Those committee reports given at the 
meeting, along with the reports of the president 
and secretary, are given herewith in full. All 
addresses and other committee reports will be 
published in the next issue of Soap. 


THE PRESIDENT’S ADDRESS 


E have arrived at the mid-season Convention of our 
Association, the path to which for the last two years 
has been sadly strewn with obstacles and pitfalls, and in 
some cases with disaster. Many trade associations have 
disbanded, many are in dire straits through need of mem- 
bers and revenue, and we should feel our Association 
especially favored in that with all the great difficulties of 
the past two business years, we find ourselves in a healthy 
condition, and our number undiminished even though our 
pocketbooks have suffered. It is a sad commentary on the 
reaction of the business mind of many men that when a 
period for retrenchment arrives, they begin with eliminat- 
ing, what they consider the expense of their trade associ- 
ation, and are too shortsighted to realize that membership 
in any association such as ours should not be viewed in the 
light of a contribution, but as an investment of very great 
value. If there be a period in the history of business men, 
or businesses, when trade associations of the right kind 
are necessary, it is during a period of depression when 
trials and difficulties without number assail us. We 
should remember that at such unkindly times it is the first 
duty of every individual and every firm to seek all possible 
means, and to make all possible efforts to put their house 
in order. No trade organization can be stronger than the 
men who compose it. Trade organizations are the media 
through which we may offer an impenetrable front against 
the attacks of depressing business. The shortsighted man 
fears no storm while the sun shines. The farsighted man 
will prepare his shelter so that it may protect him when 
the storm arrives. The man of little vision spends his 
time battling for his small part of the larger business 
possible, where the more thoughtful man combines his 
efforts with those interested in the same endeavor and 
therefore presents an unbroken front to opposition. Too 
often we see the little man spending hours trying to beat 
some one out of a dollar, while the bigger men are meeting 
and planning greater things for the future of their in- 
dustry. If there be one great function belonging to a 
trade association such as ours, it lies in the three following 
things: 
1.—The gathering of all types of information as affect- 
ing our business, 
2.—The sorting and sifting of this information when ac- 
quired, and 
3.—The passing of it on to our members in general, and 
then getting it into use. 
While price fixing of a certain type may be an offense 


against the laws that now exist, there are many things in 
business upon which we may agree to our mutual benefit. 
The thoughtless man in many cases is inclined to take his 
own action ofttimes following the impulse of angry 
retaliation which may lead him into some unfortunate 
wilderness from which his retreat or advancement may be 
impossible. 

The opportunity to discuss these matters of an un- 
satisfactory nature with his competitors in the same field 
of endeavor will ofttimes prevent rash action on the part 
of some individuals or firms. The impulse of every mem- 
ber of a proper organization should be to climb up from 
the bickering lowlands of competition to the heights of 
co-operation. We should remember our responsibility to 
the vast number of consumers of our goods. Contracts 
call for quality as well as for quantity. Successful busi- 
ness to-day calls for fair dealings with those through 
whom we market our goods, as well as to those to whom 
they sell them. Senseless competition will only fall to 
the low level of vicious prices, together with the abandon- 
ment of quality. 

The trade associations, if effective, discourage practices 
of this kind, and should lead us on to better things. Mem- 
bers of our organization largely engaged in manufacturing, 
and in the selling of manufactured products, should think 
well in these most difficult times before reducing quality, 
or before making unwarranted changes in prices. The 
jobber, the retailer and the consumer will in bad times 
as well as in good hold unbroken respect for the individual, 
or firm, who carries on in a competent, honest and digni- 
fied manner. 

We have seen many products come and go, the staunch 
and the reliable are still with us. So, gentlemen, let us 
proceed to better things, abandon all thoughts of petty 
jealousies, cheap politics, and the things which make for 
little. The people of this great land have need for our 
products, and consequently need for us. Let us study 
how we may preserve our business and how we may ad- 
vance it, remembering that the old and tried policies are 
best, and that without honesty, we cannot have agreement 
here among ourselves, or in the great field where we 
do business. 

May all merited criticism be made in open meeting, and 


W. J. Zick of Stanco, Inc., New 
York, chosen a member of the 
Board of Governors at a special 
election in Chicago to fill the 
vacancy left by the election of 
Peter Dougan as a vice-president 
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none after the sessions are over. May all recommendations 
be discussed while we are in convention, and not be hidden 
until after we are closed, and may you remember that the 
officials you have appointed are entitled to your support 
in the positions in which you have placed them, and may 
your efforts be as intensive and earnest as theirs so that 
our entire Association may prosper. 

We have prepared a lengthy and valuable program; its 
true worth will be reflected in the attention you give it, 
and the consequent value you carry away. May you waste 
neither your time, nor your employer’s, and may your 
attendance at this Convention be of great value to you, 
and to your Association. 

ROBERT C. WHITE. 
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Officers of the Association in a jovial 
mood— (left to right) Harry W. Cole 
of Baird & McGuire, Inc., secretary; 
Robert C. White of the Robert C. 
White Chemical Co., president; Evans 
E. A. Stone of William Peterman, Inc., 
vice-president; John Powell of John 
Powell & Co., treasurer 


REPORT OF THE SECRETARY 


INCE our last annual meeting in New York City, we 
S have had occasion to issue thirty-one bulletins to the 

entire membership, eleven to members of the Board 
of Governors and two to the Chairmen of Standing and 
Special Committees, a total of forty-four. These have 
dealt with diversified subjects. Those to members per- 
tained largely to pending legislation. As our members 
know, the state legislatures have been quite active since 
the first of the year, and hundreds of bills of various 
types have been introduced. Of these, comparatively 
few adversely affected our interests. Early in March, 
so-called economic poison bills appeared in the legislatures 
of Delaware, New York and Missouri. The purpose of these 
bills was to require the registration and inspection of 
agricultural insecticides employed in pest control. The 
language employed, however, was such as to embrace 
household insecticides, and even disinfectants which came 
under the definition of bacteria. Through prompt and 
united action, the Delaware bill was suitably amended, 
and the New York and Missouri bills were killed. Of all 
the measures introduced in state legislatures this year, 
which were in any way injurious to our industry, all with 
one exception have been satisfactorily disposed of. The 
exception is that of an enforcement clause to an existing 
law in the state of Iowa which provides that all purchases 
of such commodities as disinfectants, insecticides, cleans- 
ing materials and janitors’ supplies to be used by state 
and municipal institutions shall be purchased from a state 
board of control. The law itself was enacted four years 
ago, but the enabling clause was not adopted until just 
recently. Inasmuch as this rider to the bill was passed 
by the legislature and signed by the Governor before the 
industry had an opportunity to submit a protest, it is 
unlikely that any relief can now be afforded, except to 
attack the constitutionality of the law or forcing a repeal 
at the next session of the legislature. Such a bill as this, 
said to be sponsored by a group of dealers in janitors’ 
supplies, was threatened in the state of Indiana, but 
happily it did not mature. It would seem that there is a 
growing tendency for legislation of this type, and our 
members are cautioned to be on the lookout for it and to 
act promptly when it is brought to their attention. The 
exclusive purchase of state, country and town supplies from 
an agency created by the state, rather than from legiti- 
mate manufacturers and distributors of such supplies 
located within the state, is a practice which is fraught 
with grave danger to those who specialize in the manu- 
facture and sale of such materials. It is manifestly 
unfair to the commercial trade, which pays sizeable taxes 
for the privilege of doing business, to be forced to compete 
against state boards of control or institutions such as the 
state penitentiary. We are keeping a watchful eye on 
legislation of this type, and will make you acquainted with 
it as it comes to our notice. It behooves us to work in 
unison when harmful legislation is pending. 

During the last six months our inter-association activi- 
ties have been more pronounced than at any previous period. 
The members of our Board of Governors have been written 
to frequently, as have also the Chairmen of the various 
Committees. Although our membership is not large 
numerically, we are pleased to feel that many of the most 





representative and responsible business houses of the 
country in our line are on the membership roll, and that 
we have their unswerving support. There is still room 
for enlarging the list as there are eligible potential mem- 
bers who are not as yet sufficiently familiar with our 
activities to warrant them in joining us. A careful sur- 
vey has been made of the field, and a list of both pros- 
pective Active and Associate members has been compiled 
and divided among the members of the Board of Governors 
which now comprises our Membership Committee. 


T is generally conceded that the worst period of the 
present depression is now behind us, and that condi- 
tions are showing a modest, though marked, improvement. 
It should be kept in mind, however, that this slump which 
is one of the major ones this country has experienced, is 
not local or confined to any particular line of industry. 
The whole world is affected. There is every indication, 
however, that the United States will experience a more 
rapid recovery than our foreign neighbors, although the 
word “rapid” is used advisedly. We are all in agreement, 
I am sure, that the man, or men, who feel that a sudden 
spurt of activity in business circles is just around the 
corner, has either been misinformed or is overly optimistic. 
We must be content with a gradual improvement until 
world economics are more nearly stabilized. As a direct 
result of the present depression, we are face to face with 
an outstanding and demoralizing influence—that of whole- 
sale price-cutting. There seems to be that ever-present 
urge to get business, no matter how low we may be 
obliged to quote to command it. Such tactics will prove as 
big a factor as any in preventing the early return to more 
normal conditions. 

Today merchandise of almost every conceivable variety 
is being sold for less money than for many years past; 
in fact, some of it is being offered at figures closely 
approximating cost. We probably all know of cases where 
sales have been made even below cost. The wisdom of 
this policy is open to serious question. Many concerns 
are faced with the problem of either closing up shop and 
admitting defeat, or turning to adulterating their products 
so that they may be sold for less and still net a little 
profit. The pinch of unfair competition is being keenly 
felt. There is small satisfaction in giving goods away 
just merely for the sake of doing business, and we are all 
prepared to admit, I am sure, that if this evil continues 
for any length of time, it will spell ruin. Matters such 
as this you may care to discuss at this series of meetings, 
because it affects every single member, and there is no 
better opportunity than now when we are all together to 
thrash out the problems which give us most concern. 


R. C. C. MecDONNELL, Chief of Insecticide Control, 
of the Food and Drug Administration, U. S. Depart- 
ment of Agriculture, and his associates in the Department 
continue to give us their fullest cooperation in guiding 
us through the intricate maze of labeling requirements. 
With their help we have been able to disseminate informa- 
tion of value to our members, and to prevent our people 
from making serious errors in the branding of their 
products. Once in a while, however, we come across some 
overly-zealous individual who insists upon making claims 
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not warranted by tests. In general, it may be said that the 
less one says on a label the less the probability of making 
erroneous statements. Directions for use, however, should 
be sufficiently full and explicit so that the buyer of the 
product may know how to use it intelligently. Guesswork 
should be avoided at all times, and only those statements 
used which will conform to what is known to be the truth. 
In spite of the excellent work which has been done by the 
law-enforcing agency of the U. S. Department of Agricul- 
ture, certain types of products in our line have been rather 
grossly misrepresented. Some of these preparations, if 
we are to gauge their value from what is said on the 
label, might be considered a panacea for all human ills. 
Such misleading advertising gives the industry a setback 
from which it takes a long, long while to recover. 

The disinfectant industry in this country is not an old 
one, yet we have members in this Association who have 
been connected with it for more than thirty years. In 
these years many changes have taken place. Research 
has revealed that many disinfectants have a range of 
usefulness never dreamed of in the pioneer days. Not- 
withstanding the vast and important accomplishments in 
which disinfectants have played a part over the last 
quarter of a century, it is regrettably true that a very 
large percentage of the commercial disinfectants on the 
market today are sold principally as a cleanser or as an 
aid to cleanliness. They are advertised as such, talked 
of as such, and used as such. The real value they possess 
as a killer of harmful disease bacteria, as an antiseptic 
in the treatment of cuts, superficial wounds, and abrasions 
of the skin, their ability to prevent the spread of infection 
and contagion, in overcoming or minimizing objectionable 
odors, as well as repelling certain types of insects—all 
these have apparently been lost sight of in following out 
the general practice of selling the product as a cleanser. 
Today, as we all know, the public press is replete with 
advertising of oral antiseptics, of germicides, of insecti- 
cides, of deodorants, and preparations for personal 
hygiene. More than ever articles are appearing on the 
need of sanitation and cleanliness. The housewife is 
being made more conscious of the need of this or that for 
helping her to have and maintain a sanitary home. 
Several times a week, we hear radio broadcasts largely 
devoted to antiseptics and germicides. We also hear able 
addresses on the early history of preventive medicine and 
of the achievements of such noted scientists as Lord 
Lister, Koch and Pasteur, as well as the more modern 
methods which involve sanitation. Right here we have 
a splendid opportunity to capitalize on this publicity and 
vigorously to carry forward the work of bringing our 
products to the attention of the buying public. Up to this 
time, however, it would seem that the commercial houses 
who are directly concerned with the manufacture and 
sale of materials used in the promotion of sanitation are, 
for the most part, contentedly slumbering and deaf to the 
knocking of opportunity. 

This is an opportune time, too, to discuss the many 
phases and problems of the household insecticide industry, 
of the difficulties which the manufacturers of liquid soaps 
are facing, and of the need for organizing the various 
forces within the industry so that all may work together 
in mutual accord and with a singleness of purpose. 

It is human nature perhaps for a man to give his closest 
attention and best thought to his own particular business, 
and to develop this along sound lines. He is not prone 
to think much about the other fellow or what he is doing 
along kindred lines, except to assure himself that his 
competitor is not wresting any desirable business away 
from him. This close attention to one’s own business 
tends to dwarf the viewpoint and conception of the bigger 
things. Among these bigger things is the industry of which 
the individual manufacturer is a relatively small part. If 
we would but pull ourselves loose from the intensive study 
we make of our own problems, and view the industry as 
a whole, we would be more conscious that our success in 
the venture we have chosen as a career is contingent on 
what the industry itself does to merit public confidence and 
esteem. Just as one bad apple in a barrel will eventually 


spoil all the good ones, so will one unscrupulous or unprin- 
cipled manufacturer tend to ruin the reputation of those 
who are trying to conduct their businesses on ethical 
principles. We all condemn the shyster methods of get- 
ting business as deplorable, yet we do practically nothing 
to correct such abuses. 

We find that the fellow with a stick in a barrel who 
undermines trade by quoting ridiculous prices based 
largely on an ignorance of what it is costing him to pro- 
duce his material, is making it doubly difficult for us to 
succeed, and yet we do nothing about it. We have an 
Association which caters especially to those in our line. 
We attend the meetings or we do not, according to how 
we feel about it. We are given the opportunity to meet 
our competitors, most of whom—like ourselves—are try- 
ing to do a perfectly legitimate business, and yet we pass 
by the opportunity to do something really constructive 
along the lines of weeding out those who will not play the 
game squarely. This is the time and place to get together 
on these matters, and determine what can be done to not 
only elevate the industry but to help better our own indi- 
vidual businesses. Will we take advantage of it at this 
time, or will we again let the chance slip through our 
fingers? At no time in the last twenty-five years has 
there been such a need for getting together as now. 





N the preparation of the program for this series of 
meetings we have tried to embrace features which 
would be of distinct interest to the various classes of 
business represented in the Association. In keeping with 
the expressed wish of the majority, we have tried to make 
this Convention one of practical value to you. According- 
ly, highly technical discussion has been held over until 
the annual meeting. The keynote of this series of meet- 
ings is “How to Do More Business.” To this end, we have 
arranged for a free and full discussion of salesmen and 
salesmanship, how to figure costs, how to use the tele- 
phone to get business, how to make the best use of your trade 
associations, and how the radio may be employed to bring 
your product to the attention of the greatest number of 
buyers. A discussion of the activities of our committees 
will be unfolded as the sessions progress. We must per- 
chance also deal with the problem of how to make our 
products better, which involves standardization, and we 
should find particular interest in the recommendations of 
the Committee which deals with the use of proper nomen- 
clature. Our particular aim has been to give you some- 
thing you can take back home with you, and which will 
cause you to feel that this Convention has been of particu- 
lar helpfulness. If we succeed in this, our labors will not 
have been in vain. 

As has been announced, all sessions of today, tomorrow 
and Wednesday will be closed to the public. Only mem- 
bers, representatives of members, and invited guests will 
be allowed to attend. This does not mean that we have 
any desire to be exclusive, but indicates that the informa- 
tion brought out and discussed should be for the sole bene- 
fits of those who maintain the Association and its work, 
and should not be the property of the idly curious who 
would otherwise drift into the meeting for the purpose of 
taking valuable ideas away without in any measure con- 
tributing to the Association or its activities. It remains 
for you gentlemen who comprise the membership to decide 
whether closed sessions are preferable to open ones. 

This report would not be complete without a reference 
to those who have given so generously of their time and 
effort to make this series of meetings the success we hoped 
for it. Your President and Secretary have been in almost 
daily touch with each other by correspondence. Dr. 
White, as was expected when you elected him to the 
highest office within your gift, has been a tireless worker 
in the interests of the Association. He has made many 
personal sacrifices of time and money, has attended all 
meetings, and has directed the affairs of the Association 
with a skillful hand. We owe to him a debt of gratitude 
for so zealously and successfully guiding the Association 
through the troublesome period of the last eighteen 
months. Many of the members of the Board of Governors 
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have also given quite freely of their time to advance the 
interests of this, your Association. The management of 
the Edgewater Beach Hotel, where we are privileged to 
meet for the fifth consecutive year during the summer, has 
again gone out of the way to make our visit a pleasant one 
and our meetings a success. Evidence of this is furnished 
in the low room rates which have been made for this 
occasion, the supplying of our programs, and the equip- 
ment which will be used to show the several motion picture 
films to be exhibited at later sessions. The United States 
Department of Agriculture, Food and Drug Administra- 
tion, has very kindly loaned us several of their representa- 
tive motion picture films bearing upon our particular line 
of activity, and these have been brought from Washington 
by our good friend, Dr. McDonnell, to make certain that 
we would not be disappointed through any possible failure 
of the transportation companies to deliver them in time. 

We continue to enjoy the fullest cooperation and support 
of the publishers of our official journal, Ira P. MacNair, 
and Grant A. Dorland. These gentlemen lose no oppor- 
tunity to give to our Association and its activities the 
fullest publicity. 

Harry W. COoLe, Secretary. 


a) ease 
REPORT OF COMMITTEE ON INSECTICIDES 


S Chairman of the Committee on Insecticides, may I 

remind you that the very name of this committee, 
allows it to tackle any problem in the insecticide industry. 
When appointed, this committee consisted of twelve in- 
dividuals, but since has been reduced by the dropping of 
inactive committeemen. The active members of the com- 
mittee have not unanimously agreed with the workings 
up to date. The problems taken up in this report are 
only the urgent ones, due to the little time allowed for a 
report. 

Problem No. 1. Definition of a pyrethrum extract. 
The suggested definition of a pyrethrum extract is as 
follows: 

“Pyrethrum extract is an extract prepared from 
pyrethrum flowers with the aid of a petroleum oil or 
other suitable solvent with or without harmless, 
odorous materials and contains in 100 cc. the active 
principles of not less than 9 grams of pyrethrum 
flowers. (This is equivalent to 12 ounces avoirdupois 
per gallon.)” 


Problem No. 2. Standard for all household insecticide 
sprays, whether consisting of pyrethrum or not. The 
suggested definition of a household insecticide is as fol- 
lows: 

“Household insecticide spray is a solution in oil or 
other suitable solvent of an insecticide or insecticides, 
harmless to warm-blooded animals, with or without 
harmless, odorous materials and having an _ insec- 
ticidal toxicity equal to that of pyrethrum extract.” 


It is the consensus of the committee, but not unani- 
mously, that it is worth while to consider a standard 
somewhat similar to the two above proposed. We only 
refer this report to the board of directors or to the con- 
vention as a whole to act as they see fit. This committee 
functions only to the point of suggesting to the conven- 
tion material for its consideration, and we are not asking 
at this time for a vote on the question. This problem 
of standards should be given serious thought. You will 
see from the preliminary work already done in over 35 
cities that the insecticide industry is not in a healthy 
condition. The chairman’s personal opinion may not be 
the committee’s viewpoint, but he feels that at the De- 
cember meeting, we will be able to show further reasons 
for some minimum standard, whereby the industry will 
be elevated. Through better quality will come increased 
sales volume to all. Poor goods bring poor sales. 

Problem No. 3. Census of the insecticide industry 
through the co-operation of the Government. The com- 
mittee furthermore feels that a census at this time is 
unnecessary for the Government will not undertake such 


a project until 80% of the industry pledge their support. 
We believe it advisable to lay this on the table for future 
reference; however, in laying this aside, we suggest that 
it be kept in mind and not permanently shelved. Other 
associations have found statistics very valuable in com- 
paring their growth or decrease with the total business 
of the industry. An association with which I am closely 
affiliated has found that its industry is going ahead more 
rapidly than was thought. At first, there was much 
criticism by the leaders in the field because the census 
might divulge too much information. Today we find that 
this industry is ahead of the game because of three years 
previous work and they know these facts: (1) Volume 
of business done annually. (2) Number of individuals 
operating in the industry yearly. (3) Full details of dif- 
ferent products and statistics showing which are going 
ahead. (4) The distribution of products in the different 
sizes given in percentage with elimination of small per- 
centage sellers. (5) The seasons’ and the months’ per- 
centage volume to gauge drives for slack months, not 
peak months. 

This report from year to year becomes more important 
to the industry and may we suggest that such a census 
be taken of the insecticide industry at some future time, 
if the majority desires it. While all of this material is 
kept absolutely secret in Washington, the general mass 
of information is given out in total figures so that each 
person may compare his figures with the total and get 
a percentage. 

Problem No. 4. Analytical survey of 115 leading cities 
of the United States on insecticides, advertising, mer- 
chandising, selling and policies. A mass of work has 
been done on this survey and realizing thoroughly that 
many of our good members do not believe in surveys and 
think they do not mean anything, yet, unquestionably a 
survey properly conducted, yields general information 
which is helpful to individuals and to the manufacturer. 
In other words, if the survey means nothing more than 
general information, it will be worth our while to have 
spent many tedious hours on this work. Reports have 
been accumulated in part to date and we have reports 
from over 33 cities out of the 115 already. The question- 
naires, about 25 to 100 in the case of each city, have been 
analyzed carefully, and a “highspot” report is hereby 
being given you. I am honor-bound to retain and not tc 
show any of the original questionnaires sent in, as they 
carry names, brands, etc. In order to give you clearly 
the facts that the insecticide industry is having its 
troubles along with other industries, may I call to your 
attention the following criticisms given in answering 
these questionnaires from different cities all over the 
country. They are given in the order of complaint: 

(1) The leading criticism is that the odor of liquid 
sprays used is objectionable. (2) The second leading 
complaint is that insecticides used are inefficient. (3) 
The third leading criticism is that prices are too high. 
(4) The fourth constructive criticism is that additional 
advertising would be most helpful. 

In summing up these criticisms, the writer has taken 
into consideration as many angles as possible, realizing 
that there are more insecticide sales per store in tke 
South than in the North; that the Southern seasons are 
earlier and longer than those of the North for insec- 
ticides, and that liquids and powders differ considerably 
with the territory and the insect pests encountered. We 
can correct all of them, if serious enough to us. 

It is interesting to know that most of the chain drug 
or grocery store replies carried little or nothing in the 
way of criticism, while the independents gave full reports 
in practically every instance. Other frequent criticisms 
were: Deals too large—less free goods and a uniform 
price—distributed through too many types of stores— 
dangerous to use—great evaporation—greasy—too much 
trouble for results—soils clothes—will not kill roaches 
and other crawling insects as easilv as flies, etc. This 
shows natural resistances to all products. A bad product 
often kills the best one’s sale. 
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WE OFFER THE FOLLOWING 


CONCENTRATED PRODUCTS 
THE MANUFACTURING TRADE 


For their convenient use in repackaging and resale—under their own name and 
brand. 


PYREF UNE 


CONCENTRATED PYRETHRUM EXTRACT 


No machinery or apparatus required to make an insect spray. Mix 1 part with 4 parts 
of kerosene, perfume—mix, stir and you have a spray of standard strength representing 
1 lb. of flowers to the gallon. 


The many repeat orders we are receiving convinces us that Pyrefume is giving 
entire satisfaction. 


Price attractive. Write for sample and quotation. 


FOLIAFUNIE 


A SPRAY FOR FOLIAGE OF ALL KINDS 


Non-poisonous. More effective than nicotine or arsenates and cheaper. Protects 
the garden, vineyard, orchard, nursery and shrubbery. 


A Very Profitable Resale Article. Write for Particulars. 


RODINE :.7: 


A LIQUID REDSQUILL CONCENTRATE—TESTED 


Also very profitable as a resale item. Write us. 


INSECT POWDER--ALL GRADES 


Prices on contracts are now very favorable. 


Ss. B. PENICK & COMPANY 


Insecticide Specialists 


115 FULTON ST. NEW YORK, N. Y. 
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Their criticism on advertising is interesting also, and 
they state that newspapers are the most helpful means 
of advertising; window displays second, radio broadcast- 
ing third; special pricing of goods running a very poor 
fourth; and a few straggling votes in favor of billboards, 
demonstrations, booklets, street car and magazine adver- 
tisements. Here also the committee feels that newspapers 
naturally were given the preference because the news- 
papers were instrumental in making these surveys, and 
would naturally get every possible “break.” 

“The Insects Most Prevalent” yielded the usual in- 
formation which is hardly worth recording but “Use of 
Powder vs. Liquid” (and this report only dealt with pack- 
age goods) stated that liquid outsold powder 3 to 1 in 
Southern territories. Liquid again outsold powder 9 to 1 
in more limited markets. It gave answers to the “Com- 
bination Package’ which showed that the average dealer 
does not desire a combination style package. The vote 
was against it proportionately 9 to 1. “The Resale Price” 
as suggested by the manufacturers, yielded a fifty-fifty 
vote as to whether the price was sustained. 

Most of the merchants stated that they did not have 
a “Clean-Up Week” at any particular time of the year 
but those who did, mentioned April or May, April being 
the leading month. “The Best Month for the sale of In- 
secticides” yielded a very heavy vote for June, July and 
August with a surprisingly small proportion in May and 
September, the heaviest months being June and August. 
Most of the dealers would prefer selling “One Package 
that would Kill All” insects, including the moth, rather 
than sell separate packages, although they stated that 
they were carrying and selling moth repellants. “The 
average investment in Insecticides” per year brought very 
little information and “Number of Guns purchased an- 
nually,” likewise. 


“The proportion of different sizes of Insecticides carried 
in stock” clearly proved a good picture of the business, 
namely, that pints were the largest seller, half pints be- 
ing a very close second and quarts running far behind. 
The stores surveyed included chain drug and grocery, 
and independent drug, grocery or hardware stores. Very 
interesting information was received in answer to the 
question “What Brands do you notice the most price 
cutting on,” etc. This information is not for public use, 
but any specific association manufacturer desiring to ask 
any questions will be taken care of as the survey con- 
tinues in 115 cities. 

“The time of placing orders for insecticides” was the 
subject which we had expected to receive much illuminat- 
ing information on, but the answers were so muddled that 
we could not get a clear enough picture and will hold 
this over until we receive further reports. “The month 
in which most of their stock arrives,” on future deliveries 
or otherwise, will be given further consideration. 

In giving these highlights, we are unable to discuss all 
the subjects we would like to, such as questions and 
answers on: Do you buy deals? Why? Do you recom- 
mend general household insecticides as moth repellants? 
What suggestions or criticism have you on selling, ad- 
vertising or service policies of insecticide manufacturers? 
What complaints on insecticides do you get from con- 
sumers? There are many other questions that were 
answered and if any member of the association is inter- 
ested, will be very glad to give him the general results. 
No names can be mentioned in reports as we have 
promised that no information will be divulged to anyone 
except in a total or’in the abstract. 

This report is very lengthy and was written hurriedly 
because of our wish to include data which was received 
up to yesterday morning. We believe that our work will 
stimulate some thought. Whether it is worth while is 
up to you to determine. 

Wish to hereby express my appreciation to none other 
than Messrs. Thomas, Murray, Busch, Wagner and others 
of the committee for their unusual support. 

C. P. McCormick, Chairman. 


REPORT OF DISINFECTANT COMMITTEE 


URRENT business conditions are reflected in an in- 

crease of those problems which we have discussed 
so often, viz; the low prices that are being quoted for 
disinfectants. In some cases the probability is that the 
rates named are low because the party or parties making 
them have not figured their costs and expense of doing 
business correctly. Raw material and labor costs have 
not declined very much, while on the other hand, it takes 
more effort and time to sell goods now than it did two 
years ago and hence selling costs have advanced. In those 
cases where costs have not been re-checked within the 
year, we fear that those who are selling goods at the low 
prices will find themselves in the red when the books are 
balanced. 

Of much graver consequence to the industry is the prac- 
tice of taking quality out of the disinfectants or else by 
adulteration lessen the cost of goods and thus be able to 
quote low prices. Faced as the industry is with State 
Laws and Government Regulations the evils of cheapening 
a disinfectant by these practices ought to be apparent and 
serve as a deterrent. The Food and Drug Administration 
of the U. S. Department of Agriculture is closely watching 
those merchandisers who elect to move their goods at 
cheap prices made possible by taking quality out of or add- 
ing adulterants to their disinfectants. The experience of 
other industries has proved in the years that have passed 
whether they have been good business years or poor ones 
that the products which live and grow are those products 
which are quality products. Products which sell on a price 
basis alone somehow or other as the prices go lower and 
lower find that their buying public gradually assume that 
the product is of little value and can therefore be discon- 
tinued. The low prices have killed their business. 

The Disinfectant Committee thinks that the present 
affords the opportunity of making new and great advances 
in disinfecting matters by reviewing our products and if it 
be possible improving them so as to meet the demands of 
better sanitation. Some cf these demands can be seen 
plainly now—others are only dimly apparent—and the 
quality products are the ones that will meet the require- 
ments. For example have you considered the desire on the 
part of the public to use a disinfectant more freely if the 
odor of the product was not overpowering? The uses of 
the material for other ends than merely using it in toilet 
rooms? 

Are our directions and suggestions for the use of a 
disinfectant as clear cut and plain and convincing as they 
ought to be for getting customers to use it in other places 
besides toilets? How about ways and means of establish- 
ing the proper dilution and use of a disinfectant among 
the janitors, porters and cleaners? Can we get these 
things over to the buyer so that he in turn will be helped 
when he endeavors to instruct his workers? 

The Disinfectant Committee notes as signs of the 
progress being made in producing more efficient and prac- 
tical products the work that is being done by the makers 
of Pine Oil and Hypochlorite disinfectants to stabilize 
their products. One house has produced within the year 
a powder which when mixed with water produces a high 
percentage of available chlorine. The work of a producer 
of tar oil disinfectants in raising the phenol co-efficient of 
his principal disinfectant to almost twice the figure which 
it had before. The work of a producer working with the 
Cresol type of disinfectants in developing a new process 
and thus producing a new product which is claimed to be 
highly efficient, has a perfume-like odor and seems to open 
up a new field for development in producing efficient disin- 
fectant compounds. 

As to the outlook for the Industry the committee sees no 
reason for expecting smaller sales on disinfectants. On 
the contrary it looks very much as though the opinions 
given at former meetings as to the public not being germ 
conscious are all wrong. To prove this, just look up 
the ads of the different antiseptics appearing in the news- 
papers and magazines. Every one emphasizes the potency 
of the antiseptic by its ability to kill germs. Apparently 
the public responds readily for the products so advertised 
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according to trade reports are selling well and enjoying 
increased business. 

Most every one on the committee laments the fact that 
as a group we cannot agree on a plan of co-operative 
advertising. Such being the case—perhaps we can agree 
on a simpler arrangement and the committee offers the 
idea—of having an able writer prepare for us “Envelope 
enclosures.” These would be terse well-written stories 
with the touch of dramatic emphasis on the importance of 
the discoveries made by scientific and other observers as 
to the need and usefulness of disinfectants. 

Our buyers at present are induced to buy disinfectants 
because of having convinced themselves that there was a 
need of them, by this article or that article which they 
may have read about in a book or in a paper. But the 
why’s and wherefores they do not clearly understand. 

For example there is a dramatic story in the tale of 
“Leeuwenhoek” the Dutch Dry Goods dealer who found 
the “Wee Beaties” in water when he perfected a micro- 
scopic lens. The later proof that germs breed germs by 
“Spallanzani,” the Italian Pasteur’s proof of how “Mi- 
crobes,” as he called them, affected Wines, “Soured Milk” 
killed “Silk Worms,” Lister’s introduction of Antiseptic 
Surgery, Koch’s demonstration of the work done by 
germs in causing disease. And in between the popular 
fallacies that were followed in plague times when huge 
bonfires were made to stop the spread of an epidemic. 

The preparation of well written envelope enclosures 
could be kept within the cost of a very reasonable sum— 
and the expense might easily be met by supplying the 
enclosures to members—who would buy what they needed 
and send them by mail with their letters, bills, etc., and 
also distribute them among customers and prospective 
customers by salesmen. 

As an industry, we lack the speaking voice to make our 
service and products better known to the public and it is 
thought by some that this form would as a beginning 
meet the needs of advertising the merits of using disin- 
fectants. 

S. H. Bell, Irving Levy, P. W. Smith, James Varley, 
Samuel Cabot, H. A. Nelson, Walter R. Hills, P. J. Walsh, 
D. N. Calkins, Frank Symonds, S. S. Selig, M. D. Gill, 
M. M. Marcuse, Peter Dougan, Chairman. 


Oo———_ 





REPORT OF LIQUID SOAP COMMITTEE 


ONSIDERABLE correspondence between the members 

of this committee has been had and the following facts 
are submitted for your consideration:—There is a feeling 
among the manufacturers and jobbers of liquid soaps that 
a great many evils, which are prevalent in this particular 
industry today, should be corrected. This feeling was 
brought to a head in February when a meeting of some 
fifteen or twenty manufacturers was held in Chicago. 
The purpose of this meeting was to ascertain whether 
those interested in the manufacture and sale of liquid 
soaps were sufficiently interested to form an organiza- 
tion, the purpose of which would be to improve the in- 
dustry generally. Quite a few of the members of this 
association were in attendance at this meeting. Your 
Chairman has been advised that nothing definite has been 
done regarding the permanent organization of a liquid 
soap association and that the interest exhibited by those 
in attendance at that time was not sufficient to justify 
continuance of the effort. 

Your Committee would recommend that, owing to the 
seriousness of many problems confronting the liquid soap 
industry today, that this association lay particular stress 
on the manufacture and sale of liquid soaps and that the 
Convention express themselves at this time as to the par- 
ticular problems which might properly come before this 
Committee so that a working basis might be had upon 
which a comprehensive report at the coming December 
meeting could be made. 

We would also suggest that the Committee be enlarged 
to at least five members, part of whom should be primarily 
manufacturers and part jobbers of liquid soaps. 

Your Committee believes that if enough emphasis is 


placed on this subject by this Association that another 
Association devoted exclusively to the manufacture and 
sale of liquid soaps would not be necessary but that the 
present members interested in this product together with 
other manufacturers who are not members of this Asso- 
ciation, would form an important group whose interests 
could best be served by the Insecticide and Disinfectant 
Manufacturers Association rather than through the 
formation of a new and separate association. 

Some of the subjects which seem to be of particular 
interest at this time to manufacturers and jobbers are: 

Standard methods of analysis 

Under this caption, should liquid soaps be sold under a 
guaranteed analysis? If so, should this analysis be based 
on anhydrous content or soap solid content? 


Uniform discount on jobbing quantities 
Uniform commission to salesmen 
Price cutting 

Commercial Bribery 

Tariff on Cocoanut Oil 

Uniform Manufacturing costs 


and many other subjects of importance closely related to 
the above. 
V. W. Miper, Chairman. 


REPORT OF COMMITTEE ON MOTH PROOFING 
MATERIALS 


VEN manufacturers of insecticides are not immune 
from the attacks of clothes moths. I venture to say 
there is not one of you present today who has not at one 
time or another had a suit, overcoat, or woolen garment 
destroyed or partially destroyed by this common pest. The 
ravages of moths are tremendous,—almost unbelievable. 
Although not subject to accurate estimate, one authority 
states that the descendants of one female moth can destroy 
100 pounds of wool a year which is equivalent to the wool 
produced by thirteen sheep. The annual damage based on 
the clothing loss is given at $200,000,000. 

Here then is a market worthy of our attention and con- 
sideration. Many effective products are on the market that 
will help to combat the menace of clothes moths, but their 
acceptance and use are not universal. The fault does not 
lie altogether with the housewife and consumer but to a 
large extent with those who market moth-proofing 
materials. 

The purpose of the moth-proofing committee is to con- 
sider the problems before this industry, to develop, if pos- 
sible, what influences operate against the norma! healthy 
development of the sale of insecticides that will destroy 
clothes moths, and to place before the Association facts 
and suggestions that may be helpful to the members. This 
is a broad subject and one that cannot be covered in one 
report. We shall, at this time, present our ideas of the 
general situation as it is today and touch briefly on points 
that are of particular importance, inviting your discussion 
of these at this meeting. 

I shall not go into a description of the habits of clothes 
moths, except to state that there are two species most 
commonly found in our homes, namely the webbing clothes 
moth and the case-making clothes moth. The moths of 
both species are small buff colored millers with a wing 
spread of about one-half inch. They prefer darkness and 
their sole purpose in life is to lay eggs that develop into 
worms or larve which alone can cause destruction. The 
larve hatched from the eggs when fully grown are whitish 
and about one-half inch long. A complete description of 
the various stages in the development of the moth was 
given by Dr. E. R. Back, Entomologist, Department of 
Agriculture, before this Association at a previous meeting. 
Our problem as insecticide manufacturers is to make sure 
that the product which we are marketing will kill all 
forms of clothes moths, especially the destructive larve 
and then to make sure that our message gets across to the 
public. 

Many products for the control of clothes moths are now 
being offered and include Naphthalene, Paradichlorbenzene, 
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Camphor, Carbon Bisulphite, Hydrocyanic Acid Gas, Car- 
bon Tetrachloride, etc. Many of these are mentioned in a 
very excellent article by Walter Collins O’Kane, State 
Entomologist of New Hampshire, which appeared in the 
March issue of Good Housekeeping magazine. A reprint 
of this article has been distributed among you and may 
give you information that will be helpful. 


RANTED that there is a wide market for moth killing 

insecticides and that there are effective products that 
can be marketed for this purpose, why is it that there is 
not a larger demand for moth-proofing materials? How can 
the growth of this business be accelerated? 

Your committee feels that the public is not sufficiently 
“moth-conscious.” Only a small percentage of people 
wholeheartedly declare war on moths. More publicity is 
needed. The advantages of new methods of control over 
the old fashioned ways that grandmother used must be 
brought into greater prominence. Encouraging progress 
has been made in recent years and more people are awak- 
ing to the necessity of preventing damage to their clothes 
by the use of insecticides. However, more strenuous sales 
effort and a greater amount of publicity are needed. Per- 
haps, a cooperative advertising campaign would be in 
order. 

One reason why the public is not buying more moth 
proofing materials is that their faith in the effectiveness 
of these materials has been shaken by the extravagant 
claims of some few manufacturers. Exaggerated state- 
ments on labels and in advertising act as a boomerang 
that comes back to retard sales. This was brought out in 
our Chicago meeting last year, but bears repetition. In- 
stances have come to us which show an entire lack of 
understanding of the nature of the product that is being 
marketed and the purposes for which it is intended. ‘ The 
using of an insecticide is as important as the insecticide 
itself. 

Malpractices occur in all industries to some extent, but 
they have seemed particularly prevalent in the moth proof- 
ing industry. This is, perhaps, because it has seemed 
relatively simple to begin the marketing of moth fumigants 
and many have entered the field with insufficient informa- 
tion and have let their enthusiasm run rampant. The 
wise manufacturer, before deciding on a course of action, 
will ask himself: 

Will my product actually do the work? 

Have I made my directions clearly understandable 
and easy to follow? 

Do I specify the correct concentration to obtain a 
maximum kill? 

Are my claims too broad? 

Have I proved to my own satisfaction by actual test 
that my product will do what I claim for it? 

The vapors of Naphthalene and Paradichlorbenzene for 
instance, must be confined in a given space if the product 
is to be effective. The chest, trunk or closet must be 
tightly closed. Yet instances have come to our attention 
where no mention of this is made on the label and the user 
is allowed to believe that the closet or chest door can be 
left open or opened and closed several times daily without 
lessening the killing power of the product. One firm mar- 
keting a Paradichlorbenzene block showed a picture of it 
lying on the floor of a wardrobe closet, although it is quite 
generally known that the vapor of Paradichlorbenzene is 
heavier than air and sinks downward instead of rising up- 
ward, and the product must therefore be placed high up 
on a shelf or on the wall to do the work. 

Price is a factor in the marketing of moth proofing 
materials that will always be a troublesome factor. No 
matter how low your retail price some one else will come 
along with something similar at a lower figure. The big 
danger to the industry seems to lie, not in cut price but 
in cut value. By that I mean that there are some over- 
ambitious marketers who are giving the public less than 
their full quantitative value. For instance, a St. Louis dis- 
tributor is selling a very small Paradichlorbenzene cake 
about an inch and a half in diameter to retail for 25 cents, 
while a well known Chicago house is selling the same 
product, just as attractively packaged, at the same price, 
but more than twice its size! While we cannot presume to 
dictate what a man shall charge for his goods we feel 


that a discrepancy of this kind will sooner or later have 
a detrimental effect on the sale of all products of this 
nature. 

The picture is not as gloomy as these statements may 
indicate. The sale of moth-proofing materials is growing 
year by year. (Incidentally, in speaking of moth proofing 
materials we have been referring loosely to all products 
used against moths, whether by direct contact such as 
sprays or by indirect contact such as products that vapor- 
ize.) Many firms are doing a good job of their marketing. 
The advertising of representative companies is on the 
whole on a high plane. In this connection the use of testi- 
monials is being handled very effectively. A recent adver- 
tisement in Good Housekeeping is worth repeating as an 
example of what can be done convincingly. This reads in 
part: 

“Blank, Inc., a favorite among New York’s smartest 
shops, conducting branches at Palm Beach, Washing- 
ton, D. C., Southampton and Boston, are couturiers to 
fashionable New York women and to thousands who 
visit New York from all over the country. They ac- 
cepted our invitation to be your witnesses at our 
“moth vs coat” test of the moth killing powers of X 
product. 

They say X Company’s moth-killing test was car- 
ried out under conditions such as you have in your 
own home. In a covered box we placed an expensive 
new coat together with seven moth worms, all very 
much alive. Then we scattered X crystals and tightly 
closed the box. Later when we opened it, the coat was 
absolutely undamaged. The moth worms had been 
killed before they could do the least bit of harm. We 
would trust any coat in our shop to this sure method.” 
The success of any meritorious product will always 

depend entirely upon the merchandising and advertising 
ability of the firm behind it. In our industry, we have 
products of known merit, and firms with ability to put 
them over. Let’s do the job right—face the facts as they 
are and not as we want them to be, and then go ahead. 

R. E. Sturhahn, Chairman; H. W. Hamilton; Melville 
Keim; Austin Sherman; J. A. Cavanagh; A. L. Feldman; 
E. J. Reefer; D. W. Tanenbaum. 
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REPORT OF COMMITTEE ON INSECTICIDE 
STANDARDIZATION 


OUR Committee purchased in different cities approxi- 

mately forty single pints of each of six of the best 
known and most widely distributed insecticides on the 
market. The individual cans of each brand were then 
poured together into five-gallon cans, to make six com- 
posite samples which should have represented very ac- 
curately the run of the market. 

A small amount of an unpleasant perfume was added 
to each can to destroy its identity and the unlabelled cans 
were given to Dr. R. C. White. Under the supervision 
of Dr. White, the contents of these six cans were trans- 
ferred to six clean, unlabelled cans and in the course of 
this shuffling and transferring, the identity of the in- 
dividual brands was completely lost. Somewhere between 
one and two quarts of each composite sample was then 
sent to each member of the Committee for testing. 

The test most generally employed was the fly test 
which has been so often discussed here, namely, approxi- 
mately one hundred adult flies were exposed for 10 min- 
utes to a spray consisting of 5% c.c. of insecticide per 
100 cu. ft. of test chamber volume applied by a pres- 
sure of 12% lbs. per sq in. at the atomizer. The floor 
of the chamber was covered with paper during the test, 
the temperature was kept at 85° F. and 24 hours after 
spraying the number of flies still dead was counted. 

Certain members of the Committee used the cockroach 
test either as favored by the Shell Oil Co. using Peri- 
planeta americana, or as favored by McCormick & Co. 
using Blatella germanica as the test insects. The agree- 
ment. between these three methods of testing together 
with the ratjng of insecticides when tested by these 
methods will be covered in a more detailed report which 
will follow after all the tests have been reported to the 


Committee. 
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For the present we can report that the percentage of 
insects brought down in 10 minutes was uniformly high 
for all six samples, varying only about 2% from lowest 
to highest. This variation range was so narrow that it ap- 
pears evident that this factor does not give a significant 
difference which can be used in comparing insecticides 
with each other. On the other hand the percentage of 
kill varied by about 12%. That is, there is a difference 
of about 12% between the highest and the lowest or an 
actual percentage variation of about 20%. To express 
it a little differently, the poorest of these six insecticides 
was 4/5 as good as the best. 

To determine the dependability of the “fly” test, we 
have calculated the probable error on several series of 
ten to fifteen tests and find it to lie between 1 and —%. 
That means, of course, that the values obtained are ac- 
curate within 2% from which it follows that about 12% 
range of the tests lies outside the variation which might 
be produced by experimental variations within the test. 
In other words, about 12% is a significant quantity. 

Although the results thus far assembled by your .om- 
mittee point to the value which may now be assumed to 
constitute the existing market standard, your committee 
prefers not to commit itself to this figure until the bal- 
ance of the tests on this series of insecticides shall have 
been completed. It would be well to point out that the 
results above reported are based only on fly tests. The 
concomitant roach tests will be compared and a com- 
plete report made by this Committee at the December 
meeting of the Association. 

C. H. Peet, Chairman. 
0. 








REPORT OF COMMITTEE ON LIQUID SOAP 
STANDARDS 


HE U. S. Bureau of Standards has published within 
the last few months its new Federal Specification 
on Liquid Toilet Soap No. P.S. 618. It supersedes Fed- 
eral Specification No. 27. There are no essential changes 
in minimum percentage of anhydrous soap required—in 
free alkali permitted or in allowable impurities. One of 
the general requirements is—liquid soap shall quickly 
form a satisfactory lather. We take this as our basis for 
discussion on the desirability of adding other vegetable 
oils to cocoanut oil for commercial liquid soaps. 
Lathering power of a soap, made we will say of potash 
and vegetable oils, seems to be dependent on two factors; 
one, the saponification number of the oil or fatty acid 
used; two, the iodine number of the oil. Cocoanut oil and 
palm kernel oil have high saponification numbers and 
corresponding quick lathering qualities. Oils lower in the 
seale such as olive oil, soya bean oil, corn oil, linseed or 
castor oil, lather less readily. On the other hand, if we 
take oils of similar saponification numbers, the lathering 
quality appears dependent on the degree of saturation of 
the oil or in some inverse relation to the iodine number. 
Take palm oil, olive oil, soya bean, linseed oil. The potash 
soaps of each oil give a better lather than the one follow- 
ing: ie., the higher the iodine number, the less readily 
the soap lathers. Cocoanut oil has a very high saponifica- 
tion number and a very low iodine number, and is ideal 
from these two standpoints for quick lathering soap. 
There are a good many liquid soaps containing olive 
oil, castor oil, etc., for the purpose of producing a soap 
softer on the hands. Care should be taken that if such 
oils are used, due regard should be given to the fact that 
a 15% anhydrous soap content of a liquid soap made 
from a mixture of cocoanut and bland oils will have a 
reduced quick lathering power compared to a pure cocoa- 
nut oil soap of the same strength. 


Therefore, manufacturers’ who add olive, castor or 
similar oils to liquid soap, would do well to increase their 
anhydrous soap content so that the lathering power of 
their mixed soap is fairly equal to a 15% anhydrous 
cocoanut oil liquid soap. This will prevent complaints 
on the part of some purchasers who may think they are 
getting a soap of inferior strength because the quick 


lathering power is not as great as what they have been 
used to in the past. 

Another feature that could well be considered for in- 
creasing the popularity of liquid soap is to supply a slight 
trace of a real good scent therein. As men are largely 
represented among the users of liquid soap, care should 
be taken not to make the odor too pronounced. Cheap 
odors such as sassafras, terpineol, citronella, etc. should 
be avoided. About eight ounces of the usual $3.00 to 
$5.00 perfume mixture added to 50 gallons of soap should 
be sufficient. The cost would be from 3c to 5c per gallon 
additional, but the manufacturer would be well repaid, 
through additional good will and reorders. 

Whatever standard specifications may read, it is better 
for the producer to exceed them when preparing a liquid 
soap for general commercial use. The prices of oils are 
comparatively low and now is a good time to give each 
customer a little extra measure of good value so that it 
can be ultimately said of liquid soap as one can now say 
of automobiles and typewriters—all liquid soaps are well 
made, from whomever purchased, in any quality or price 
range desired. 

DUDLEY J. BACHRACH, Chairman, 


Oo——— 





REPORT OF THE COMMITTEE ON STANDARDIZA- 
TION OF DISINFECTANTS 


HE subject of evaluating the comparative efficiency 

of disinfectants, germicides and antiseptics in com- 
mon use has become widely discussed of late in several 
scientific journals and trade magazines. I am referring 
particularly to an article entitled the “Determination of 
the Value of Antiseptics” by Drs. Wright & Allen, pub- 
lished in the March issue of the Journal of the American 
Medical Association, as well as an article entitled “Limi- 
tations of Phenol Coefficients of Coal-Tar Disinfectants,” 
by C. M. Brewer and G. L. A. Ruehle, Food & Drug 
Administration, Department of Agriculture, Washington, 
published in our own trade journal Soap, March, 1931, 
criticising an article by Mr. Philbrick published in “In- 
dustrial & Engineering Chemistry,” February, 1931. 

These publications were referred to me by some of our 
branch managers in various sections of the country, who 
in turn were requested to give explanations thereon by 
medical experts, heading safety and welfare bureaus of 
various industrial enterprises in their respective terri- 
tories. In my position with my company, all such tech- 
nical and commercial questions are referred to my 
attention, and I thought the subject might prove of quite 
some interest to the members of the Association. 

It is naturally impossible in a report of this kind to 
enter into a lengthy discussion of the subject, but suffice 
it to say that the main topic involved is, whether the use 
of a single organism can be considered sufficient informa- 
tion for the control of different epidemics, as well as for 
therapeutical use in medical and general clinical work. 

Drs. Wright and Allen in their article confused the 
terms, antiseptics and germicides, with disinfectants, 
which latter products are used on inanimate objects in 
general household sanitation. This shows that the in- 
vestigation being made by Dr. Austen Patterson to estab- 
lish proper definitions for these terms is of timely im- 
portance. Messrs. Brewer and Ruehle on the other hand 
criticise the fallacy of establishing a ratio between the 
killing dilutions of the usual types of disinfectants for 
“B” Typhosus and those for the other common path- 
ogenes, and thus from the “B” Typhosus phenol coefficient 
to specify the desirable dilutions to be used for certain 
pathogenic organisms under certain conditions. You will 
readily understand that the complex mixture of the coal 
tar class of disinfectants speaks against such a possibility. 


OME years ago, your committee pointed out to you 
that it is highly desirable for the manufacturer of 
disinfectants to know the behavior of his products, under 
a variety of conditions, and to know their resistance to 
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LETHANE 384 


The EFFECTIVENESS of an insecticide 
is its most important characteristic. 
LETHANE 384 is highly toxic to flies, 
roaches and other pests but abso- 














lutely harmless to man, cattle and 
the higher animals. 


Rohm & Haas Co., Inc. 


222 W. Washington Square 














Philadelphia, Pa. 








































































































TAR ACID OIL 


20% 25% 30% 36% 
Naphthalene Free--White Emulsion 





SPECIAL OILS 
for making DISINFECTANTS complying in 
BENZOPHENOL CONTENT 
with the 
FEDERAL CAUSTIC POISONS ACT 





THE DOMINION TAR & CHEMICAL CO. 


LIMITED 
424 CANADA CEMENT BUILDING 
MONTREAL, QUEBEC 
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The Insecticide 


and 


Disinfectant 
Manufacturers 
Association 


—, 


OFFICERS 
DG C1 eee Dr. Robert C. White 
Robert C. White Co., Philadelphia 


Ist Vice-President........... Evans E. A. Stone 
William Peterman, Inc., New York 


2nd Vice-President.............. Peter Dougan 
Merck & Co., Rahway, N. J. 


REC aatrR rio 0- on rio John Powell 


John Powell & Co., New York 


Lee er re Harry W. Cole 
Baird & McGuire, Holbrook, Mass. 


Board of Governors 


W. J. Andree........ Sinclair Refining Co., New York 
| C.C, Maieis cs os ccceus Baird & McGuire, Holbrook, Mass. 
S: EE Bev... American Tar Products Co., Pittsburgh 
J. L. Brenn..Huntington Laboratories, Huntington, Ind. 
ba. age 3 | ne Frederick Disinfectant Co., Atlanta 
H. W. Hamilton...... Koppers Products Co., Pittsburgh 
M. M. Marcuse........ West Disinfecting Co., New York 
C. PB: McCormick...........% McCormick & Co., Baltimore 
De:-G. He Bett. «i650: Rohm & Haas Co., Philadelphia 
NW i GIONS seis awscenae cece Stanco, Inc., New York 
Membership 


Active—Open to manufacturers and wholesale 
distributors of disinfectants, germicides, deodor- 
ants, insecticides, liquid soaps, polishes, and 
allied products. Dues—$75.00 per year. 








Associate—Open to firms supplying raw ma- 
terials, containers, equipment, etc., to the mem- 
bership. Dues—$50.00 per year. 


—, 


For further details, communicate with 


INSECTICIDE & DISINFECTANT 
MANUFACTURERS ASSOCIATION 


Harry W. Cole, Secretary 
HOLBROOK MASS. 





























Notes of the Trade 


Walter G. Campbell, director of regulatory 
work, Food and Drug Administration, and W. 
R. M. Wharton, chief of the eastern division of 
that branch, were guests of the Drug, Chemical 
and Allied Trades Section of the New York 
Board of Trade at the June 3rd meeting held at 
the Drug and Chemical Club, New York. 

Oo——— 

J. L. Brenn, president of Huntington Labora- 
tories, Huntington, Ind., will leave early in July 
for a month fishing trip in the Hudson Bay waters 
of Canada. He will be accompanied by C. K. 
Hause, Denver branch manager for Huntington 
Laboratories, and well-known Rocky Mountain 
fly fisherman. 




















SD —— 

Abbott Laboratories are now offering their 
germicide, “Metaphen,” in new form, in solution 
with alcohol, acetone and water. This Tincture 
Metaphen, for use as a skin disinfectant, pro- 
duces.a brown stain, the stain being thought to 
be of advantage in reaching this type of trade. 
It may be removed from bed linens by washing 
with soap and water. 

ere! | 

U.S. Sanitary Specialties Corporation, Chicago, 
has just put on the market an inexpensive hos- 
pital liquid soap dispenser. This device is oper- 
ated by the forearm or elbow and possesses a 
continuous flow feature, so that the surgeon does 
not have to pump soap. It has already been in- 
stalled in a number of large eastern hospitals. 
— 


United Chemical & Drug Corp., whose New 
York offices are located at 135 William street, has 
announced two new additions to its sales force 
in the persons of Simon Baum, formerly with 
McKesson & Robbins, and Joseph Gerathy, 
whose previous connections have been with 
Charles L. Huisking & Co. and McKesson & 
Robbins. 








) 

The Bureau of Entomology, U. S. Department 
of Agriculture, has issued a report entitled “An 
Estimate of the Damage by Some of the More 
Important Insect Pests in the United States,” in 
which it is calculated that 6,000 insect pests cost 
the country $2,000,000,000 yearly in property 
loss. 





O——. 

Theodore W. Rich, associated with 8S. M. Bixby 
& Co., New York shoe polish manufacturers, for 
over half a century, died recently at his home in 
Brooklyn. 
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The Bouquet Oil supreme for Para Blocks. 


Blends delightfully with paradichlorbenzol, 
lending a freshness not ordinarily found in a 
low priced Bouquet. 


Highly concentrated, one pound to the 
hundred will suffice. 


For liquid soaps we suggest one pound to 
forty to fifty gallons. 


ROSE “‘N’’ deserves your consideration. 


Write for samples. 


MAGNUS, MABEE & REYNARD 


Essential Oils 


32 CUFF ST. 
NEW YORK CITY 











Is It the Cost of 
Insecticides or the 
Cost of Application? 


The cost of applica- 
tion is the point on 
which your business 
hinges. Give custom- 
ers the lowest cost 
and most efficient 
method of applica- 
tion — Breuer’s 
TORNADO Electric 
Sprayers—and the 
business is yours. 





The model 50 equipped with G. E. 
Universal Motor 4% H.P. Weight 


4 pounds. Low operating cost. 
For small users of insecticides. 


Leader For Years—A Sales Producer 


Breuer’s TORNADO Electric Sprayers have done more 
to increase the sale of insecticides than any other one 
thing in the industry. They are the most powerful 
and efficient machines of their type—they spray all 
liquid insecticides, disinfectants and germicides a dis- 
tance of eight to twenty feet, breaking the liquid up 
into a fine mist which will float in the air and pene- 
trate all cracks and crevices. TORNADO Sprayers 
are so simple and handy to use and give such excellent 
results that your customers will use them more often 
and thus increase the use of your product. 

Supply your customers with‘these specially built ma- 
chines and watch your sales grow. 


Thousands In Use 


TORNADO Electric Sprayers have been regarded as 
the standard equipment for years by leading manufac- 
turers of insecticides and disinfectants. Thousands are 
in use in mills, warehouses and institutions of all 
kinds, as well as in the home. 


Write for complete information and prices. 


Breuer Electric Mfg. Co. 
862 Blackhawk St., Chicago, III. 





The Model 6 equipped with powerful G. E. Universal Motor 4 


H.P. mounted on Norma Precision Ball Bearings. Weight 8 
pounds. One gallon tank. Ideal for larger industrials and in- 
stitutions where large capacity is needed, 
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Void Iowa Prison Sales Contract 


The contract between Method of Economy Co., 
Des Moines, and the Iowa state board of control, 
on the basis of which the Des Moines concern has 
’ been acting as sales agents for the board in the 
disposal of prison made sweeping compounds, 
sanitary supplies, brooms and brushes, has been 
held invalid by attorney general John Fletcher. 
Assistant attorney general Stephens described 
the contract as one of partnership, and conse- 
quently beyond the contracting authority of the 
board. It has been in effect since August, 1930. 
The invalidation does not affect further manu- 
facture by the state, but merely compels the state 
to locate a new method of disposing of the prison 
made goods. 

O——. 





Sanitary Assn. Meets in Louisville 

The ninth annual meeting of National Sanitary 
Supply Association was held at Brown hotel, 
Louisville, Ky., May 18 to 20. The meeting was 
opened by W. B. Gast, president of the associa- 
tion, whose address was followed by the annual 
reports of E. C. Kratsch, secretary, and S. J. 
Bockstanz, treasurer. One feature of the first 
session was a talk by M. B. Feinson of Bobrick 
Mfg. Corp. on “Handwashing in the Public 
Schools.”” The afternoon session was opened by 
J. W. Perkins who spoke on “The Competition of 
Prison-Made Janitor Supplies.” Among the talks 
scheduled for the second day of the meeting was 
one on “Soap” by E. G. Eckerman of Davies- 
Young Soap Co. The social features of the meet- 
ing included the annual banquet on the evening 
of May 19 and a trip to Churchill Downs to view 
the running of the National Sanitary Supply As- 
sociation Handicap, for which a special purse was 


offered. 
Oo——_ 





Total exports of pyrethrum flowers from the 
Kobe consular district, Japan, during the first 
quarter of 1931, amounted to 1,070,000 pounds 
valued at $163,000, a decrease of 467,000 pounds 
in volume and $152,000 in value when compared 
with the exports during the first quarter of 1930. 
Decreased demand in the United States was stated 
as chiefly responsible for the decline. 


Q— 





Maintenance Supply Co., New York, specialists 
in insect and rodent extermination, has moved to 
new and larger quarters at 114 East 32nd Street. 
The new telephone number is Caledonia 5-6413. 


O———_ 





Exports of disinfectants, germicides and simi- 
lar preparations from United States in February, 
1931, had a total value of $41,685, Canada being 
responsible for $26,867 of this total. 


New Purina Sanitary Line 
The new line of sanitary products now being 
marketed by the Ralston Purina Company of 
St. Louis, well known makers of kennel and stock 
feeds, are being sold primarily through the feed 
trade for use by dairymen and farmers, ranches 
and kennels, both for dogs and foxes, poultry 





farms, and in similar fields. The line at present 
consists of six products shown here all packed in 
containers following the same design motif which 
has been used by Purina for some years. The 
disinfectant is a coal-tar type product; the live- 
stock spray of the pyrethrum type. The dog 
soap is a green potash oil soap perfumed with 
pine oil. The lice powder is a pyrethrum, 
fluoride, derris extract combination. Chlorena 
is a hypochlorite type disinfectant designed pri- 
marily for the dairy for use on milk cans, milk- 
ing machines, etc. The new products will be car- 
ried by a thousand Purina salesmen who work 
the farm, dairy and ranch trades throughout the 
United States. 

OQ——- 

Koppers Gas & Coke Co., Pittsburgh, and sub- 
sidiaries for year ended December 31, 1930, re- 
port consolidated net profit of $3,140,113 after 
depreciation, interest, federal taxes, etc., equiv- 
alent after allowing for dividend requirements on 
6% preferred stock, to $2.40 a share on 807,091 
no-par shares of common stock. This compares 
with $6,600,066 or $6.69 a share on common 
in 1929. 











0 
J. H. Cerecedo, South American representative 

for U. S. Sanitary Specialties Corp., Chicago, 

has just returned from a six months’ trip visiting 

distributors in the Argentine, Brazil Paraguay, 

Chile, Bolivia and Uruguay. 

0 


French Patent No. 690,775 covers an insecti- 
cide composed of a white petroleum oil, an ex- 
tract from a plant having insecticide properties, 
such as the pyrethrum type, and an emulsifying 
agent. 
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AN IMPORTANT INDUSTRIAL PUBLICATION 





& Pharmaceutical, Cosmetic, Photographic Trade Journal 


THE MANUFACTURING CHEMIST deals exclusively and authorita- 
tively with the production, manufacture and packing of drugs, pharma- 
ceuticals, cosmetics, toilet preparations, photographic materials, soaps, 
fine chemicals, essential oils, perfumes, dental preparations, patent foods, 
and medicines in liquid, powder, paste, pill or tablets, polishes, anti- 
septics, germicides. 


Read by those who make what the Retail Chemist sells 


Subscription 10/- per annum post free home and abroad 


LEONARD HILL LTD., 231 STRAND W. C. 2 


London England 



































ADVANCED SOAP-MAKING 














A Specimen Copy will be willingly 
forwarded free on application. 


SS London, E. C. 4 
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Hudson Develops New Sprayer 


A new and decidedly different type of sprayer 
was exhibited to manufacturers of insecticides 
attending the I. & D. convention in Chicago. It 
is a product of H. D. Hudson Mfg. Co., Chicago, 
designed primarily for handling oil base in- 
secticides on a large scale. A specially designed 
air blast nozzle breaks the insecticide into a fine 
penetrating mist, actually mixing the liquid with 
air before it is discharged at the nozzle tip. The 
new product is to be marketed under the name 
Hudson Champion Sprayer, and the makers have 
announced that they will be glad to submit 
samples for experimental purposes to members of 
the Insecticide and Disinfectant Manufacturers 
Association. Present at the convention were H. 
D. Hudson, president of the company, D. P. 
Lewis, manager of the sprayer division, R. E. 
Streckenbuch, general sales supervisor, and M. 
C. Goodrich, sales promotion manager. 

O———_ 

C. G. Lewis, vice-president of Darco Sales 
Corp., has been elected president of the Chemists’ 
Club of New York, succeeding Dr. L. V. Redman 
of Bakelite Corp. Mr. Lewis holds many Amer- 
ican and foreign patents for the production of 
carbons on which he has made extensive studies. 
He has been a member of the board of trustees 
and the finance committee of the Chemists’ Club 
for the past four years. Among the other officers 
recently elected is S. W. Jacobs, of Electro 
Bleaching Gas Co., who has been made a trustee. 
O—— 

L. Eyraud who is associated with Pierre 
Lemoine, Inc., New York, will leave for France 
on July 1 to establish a sales agency in that coun- 
try for American cosmetics, soaps, and allied 
products. His headquarters will be temporarily 
located at 92 Rue des Martyrs, Paris. He was 
also formerly associated with the Felton Chemi- 
cal Co. and Antoine Chiris Co. 

O—— 

A concentrated solution of pyrethrins in methyl 
alcohol, diluted with twenty-five parts to one of 
water is said to have proven very effective as a 
spray against bed bugs, but not against their eggs. 
Bull. sci. pharmacol, 38, 80-4 (1931). 

An aromatic monothiocyanate such as benzene 
thiocyanate is proposed for use as an active con- 
stituent of insecticide preparations such as pow- 
ders or solutions. U.S. Pat. No. 1,794,046. 
 ——— 

















Steinchen describes a combination of the de- 
termination of sodium chloride in soap with that 
of the total alkali and fatty acids, using Volhard’s 
sulfocyanate method for the salt determination. 
Seifensieder-Ztg. 58, 112-3 (1931). 


New Fan Deodorizing Equipment 


A new type of electric fan deodorizing equip- 
ment is being made by the Odac Manufacturing 
Company, Pier 11, North River, New York. The 
equipment consists of an aluminum cylinder with 
a sleeve containing circular openings which are 
superimposed on openings in the cylinder for ad- 





justing the rate of distribution of the fluid. The 
cylinder contains a bottle of formaldehyde type 
deodorant which runs on to a felt pad when the 
bottle is inverted as it is in the accompanying 
photograph. The device may be turned off by 
rotating the cylinder so that the openings are at 
the top. The cylinders are attachable to any elec- 
tric fan. The fluid was developed by Charles V. 
Bacon, New York chemist, and the mechanical 
equipment by Charles F. Dupuy of the Odac 
Company. Patents on both fluid and holder have 
been applied for. 

Q—--- 

Ninety-Nine Chemical Corp., Memphis, Tenn., 
manufacturers of “99’’ non-poisonous roach pow- 
der have begun a campaign to secure national dis- 
tribution for this product which previously was 
sold only in the Tennessee market. Jack E. 
Wilson is president of the company. 

O 

American Association of Textile Chemists and 
Colorists will hold its annual golf outing at the 
Elmwood Country Club at East Paterson, N. J., 
on June 19. There will also be horseshoe pitch- 
ing contests in connection with the outing. C. F. 
Hoppe, P. H. Scott, and D. P. Knowland are in 
charge of arrangements. 

——= 

James Beach & Sons, Dubuque, Iowa, soap 

manufacturers have filed a voluntary petition in 


bankruptcy. 
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No Chemical Plant ls Complete 
Without a Compact Technical Library 


And No Such Library Is Complete 
Without These Well-Known 


TECHNICAL BOOKS 


Perfumes, Cosmetics and Soaps, by Poucher. New 
and revised edition of this standard reference. 
Volume |, a dictionary of raw materials, 394 
pages, $6.50. Volume Il, dealing with the 
manufacture of soaps, perfumes and toilet 
preparations, 406 pages, $7.50. 


The American Soap Maker's Guide, by Meerbott 
and Stanislaus. The most recent American 
publication on soap manufacturing. 750 
pages. $7.50. 


Textile Soaps and Oils, by Hurst & Simmons. A 
handbook on the preparation and properties 
of soaps and oils used in textile manufactur- 


ing. 212 pages. $4.00. 


Henley's Twentieth Century Book of Recipes, 
Formulas and Processes. A handy reference 
book listing 10,000 miscellaneous formulas, 
including special sections for soaps, polishes, 
insecticides, etc. 800 pages. $4.00. 


The Industrial Chemistry of Fats and Waxes, by 
Hilditch. A study of the fats and waxes in 
ey to their use in industry. 450 pages. 

.00. 


Commercial Oils, Vegetable and Animal, by 
Laucks. Technical data, trade rules and speci- 
fications on commercial oils for the non- 
technical man. 138 pages. $1.50. 


Manual of Toilet Soap Making, by Deite. Trans- 
lation from a standard German text on manu- 
facture of toilet and medicated soaps. 360 
pages. $8.00. 


Art of Soapmaking, by Watt. Practical handbook 
on the manufacture of hard and soft soaps. 


323 pages. $4.00. 


Chemical Encyclopaedia, by Kingzett. A digest 
of chemistry and chemical industry. 810 
pages. $10.00. 


Soaps and Proteins, Their Colloid Chemistry in 
any and Practice, by Fischer. 272 pages. 


The Examination of Hydrocarbon Oils, and of 
Saponifiable Fats and Waxes, by Holde. 
572 pages. $6.00. 


Soaps, by Hurst. A practical manual of soap 
manufacture. 440 pages. $7.00. 


Soluble Silicates in Industry, by Vail. 443 pages. 


Recipes for the Color, Paint, Varnish, Oil, Soap 
and Drysaltery Trades. 365 pages. $5.00. 


A Handbook of Soap Manufacture, by Simmons 
and Appleton. 167 pages. $4.00. 


Industrial Filtration, by Wright. 336 pages. $6.00. 
Glycerol and the Glycols, by Lawrie. 447 pages. 
$9.50. 


Van Nostrand's Chemical Annual, by Olsen. 
897 pages. $5.00. 


Chemical Disinfection and Sterilization, by Rideal. 
One of the few books in this field, of par- 
ticular interest to those engaged in sanitary 
work and consultant and analytical chemists. 
313 pages. $8.00. 

Hydrogenation of Organic Substances, by Ellis. 
Latest revised edition of this ny Me 
book, pre-eminent in the field of hydro- 
genation. 990 pages. $15.00. 


Soap Blue Book, A Buyer's Guide. 195 pages. 
$1.00. 


CHECKS MUST ACCOMPANY ALL ORDERS 
NO BOOKS MAILED ON APPROVAL 


MacNAIR-DORLAND CO. 


136 LIBERTY STREET 


NEW YORK CITY 
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Disinfectant Standardization 
(From Page 107) 


various disease producing organisms. At our annual 
meeting of the Association held last December, I sub- 
mitted a report, giving definite information on the rules 
laid down by the Government Department at Washington, 
which controls the interstate shipment of products which 
our members manufacture. I would heartily recommend 
that members read these reports carefully and for the 
sake of self preservation, as well as for the progress and 
prestige of our industry, act accordingly. It is not only 
the consuming public, which demands more and more en- 
lightenment from the manufacturer of disinfectants on 
his products, but unless we also convince the professional 
staff of public, industrial and welfare institutions on 
scientific lines, we will not progress in business. 
W. DREYFUS, Chairman. 





REPORT OF COMMITTEE ON RAW MATERIALS 


T occurred to the committee that all of the members 

of the Association are familiar with the fact that the 
prices of raw materials have declined. But it also oc- 
curred to us that on the face of things, one might be led 
to believe that the drop in the price of raw materials was 
greater than it actually is. 

We have gathered some cost figures which are indica- 
tive of lower costs and while in some cases the decline 
in the 1931 price is as high as 24%, yet the average would 
run closer to 10%, 1931 compared to 1930. Here are the 
figures: 


Article 1931 Decline in Price 
Pialt-nant Oa << ocis/ce:3.0 ses etre steleins ¢ 38% 
PR FO oak io dood earls waleaceeare's 11% 
ROAR oicrecs ois e brs Prado crocs! waves 9% 
Calor Can fo 6ise whew nonsee vanes 4% 
Wave-meten CAM « sc.5 Sicreceses es ase 3% 
VT REE WA pcre rei rorare acer tT 9% 
MOPieN-seal CADE occ ees deccsees Same 
NUMA CARN 6 aoc ore cial sigs. 4 sus eie's Sena we Same 
TAUREN 5.5) 5d bi5:ds cigie nse eye s10 We ciererete 18% 
Combination Carton (12) Pasteboard 11% 
Halft-Pint Carton (12) 2.662. 0 cece 24% 
Bint ‘Carton Cla). so-ccccsvcsweessics 13% 
Oust Cartan Cl) 2 sci cdecscsicss 4% 
Gallon Cans (Carton of “) ......... 10% 
Combmmation Pita, (12) 2.0 cscccecs 8% 
Hand. Sprayers (22) .....cccvccses 19% 
re ee errr ae 18% 
Camphor SAssGlrags i. 660660800 19% 


Members of the Raw Materials Committee were asked 
if they had any news to report in respect to any new raw 
materials which would be used by members of the Asso- 
ciation or any new packages for shipping raw materials or 
any other phase of the raw material market which might 
be of interest to members of the Association. No replies 
were forthcoming on this score. One letter, however, was 
received from Mr. Ponder, General Manager of the 
Dominion Tar & Chemical Company, Ltd., which is at- 
tached to this report for further handling by either the 
Secretary or the President. 

W. J. ANDREE. 





REPORT OF COMMITTEE ON 
HYPOCHLORITE OF SODA DISINFECTANTS 


T may be of interest at this time to mention some of 
the historical events that led up to the preparation 
and use of sodium hypochlorite as an antiseptic and dis- 
infectant. Scheele, a Swedish chemist, is generally con- 
sidered to be the discoverer of chlorine. This was in the 
year 1774. However, it remained for Sir Humphrey 


Davey in 1810 to definitely prove it to be an element. 
The first attempt to utilize chlorine or its compounds was 
for the bleaching of linen fibers. This was attempted by 


James Watt, but resulted in failure due to the destructive 
action of the gas on the fibers. Watt then visited his 
friend, Berthollet in Paris and the latter found the 
remedy, the absorption of chlorine by a solution of soda. 
Chlorine bleaching was now feasible, but the cost of soda 
barred its commercial use. 

At that time, Henry became interested in the problem 
and substituted milk of lime for the expensive soda and 
after 12 years of work succeeded in producing chloride 
of lime as we know it today. The industrial use of 
chloride of lime came about the year 1800 and for 100 
years the trade of this article was developed and held by 
England. During the early part of the 19th century, 
the efficacy of chloride of lime as a disinfectant and de- 
odorant was recognized and as early as 1854 was used for 
deodorizing the sewage of London. Historical records 
show that hypochlorite solutions were first made by Percy 
at the Javelle Works near Paris in 1792 and called Eau 
de Javelle. During the 19th century, much progress was 
made studying the uses of chlorine, chloride of lime and 
sodium hypochlorite solutions in water purification, until 
today chlorine is widely used for this purpose. Some 
extensive studies are now being conducted on its use in 
sewage treatment. 

Early in the 20th century, the attention of public health 
workers was focused on a paper read before the American 
Public Health Association at Havana, Cuba, by H. A. 
Whittaker and B. M. Mohler of the State Board of 
Health of Minnesota on the “Sterilization of Milk 
Bottles.” In this work, the bottles were rinsed in a 
chloride of lime solution and after this treatment averaged 
only 45 bacteria per bottle. Following this contribution 
to the literature on hypochlorites, its use for the steriliza- 
tion of food handling equipment made fairly rapid prog- 
ress, but at best was a hard, long educational program 
which at times seemed foolhardy from a commercial 
standpoint. Nevertheless, a few commercial organiza- 
tions stuck to it and today hypochlorite solutions are 
extensively used for this purpose and meet with the ap- 
proval of city, state and federal authorities. 

The successful use of sodium hypochlorite in the World 
War for the irrigation of gunshot wounds, gave a great 
impetus to the use of this preparation by physicians in 
civil practice and by the laity as a personal antiseptic. 
Its extensive use as a sterilizing agent for food handling 
and manufacturing equipment, as a therapeutic agent in 
hospitals and as a personal antiseptic, has led to its 
introduction as a stain remover, bleach and disinfectant 
in the household and institutional field. In the former 
field, its use is growing, due to the extensive advertising 
and direct household solicitation. The housewife has a 
definite use for a stain remover, a bleach for bed linens 
and for a disinfectant that may be used in the kitchen 
for sterilizing dishes, deodorizing sinks, purifying re- 
frigerators and in the nursery as a general disinfectant. 
Because of the entrance of hypochlorite solutions into the 
household and institutional disinfecting field, it is advis- 
able to express, numerically, the germ killing properties 
of this solution. Some years ago, this was done, using 
the United States Hygienic Laboratory Method stating 
the germicidal properties as phenol coefficient. Due to 
the difference in the chemistry of killing bacteria by 
phenol and hypochlorites, it was deemed advisable to dis- 
continue the use of statements giving the germicidal value 
in terms of phenol coefficient. 

The germicidal activity of chlorine varies with the 
nature of the compound in which it is combined. The 
killing rate of an aqueous solution of chlorine gas and a 
slightly alkaline solution of hypochlorite is faster than 
solutions of hypochlorite of excessive alkalinity and 
chloramines. Consequently, solutions of the same avail- 
able chlorine concentration may vary greatly in their 
killing rates. In order to express this numerically, it is 
necessary to employ times of test less than those of the 
Reddish, Rideal-Walker Modification or the U. S. Hygienic 
Laboratory Methods. The times most satisfactory to 
employ are 15, 30, 60 and 120 seconds. Tests within this 
time will bring out the difference existing between the 
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NOW! 


quick profits and 
repeat sales 





renee na 





Nox-KWik FLy SPRAY 
and GENERAL INSECTICIDE 


NOX-KWIK HOUSEHOLD and GENERAL INSEC- 
TICIDE—a fly spray of high killing power, superior to 
most advertised brands on the market. Made under 
strict laboratory control. Uniform in quality. Stain- 
less and practically odorless. 

NOX-KWIK INSECTICIDE can be supplied scented 
or unscented as you desire—in bulk or packaged to 
your specifications. 

Also NOX-KWIK PYRETHRUM EXTRACT CON- 
CENTRATED, which may be diluted 1 gallon to 19 
gallons of Petroleum Oil, making 20 gallons of very 
high quality fly spray at low cost. By using Nox- 
Kwik Concentrated as a base for your fly spray, you 
not only save freight and cost of handling, but abso- 
lutely standardize the killing strength of your finished 
product. 

These are only two of a line of guaranteed insecticides, 
including— 


KILRITE FLY SPRAY AND GENERAL INSECTICIDE 
DETHNEL MOTHALENE, a specific for moths 

FUR SPECIAL MOTHICIDE for moth-proofing furs 
DETHNEL LIQUID INSECTICIDE for bed-bugs 
DETHNEL ROACH POWDER 

DETHNEL RATICIDE 

DETHNEL FLY POWDER 

U. 8. LARVAECIDE for Mosquito Control 

WEEDNOX WEED KILLER 


Quoted surprisingly low. Send for prices. 


U.S. SANITARY SPECIALTIES CORP. 
435-41 South Western Avenue 
CHICAGO, ILLINOIS 








designed to fill a 
definite need in 
the field of 


spraying. 








ae ERE IS THE DIFFERENCE 
othef Hudson achievement 


nope 





Hudson Section of field showing om ae _. 
Champion oo UEat Sear an. nel solutions ‘into a ies sides 
nary compressed air spray- —impossible with any 
also er breaks up an oil base other type of nozzle con- 
solution. struction. 
the ; ; 
1931 Pressure alone will not properly atomize 
oil base solutions. The Champion is the 
Hudson result achieved by the Hudson engineers 
Catalog in designing a “compressed air atomizer” 
embodying the desirable features of the 
on Hudson compressed air sprayer and the 
Correct essential construction of the famous 
S Hudson Chemical Sprayer. 
prayers ' 
for every Now—Oil base solutions can be more 
efficiently and economically applied. See 





Need the new Champion Sprayer by Hudson. 


H.DHUDSON 


MANUFACTURING CO. 











589 E. ILLINOIS ST. CHICAGO, ILL. 
New York City Minneapolis, Minn. Omaha 
San Francisco Philadelphia Kansas City, Mo. 
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various organic and inorganic combinations of available 
chlorine. In determining the dilution of the various 
available chlorine carrying compounds that will kill in 
less than 15 seconds but not kill in 120 seconds, the U. S. 
Hygienic Laboratory Method or Reddish Method may be 
employed. However, to give a value to the data obtained, 
it is necessary to employ a standard. The standard 
should be a solution having a definite available chlorine 
concentration and hydrogen-ion concentration value. 

The Disinfectant Standardization Committee, as a re- 
sult of the resolution adopted at the last meeting is lend- 
ing aid in formulating such a standard. This committee, 
in which are represented two manufacturers of sodium 
hypochlorite solutions, will be pleased to lend its aid in 


formulating such a standard. 
Wo. A. HADFIELD. 
J. H. WRIGHT. 


Oo———_ 

The Federal Trade Commission has dismissed 
a complaint charging the Rex Co., Kansas City, 
manufacturers of insecticides and fungicides, 
with unfair methods of competition in maintain- 
ing resale prices. Dismissal was ordered because 
the company had discontinued the practices al- 
leged prior to issuance of the complaint. 

O—— 

The California legislature has recently passed 
the “junior Capper-Kelly bill,’ which will allow 
manufacturers in that state to make contracts 
with distributors in which minimum resale prices 
are fixed. This will not, however, remove price 
fixing restrictions existing in interstate com- 
merce. 








New Patents 
(From Page 55) 


softening and cleansing product comprising 60 
to 80 per cent of vegetable granules, 7 to 22 per 
cent of glycerol, and 11 to 22 per cent of soap, 
the glycerol and the soap being combined and sub- 
stantially uniformly distributed on the vegetable 
granules so as to form a greasy powder. 

No. 1,803,238.. Insecticide and Deodorizing 
Tablet. Patented April 28, 1931, by Francis J. 
Curran, Chicago, Illinois. A deodorizing tablet 
including a board coated uniformly on each side 
with a body formed of material which volatilizes 
slowly, the board being provided with means for 
suspending the same, the body having a mar- 
ginal ridge about its lower end extending com- 
pletely about the body, the body having enlarge- 
ments at the lower corners thereof forming knots 
for maintaining the body out of contact with a 
surface when the tablet is suspended on the same 
thereby allowing air circulation about the entire 
body above the shoulder for uniform evapora- 
tion. 

Oo———— 

Zonite Products Corp. earned $333,506, or 39c 
a share during the first quarter of 1931 against 
34c a share in the corresponding quarter of last 
year. 




















DEODORIZING CRYSTALS 
and BLOCKS 


“<7t’s the Odor that Sells the Product?’ | 


We Have a Number of Very Interesting Floral 
and Bouquet Odors From Which To Select. 


A Few of Our Leaders: 


AMERICAN THISTLE <i psccsccccss SF00R; GCREENTAL NOY 86 2... cccceccncess $5.00 Ib. | 
CREAT ee BHD. FO oo ccc cccsccencs 5.00 lb. ROSE FLOWERY NO. 158 ........... 5.00 Ib. | 
FOREST BOUQUET NO. 42 .......... 400% ROSE BEAVT NO. OD oo occccscicsses 5.00 Ib. | 
pie a Se: ee en ce Me ree 6.00 Ib. 
NEW MOWN HAY NO. 75 .......... SOOT WHO Fe BG ion vecsicacssevvsuas 8.00 Ib. | 
iD auuedesves's $5.00 Ib. 


WILD FLOWERS ..... 


Only one pound is required to perfume 100 pounds of paradichlorbenzene. 


Samples upon request 


P. R. DREYER INC. 


26 CLIFF STREET 


NEW YORK 
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l 4 NEW CONTINUOUS SPRAYER 





HE No. 208 Continuous Sprayer is a step forward in the construction of 
Continuous Sprayers. It provides a large volume spray with ease of op- 
| eration and will permit of the application of all insecticides and disinfectants. 





Nozzle and all working parts are of brass. Brass Discharge tube removable for 
cleaning. Because of simplicity in design the No. 208 Continuous is priced for 
ready sale. 


Lowell makes six other patterns of Continuous Sprayers all for the application 
of insecticides and disinfectants. 


Our complete catalog and price list at your request. 


The manufacture of special lithographed patterns in your own design will be 
welcomed in our plant. 


LOWELL SPRAYER CO. 


r ne 
Water Soluble Perfumes 
for Theatre Sprays 


LILAC W. S. CARNATION W. S. FRESIA W. S. 
ROSE W. S. JOCKEY CLUB W. S. and others | 
































These oils are clearly soluble in water 
You will need only four ounces to one gallon 


Also Special Odors for 


Cake Soaps --- Liquid Soaps --- Disinfectants --- Para Products 
Ask for Samples 


POLAK’S FRUTAL WORKS, Inc. 


350 WEST 31ST STREET NEW YORK CITY 
Chicago Office—16 South Peoria St. 
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Trisodium Phosphate 
(From Page 23) 


household use, more than any limitation in the 
efficiency of the product. By suitable admixture 
the quality of the resulting product can be radi- 
cally improved for most purposes over the qual- 
ity of either trisodium phosphate alone or the 
quality of the individual materials commonly 
added to it. 


In Water Softeners 


HE hardness of water varies throughout the 
United States so that requirements for water 
softening are widely different in different parts 
of the country. In general, water is soft around 
the margin of the country and becomes increas- 
ingly harder as one goes inland. This hardness 
is composed mainly of calcium and magnesium 
carbonates and sulfates which form insoluble 
compounds on reaction with soap. Chemical 
water softeners react to precipitate these so that 
the full value of the soap may be utilized. The 
efficiency of alkaline phosphates in precipitation 
of calcium and magnesium phosphates is high. 
In practice it is desirable to use a mixture of 
phosphate and carbonate to get the maximum 
precipitation of calcium, magnesium and iron 
salts. Remarkable improvement can be shown 
in results of a water softening compound com- 
posed mainly of soda ash by addition of the 
proper amount of trisodium phosphate. 

If sodium carbonate is used alone in a boiler 
operating at high pressures an objectionable con- 
centration of sodium hydroxide may be built up."! 
The presence of a reasonable percentage of 
trisodium phosphate overcomes this defect. The 
amount of trisodium phosphate required to 
soften 1,000 gallons of any water may be esti- 
mated by multiplying the p.p.m. of calcium car- 
bonate hardness by 0.021, except that a minimum 
of 4 pounds is usually specified. One company 
furnishes a test solution, phenolphthalein, to be 
sure that sufficient trisodium phosphate is pres- 
ent to maintain the alkalinity above pH 8.0. 

The use of trisodium phosphate as a boiler 
compound is closely related to its use as a water 
softener. Its function in boiler water treatment 
is to precipitate salts which cause scale forma- 
tion. The conditions to be overcome in a boiler 
are scale formation, corrosion and foaming. 
Trisodium phosphate will have no effect in pre- 
venting foaming or corrosion, but properly used 
in a boiler compound will prevent scale forma- 
tion. Where this problem is the only one to be 
met, treatment with trisodium phosphate may be 
sufficient. Either as a water softener or in boiler 
compounds, trisodium phosphate is effective, but 
its use is justified only when intelligently pre- 
scribed. It is no more a wonder worker than are, 
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VOGEL 


Insecticide 
Sprayer 






A substantially con- 
structed sprayer that 


will stand up under 
hard usage, priced at 
a remarkably low 


figure. 


Hand and continuous sprayers, 
designed and manufactured to 
give the greatest value for the 
least outlay. 


Also Manufacturers of 


Shaker Top Cans 


for paradichlorbenzene crystals 


Plain or Decorated 


Tin Cans 
for Pastes, Soft Soaps, 
Dry and Liquid Insecticides 


Holders for 
Deodorizing Blocks 


Write us about your requirements and 
we will gladly submit samples and prices 
without any obligation on your part. 


William Vogel & Bros. 


Incorporated 


“IN BUSINESS OVER 50 YEARS” 


37-47 South 9th Street 
Brooklyn, N. Y. 
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The SPRAYER 


Comes FIRST 


It makes no difference how effective the insecticide or 











ian A\ eee 


Insecticides 


are Being repellant may be, it MUST be correctly applied if the 
A lie d results are to be the BEST. The better the sprayer, the 
PP ." better the customer will like the product. That is the rule. 
What Is Acme Makes Sprayers to Fit Every Requirement 
Noticed Over fifty years in the business has eliminated all risk and 


experiment in ACME products. The very height of perfection has 
been attained. Every sprayer carries a money-back guarantee of 
satisfaction. If it isn’t in our 


regular line, we can build a 
sprayer to fit YOUR needs. 
Our No. 200 sprayer is a 


leader. Special drip cup fea- 
ture; air and spray tubes co- 
ordinated to produce a mist or 
fog that hangs in the air longer; 
special processed leather plung- 
er, ete., etc. Tell us your 
needs. Write for samples and 
prices. 


Potato Implement Company, Dept. 34 
TRAVERSE CITY, MICHIGAN 


FIRST? 











35 Year Old Insecticide 
Line with Money-Back 


GUARANTEE 


For 35 years, Edgar A. Murray Insecticides 
have met the needs of the janitor supply trade 
satisfactorily. Those who sell them have 
found them absolutely reliable and uniform in 
quality at all times. 

So sure are we that you, too, will be pleased 
with them that we offer them to you with an 
iron-clad money-back guarantee—‘“No Rid- 
dance, No Pay.” 

If you are not handling a line of guaranteed 
insecticides, get the Edgar A. Murray pro- 
position. Mail the coupon TODAY for com- 
plete information, prices and discounts. 


EDGAR A. MURRAY CO. | 
Our latest reduction now prices the PERFECTION 


S78) Gueln Strest ee ee PUSH-UP DISPENSER so low you can give it away! 


A Complete Line of Six Guaranteed Insecticides The PERFECTION is the best inexpensive dispenser on the 
market. Leak-proof valve, handsome heavy glass globe 
and strong, beautifully finished bracket. All working parts 
enclosed in housing. Patented cone-type positive shutoff. 


Send for catalog of SOAPERIOR Liquid Soap Equipment, 
fast-selling Individual Soap Dispensers, new low-priced 
- Gravity Valve, etc. 





Model 125 
Precision tooled 
Leak-Proof— 

No wonder the PER- 
FECTION is outstand- 

ing in its class! 







Fly, Ant, Rat, 
Bug, Mosquito, 
Moth 








EDGAR A. MURRAY CO. . 
2729 Guoin Street, Detroit, Mich. 


«se U.S. SANITARY SPECIALTIES 
eI, oda ssk heheh trans can accbchaben | CORPORATION 





435-41 South Western Avenue 
CITY _y eG ere eee | Chicago, Illinois 
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other materials similarly recommended. 
Miscellaneous Uses 


A$ a paint remover, trisodium phosphate is used 
at about 1 pound to the gallon, in contrast 
with the use of 1 ounce per gallon in cleaning. 
So applied, it softens the paint readily so that it 
can be removed with a scraper. It does not raise 
the grain as caustic soda would. A closely re- 
lated package goods business is its sale as paint 
brush cleaner. Another use of large crystals of 
trisodium phosphate is as bath salts. The salts 
are colored and perfumed crystals of various 
kinds. Sodium chloride, sal soda and trisodium 
phosphate are used, the latter probably to a les- 
ser extent than either of the others. Trisodium 
phosphate is recommended as a cleaner for the 
face and hands and as a shampoo, although the 
justification for these uses is subject to question. 
Other uses include soaking of hides, stripping 
of color from leather, clarification of sugar and 
photographic applications. It is used to inhibit 
corrosion of steel.t Too high a concentration is 
objectionable because pitting results. It has been 
used for control of pH during perborate bleach- 
ing. When added to chlorine bleach liquor, it 
increases its efficiency as an ink eradicator 
against an iron tannate ink.2 Added to loaf 
cheeses it is an alternate for trisodium citrate, 
serves as an emulsifying agent and does not give 
as salty a taste to the cheese.® 
The claims for its virtues are so broad and 
numerous that one manufacturer states: ‘“Triso- 
dium phosphate is the universal cleaner.” The 
exaggeration is not so great as it might appear at 
first. An enterprising advertiser offers a for- 
mula for a marvelous cleaner which will sell it- 
self. The information available on payment of 
$5.00 is a list of manufacturers of trisodium 
phosphate. Perhaps this is the last word in 
using trisodium phosphate to “clean up.” 





2. Cappon, U. S. Patent 1,475,932 (1923). 

3. Davel and Retiel, Science Bull. 58, (1927). 

4. Evans, J. Soc. Chem. Ind. 46, 347455T (1927). 
6. King, U. S. Patent 1,633,213 (1927). 


O———_ 





The annual joint outing of Synthetic Organic 
Chemical Manufacturers Association and Manu- 
facturing Chemists Association was held at Sea- 
view Golf Club, Absecon, N. J., June 4 and 5. 
Dr. E. H. Killhefer, president of Newport Chem- 
ical Works, was toastmaster at the dinner held 
on the evening of June 4, presenting Senator H. 
D. Hatfield as speaker. The annual golf tour- 
nament was held June 5. 

O— 

United States exported 172,708 lbs. of dental 
creams, worth $167,325, in March, 1931, as com- 
pared with 199,709 lbs., 
March, 1930. 





for $172,132, in 








OOKER 
‘PARADI’ 


(Reg. U. S. Pat. Off.) 














Hooker Paradichlorbenzene is 
specially prepared for use as a 
deodorizer and as a moth pre- 
ventive. Completely volatile. 


Ready for immediate shipment in 
30, 100 or 200 pound barrels. 
Six standard erystal sizes, ranging 
from powder to nugget size. Let 
us quote on your requirements. 


HOOKER CHEMICALS 


CAUSTIC SODA LIQUID CHLORINE 
BLEACHING POWDER 
MURIATIC ACID 
MONOCHLORBENZENE 
PARADICHLORBENZENE 
BENZOATE OF SODA 
BENZOIC ACID 
BENZOYL CHLORIDE 
BENZYL ALCOHOL 
BENZYL CHLORIDE 
ANTIMONY TRICHLORIDE 
FERRIC CHLORIDE SALT 
SULPHUR MONOCHLORIDE 
SULPHUR DICHLORIDE 
SULPHURYL CHLORIDE 


HOOKER 


ELECTROCHEMICAL 


COMPANY 


Eastern 
Plant—Niagara Falls, N. Y. 
Sales Office—60 E. 42nd St., New York 
Western 


Plant—Tacoma, Washington 


Sales Office—Tacoma, Washington 
5321A 
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Crude.. Filtered 
Tank Cars and in 50-Gal. Drums 


Write for Samples, Prices and Full Information 


The Early & Daniel Co. 


; Cincinnati, Ohio > 
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PORTABLE 





























MIXERS TRISODIUM 
PHOSPHATE 
for DISODIUM 
MIXING PHOSPHATE y) 
yy 


SOAP SOLUTIONS \y 





Preferred for their colorless 


py aine soap solutions thoroughly, 
quickly and economically is an 
important process in the making of 
your product! That is why LIGHTNIN 
mixers become daily more important 
to you and your field. The “double 
action” illustrated here is the reason 
for LIGHTNIN thoroughness; LIGHT- 
NIN speed; LIGHTNIN economy in 
time and labor saving. And there is 
Direct-Drive a LIGHTNIN with just the size... 


estate power ... and capacity you require. 


ALL SIZES AND SPEEDS 





crystals, uniform size and 
sparkling appearance. Prompt 
deliveries made from conve- 
nient distributing points. 
Packed in 325-pound paper- 
lined barrels and paper-lined 
kegs. Also in bags. 


BOWKER 





CHEMICAL COMPANY 


MIXING EQUIPMENT oo, Ta. 
419 Fourth Ave., New York 


Originators and Largest Manufacturers of Portable Electric Mixers 


1044 GARSON AVENUE 229 East 38th Street 
ROCHESTER, NEW YORK New York City 


PYRETHRUM 


The Bee Imp Will Shoot Your Troubles Away 


If your problem concerns Pyrethrum in any form 
our analytical and research laboratories 
are at your service 






































Specialists in Granulated and Powdered Pyrethrum 
also 


Coneentrated Extraets 


Leaders in Pyrethrum Products for almost half a century 
eAMIED 


McCormick & Co., Inc. Baltimore, Md. 
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CLASSIFIED ADVERTISING | 























Classified Advertising—All classified advertise- 
ments will be charged for at the rate of ten cents 
per word, $2.00 minimum, except those of indi- 
viduals seeking employment where the rate is five 
cents per word, $1.00 minimum. Address all 
replies to Classified Advertisements with Box 
Number, care of Soap, 136 Liberty St., New York. 

Note: All advertisements must be in pub- 
lisher’s hands by the first of the month for that 
month’s issue. 





Positions Wanted 





Soap Maker—Man thoroughly experienced in 
the manufacture of all varieties of soap and well 
versed in plant management desires to connect 
with concern preferably located in the East. 
Reply Box 710, care Soap. 





Soap Maker—More than thirty years’ experi- 
ence in Europe and South America. Make me- 
dicinal, toilet, liquid and chip soaps of all kinds 
and grades. Desires responsible position. Ad- 
dress Box 714, care Soap. 





Superintendent—Man with twenty years’ ex- 
perience and fine record in manufacture of soaps, 
textile soaps and specialties, desires new connec- 
tion as plant manager or assistant. Technical 
education and practical experience combined. 
Address Box 726, care Soap. 





Soap Maker—A man capable of taking full 
charge of plant making all types of soap, includ- 
ing liquid and oil soaps, desires new connection. 
Thirty years’ experience. Best references. Box 
727, care Soap. 














Soap Maker—Man experienced, specializing in 
rosin laundry soaps. Can make good soap at two 
cents per pound, covering all expenses. Address 
Box 712, care Soap. 





Soap Maker—With years of actual experience 
in manufacturing all grades and kinds of soaps 
and soap products. Address Box 720, care Soap. 





German Soap Maker—With over thirty years’ 
experience in different countries, in manufactur- 
ing all grades and kinds of toilet, laundry, rosin 
soaps and soap powders. Short time in America. 
Position can be anywhere in United States. Ad- 
dress Box 713, care Soap. 


USED 
MACHINERY 


REBUILT 


SPECIALS 


6—650 Gal. Dopp Steam Jacketed Kettles. 
Bargain. 

1—1,000 Gal. Steam Jacketed, Rendering Kettle. 

1—Jones “A” Automatic Soap Press. 

1—Broughton Mixer, 1,000 lb. 

















1—Swenson Single Effect Glycerine Evaporator, 
complete. 


6—Vertical Crutchers, 3600, 3000, 1500, 1200 lb. 
capacity, Houchin-Aiken, Dopp. 


1—H. A. Granite 3-roll Mill, 12”x24”. 
1—H. A. Jumbo Plodder, 8”. 
1—Ralston Automatic Soap Press. 
25—Filter Presses, 12”x12” to 42”x42”. 
5—Soap Chippers, 18”, 20”, 24” and 30”. 
1—1200 lb. Hand Operated Slabber. 
100—Soap Frames, 1600 lb., 1200 Ib. 
6—World, Ermold, Knapp Labelers. 
1—H. A. Soap Mixer, 100 Gal. 
16—Horizontal Dough Mixers, 20 Gal. to 500 Gal. 


40—Dopp Jacketed, Agitated Kettles, 50 Gal. to 200 
Gal., with ribbon, bridge and double motion 
agitators. 


150—Cast Iron and Steel, Jacketed and Agitated 
Kettles, 50 Gal., to 5000 Gal. 


MISCELLANEOUS: — Jacketed Kettles, Tanks, 
Mixers, Fillers, Pumps, etc. 


Send for our latest Bulletins 


CONSOLIDATED 


PRODUCTS COMPANY, Inc. 


15-21 Park Row, N. Y.C. BArclay 7—0600 


We pay cash for your idle machinery 
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Persulphate of Ammonia 
Persulphate of Potash 


Caustic Potash 
Caustic Soda 


i, 


JOSEPH TURNER & Co. 


19 CEDAR STREET 
NEW YORK CITY 





2, 
re! ee 

















WORLD'S LARGEST PRODUCERS 
of DEODORIZING BLOCS 





saad wef footer! | | fe 


OFFER YOU THEIR FAMOUS QUALITY 
Under Your Private Label— 


U. S. AIR CONDITIONING BLOCS outsell all other blocs 
because they are moulded, hard and uniformly perfumed. 
Sizes and shapes (as illustrated) to fit any containers. Odors 
to meet current needs. Packed for you under your private 
label. 

Handsome perforated metal containers in White Enamel, 
Porcelain, Oxidize or Nickel-Plate with Jobbers’ nameplate. 


Also NEUTRODOR URINAL BLOCETTES individually 
wrapped in cellophane and AEROZONE DEODORIZING 
CRYSTALS—both packed in beautiful lithographed tins. 

Also HIK BRAND-—-a new line of Deodorizing Blocs and 


Crystals priced so low that you can meet any competition. 


Write for new price bulletin on Deodorizing Blocs, Liquid Soap, Soap 
New log on req 





Dispensers, etc. 


U. S. SANITARY SPECIALTIES CORP. 





435-41 South Western Ave. Chicago, Illinois 





CHEMICALS 





In supplying manufacturers in the soap and disinfectant 
industries with tested chemicals, it is a matter of pride 
with us that Barrett service has not stopped with filling 
orders. Frequently these manufacturers come to us for 
technical advice on the use of Barrett Standard Chem- 
icals—and frequently we are able to present suggestions 
of real value. 


Modern laboratories and a carefully selected and trained 
technical staff make it possible for us to cooperate fully 
in the solution of production problems. Your inquiries 
will receive prompt attention. 


CRESOLS CRESYLIC ACIDS 
TAR ACID OILS AMMONIAS 


The 7 


40 Rector 


~ FILMASEAL” 


Trade Mark Reg. 


Airtight... 
Leakproof . . 
Tamperproof . 


A transparent film sealed 
to top of container 


Company 


Street, New York, N.Y. 


Patents Pending 


fm 


Plus our continuous 
thread screw cap 
Film must be removed 
to reach contents 
Used with standard 
C. T. bottles and jars 


Automatic application... 
no decrease in output 

Adapted to large scale 
production 


One of our films will 
serve your purpose 


FERDINAND GUTMANN & CO. 
Bush Terminal No. 19 Brooklyn, N.Y. 


SANISEAL METAL MILK CAPS... DISTILLED WATER CAPS 
CROWN CORKS 
CONTINUOUS THREAD CAPS . ... SPECIAL PURPOSE CAPS 


Closure Specialists Since 1890 
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Chemist—Young man experienced in soap, oil 
and fat trades desires position. Has had charge 
of laboratory. Location in New York preferred. 
Address Box 708, care Soap. 





Manager—Man experienced in management of 
soap plant both as to manufacture and selling 
seeks new position. Address Box 728, care Soap. 





Chemical Engineer with Doctor’s degree, age 
35, single, eight years’ experience in analytical 
and research work, petroleum refining, and man- 
ufacture of soaps, disinfectants, insecticides, 
polishes, cleaners, etc., development of new 
products, desires change. Minimum § salary 
$3,600 year. Address Box 729, care Soap. 





Salesman—Seeks new connection. Manufac- 
turer of regular and private brands toilet soap 
can secure profitable representation, covering all 
classes of trade. Commission basis. In and 
around Metropolitan Territory. Record will stand 
closest investigation. Address Box 730, care 


Soap. 





Soap Maker—Practical soap maker experi- 
enced in yellow and white laundry soaps, toilet 
and potash soaps, rubber, cork and linoleum 
cements, etc., desires position. Address Box 723, 
care Soap. 





Soap Maker and Chemist with many years’ ex- 
perience making all kinds of laundry and toilet 
soaps, seeking change. Good references. Can 
take complete charge of manufacturing. Address 
Box 724, care Soap. 





WANTED 





Young Man—With actual experience in soap 
boiling and crutching for progressive western 
factory. Give full details of education, experi- 
ence, age, and whether married or single. State 
salary expected. Address Box 715, care Soap. 





Sales Manager—Wanted by well known pro- 
gressive soap manufacturer in Middle West. 
Executive to take charge of laundry soap sales. 
Communicate with full details to Box 719, care 
Soap. 





Wanted—Small soap plant or equipment in the 
metropolitan area. State details fully. Answer 
Box 711, care Soap. 








LIQUIDATION 


Surplus Equipment from H. K. Mulford Co. and 
Sharpe & Dohme, Philadelphia. 
Among above is offered: 
20—Tablet Machines (pulley driven) for tablets 
up to 1%” dia. 
4—Para block Foot Presses. 
6—Dry Powder Mixers. 
4—Trough Mixers (some jacketed). 
20—Copper, Aluminum and Enameled Kettles, 
some agitated. 
3—Sharples Centrifuges. 
Miscellaneous: Pumps, Tanks, Office Equipment, 
Machine Shop Equipment, Etc. 


SEND FOR COMPLETE LISTS 














SOAP MACHINERY 
SPECIALS 


1—Soap Chip Dryer, with Chilling Rolls, 1500 Ibs. 
capacity. 

3—Dopp & Doll Vert. 1000 and 1500 Ibs. Crutchers. 

5—Foot Presses for Soaps and Deodorizing Blocks. 

2—Jones & Ralston Automatic Presses. 

8—Dopp Kettles, Open and Closed. 

1—Ernest Scott Glycerine single effect Evaporator, com- 
plete with vacuum pumps. 

8—Cast Iron 12, 18, 24, 30, 36 inches square, Shriver 
and Sperry Filter Presses. 

50—600 and 1200 Ibs. capacity Frames. 

2—3 roll Huber and H. A. Stone Mills. 

1—4 roll Rutchman Stone Mill. 

4—Nos. 1, 2 and 3 Meade Mills. 

1—Powder Crusher. 

2—6” Single and Twin Screw Plodders. 

2—Broughton Mixers. 

1—American Soap Wrapping Machine. 

2—Slabbers, 600 and 1200 lbs. Hand and Power Driven. 

10—Rotary Soap Pumps—1 to 4 inches. 


BLOWERS—EXHAUST FANS—ENGINES—STEEL 

AND WOOD TANKS — PUMPS — STORAGE 

TANKS—MOTORS—CONVEYORS—ELEVATORS 

—COPPER, ALUMINUM AND IRON KETTLES— 
EFC. 


Send for Complete List! 


We buy and sell from single items to complete plants 


STEIN-BRILL CORP. 


25 Church Street 


New York City WRITE! 


Phones—BArclay 7—4850-1-2 


PHONE! 
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SECURITY plus! 


by using 
CIN-MADE FIBRE CANS 


Made in many styles, sizes and colors 


Let us discuss your packaging and shipping problems with you, 
whether large or small,—and send you samples and prices. 


CIN-MADE SERVICE Is Nation Wide 


Type “TP "The Cincinnati Mailing Device Company 7°? 
294. EGGLESTON AVENUE Fibre Can and Tube Specialists Since 1902 CINCINNATI, OHIO 


| The New Morrison when 
completed, will contain 
| 3,400 rooms 


AND MOULDS oo == 



































TALLEST 
Hotel 
in the World 
Forty-Six 
Stories High 


| 
Chicago’s | 
| 


MORRISON 


HOTEL 





| 
Makers of soap dies and moulds | 
for Toilet Soap, Laundry Soap | 
and Deodorizing Blocks. Auto- | Corner Madison and Clark Sts. | 
matic and Foot Press Dies. | 
Hand Stamps and Panels of all | 
kinds. We also repair old Dies. | 


Closest in the city to offices, 
theatres, stores and 
railroad stations 


1,950 ROOMS NOW | 
500 BEING ADDED | 


ENGRAVING and DIE WORKS —all outside, with bath, running ice water, | 
38-44. West 2lst St Sian! Bosihe telephone, bedhead lamp, radio set and 
. Servidor. 


Telephone Watkins 9—0094 RATES, $2.50 UP 














I.SCHWARTZ 





























FLY SPRAYS ™™ 70 seu 


CHEAPER THAN MAKING YOUR OWN 


By varying the perfume we can give you an individual product. 
Write for Prices. 








COAL TAR AND PINE DISINFECTANTS CRESOL COMPOUNDS 
CHEMICAL COMPOUNDING CORP. 











262 Huron St. GReenpoint 9—5585 Brooklyn, N. Y. 
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For Sale for manufacture -of 
| 
For Sale—Steam jacketed agitator, 6’ high, 6’ | HAND SOAPS 
diameter. Capacity 1200 gallons. Motor and | PASTE SOAP 
chain driven. Motor 712 H. P. Vertical agitator | PINE J y 
completely jacketed. Charged only on one oc- | SCRUB SOAPS 
casion. Practically new and absolutely perfect | POLISHES 
in every detail. A bargain for cash. Address | LIQUID BASE 
| 


Box 709, care Soap. 





For Sale—One Empire State press. Excellent 


condition. $75.00. Address Embree Manufactur- | 


ing Co., Elizabeth, N. J. 





Soap Formulas—I am offering the formulas of 
the late J. A. Kyle, who for over 35 years was con- 
nected with some of the largest manufacturers of 
soaps, etc., in this country. Personal services 
will be given if required. Address W. E. Wilkin- 


son, 174 Vreeland Ave., Rutherford, N. J., or | 





western agents, A. E. Starkie Co., 1 No. Craw- | 


ford Ave., Chicago, IIl. 








Miscellaneous 
Cash for Surplus—Specialties, Chemicals, 
Soaps, Oils, Waxes, Gums, Dyes, Solvents, Metals, 
By-Products, Residues. Confidential’ services 


when required. Chemical Service Corp., 38 Park 
Row, New York, N. Y. 





Manufacturing Chemist with many years ex- 
perience in soap and allied fields wishes to pur- 
chase substantial interest in established factory 
where services may be used to advantage. Will 
also consider partnership with sales organiza- 
tion experienced in this field. Box 721, care 
Soap. 





Sales Agent—Man with good following in the 
South, with headquarters at New Orleans, is in 
a position to handle an additional line selling to 
manufacturers of disinfectants, insecticides, 
soaps, toilet goods, and allied products. Com- 
municate with Box 722, care Soap. 





Bath capsules, imported for medicinal pur- 
poses, have been held dutiable at 25% as med- 
icine, rather than at 75% as toilet preparations, 
in a decision of the U. S. Court of Customs and 
Patent Appeals, in spite of the fact that the 
testimony of physicians showed the capsules to 
have no therapeutic effect. The article involved 
consisted of sodium carbonate, salt, pine-needle 
oil, water and fluoressein, and was sold under the 
name, “Pine-Ex Bath Capsules.” 


| 








Perfection Crutcher 
with Engine Drive 


and other soap and 
allied products 


the HUBER 

all-purpose 
PERFECTION 

CRUTCHER 





Belt, Engine 
or 


Direct Motor Drive 


If you need a piece of new equipment, let 
us discuss it with you. ; 


HUBER MACHINE CO. 


262 46th Street 


Since 1895 
Brooklyn, N. Y. 











For The 


Insecticides 











We Manufacture 


Liquid Soap Base 
Auto Soaps 
Potash Oil Soap 


Shampoo 
U.S.P. Cresol Compound 


Shampoo Base 
Pine Oil Disinfectants 


Ask for samples of these specialty bulk products! 


HARLEY SOAP CO. 
2852 E. Pacific St. 


Trade O N LY 





Coal Tar Disinfectants 
Liquid Soap 
Pine Oil Soap 
U.S.P. Green Soap 


Philadelphia 
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Where to buy 


RAW MATERIALS AND EQUIPMENT 


for the Manufacture of Soaps and Sanitary Products 








NOTE: This is a classified list of the companies which advertise regularly in Soap. It will aid you in locating 
advertisements of raw materials, bulk and private brand products, equipment, etc., in which you are particularly inter- 
ested. Refer to the Index to Advertisements, on the following pages, for page numbers. “Say you saw it in SOAP.” 





ADHESIVES 


Grasselli Chemical Co. 
Mechling Bros. Chemical Co. 
National Adhesives Corp. 
Philadelphia Quartz Co. 
Standard Silicate Co. 


ALKALIES 


Columbia Alkali Co. 
Diamond Alkali Co. 

Dow Chemical Co. 

Hooker Electrochemical Co. 
Niagara Alkali Co. 

Solvay Sales Corp. 
Stauffer Chemical Co. 
Warner Chemical Co. 
Welch, Holme & Clark Co. 


AROMATIC CHEMICALS 


Antoine Chiris Co. 

Dodge & Olcott Co. 

Dow Chemical Co. 

P. R. Dreyer, Inc. 

Felton Chemical Co. 

Benj. French, Inc. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Magnus, Mabee & Reynard 
Merck & Co. 

Monsanto Chemical Works 
Newport Chemical Works 
Polaks Frutal Works 
Schering Corp. 

George Silver Import Co. 
Solvay Sales Corp. 

A. M. Todd Co. 

Ungerer & Co. 

Van Ameringen-Haebler, Inc. 
Albert Verley, Inc. 


BULK AND PRIVATE BRAND PRODUCTS 


Alpine Chemical Co. 

Baird & McGuire, Inc. 
Chemical Compounding Corp. 
Chemical Supply Co. 

Clifton Chemical Co. 
Davies-Young Soap Co. 
Eagle Soap Corp. 

Harley Soap Co. 

Koppers Products Co. 
Kranich Soap Co. 

Edgar A. Murray Co. 
Palmer Co. 

John Powell & Co. 

Ratin Laboratory 

Geo. A. Schmidt & Co. 
Stevens Soap Corp. 

U. S. Sanitary Specialties Corp. 
White Tar Co. 

Windsor Wax Co. 
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CANS 


Continental Can Co. 
Metal Package Corp. 
William Vogel & Bro. 


CHEMICALS 


Columbia Alkali Co. 
Diamond Alkali Co. 

Dow Chemical Co. 

Grasselli Chemical Co. 
Hooker Electrochemical Co. 
A. Klipstein & Co. ; 
Mechling Bros. Chemical Co. 
Merck & Co. 

Monsanto Chemical Works 
Newport Chemical Works 
Niagara Alkali Co. 
Philadelphia Quartz Co. 
Solvay Sales Corp. 

Standard Silicate Co. 
Stauffer Chemical Co. 

Joseph Turner & Co. 

Victor Chemical Works 
Warner Chemical Co. 

Welch, Holme & Clark Co. 


COAL TAR RAW MATERIALS 


(Cresylic Acid, Tar Acid oil, etc.) 


Baird & McGuire, Inc. 
Barrett Co. 

Dominion Tar & Chem. Co. 
Koppers Products Co. 
Monsanto Chemical Works 
White Tar Co. 


CONTAINERS 


(See also Steel Containers) 


Bemis Bros. Bag Co. (Bags) 
Cincinnati Mailing Device Co. (Paper Cans) 
Sun Tube Corp. (Collapsible Tubes) 


DEODORIZING BLOCK HOLDERS 


Eagle Soap Corp. 

Palmer Co. 

U.S. Sanitary Specialties Corp. 
William Vogel & Bro. 


ESSENTIAL OILS 


Antoine Chiris Co. 
Dodge & Olcott Co. 
P. R. Dreyer, Inc. 
Fritzsche Brothers, Inc. 
Magnus, Mabee & Reynard 
Polaks Frutal Works 
George Silver Import Co. 
A. M. Todd Co. 
Ungerer & Co. 
United Chemical & Drug Corp. 
Van Ameringen-Haebler, Inc. 
Albert Verley, Inc. 

(Continued on Page 130) 
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Consulting Chemists and Engineers 


Specializing in Soaps, Disinfectants, Insecticides, Polishes, Ete. 























FOSTER D. SNELL, A. M. Ph. D. 
130 CLINTON ST., BROOKLYN, N. Y. 


Consulting Chemist 


RESEARCH CONSULTATION 
ANALYSIS OPERATION 


SOAP, POLISH AND SPECIALTIES 





Samuel P. Sadtler & Son, Inc. 


Consulting Chemists and Analysts 
210 S. 13th St. Philadelphia 
Specializing in 


OILS-SOAPS- POLISHES - ETC. 


Analyses—Practical Formula Development 





























“IF YOUR PROBLEMS HAVE ANY CONNEC- 
TION WITH SOAP oils, finishing materials, 
cosmetics, polishes or insecticides, we guarantee to 
solve them or 


OUR SERVICE COSTS YOU NOTHING.” 


Illinois Chemical Laboratories, In. 
1164 W. 22nd Street Canal 7313-7314 








a CHICAGO 








Charles H. LaWall Jos. W. E. Harrisson 


LaWall & Harrisson 


Chemists 
Analytical—Consulting—Research 


Phenol Coefficients 
214 S. 12th St. Philadelphia 























BUREAU OF CHEMISTRY 
New York Produce Exchange 


H. P. TREVITHICK, Chief Chemist 
Soaps, Vegetable Oils, Glycerine, Shellac 
Rooms F-12-16 2 Broadway 
Produce Exchange Bldg. New York, N. Y. 


Member Association of Cons. Chemists and Chemical Engineers 











CONSULTING CHEMISTS AND 
ENGINEERS 


offering their services to manufacturers of soaps, disin- 
fectants, household insecticides, polishes, cleansers, etc., 
should keep themselves before the entire industry regu- 
larly through the use of space in this department of SOAP. 




















Specialist in 


OILS, FATS, WAXES 


CHARLES V. BACON 
Chemical Engineer 


3 Park Row New York 





ALAN PORTER LEE 


Engineer 


SOAPMAKERS’ PROCESSES 
OIL EXTRACTION—REFINING 
VACUUM BLEACHING—HYDROGENATION 
FATTY ACID AND GLYCERINE TECHNIC 
Design, Construction, Operation 
Reports, Appraisals 


136 Liberty St., New York, U. S. A. 














= 





CONSULTING CHEMISTS AND 
ENGINEERS 


offering their services to manufacturers of soaps, disin- 
fectants, household insecticides, polishes, cleansers, etc., 






































SEIL, PUTT & RUSBY, INC. 
16 East 34th Street, New York City 
Specialists in the analysis of 
Essential and Fatty Oils 
Aromatic Chemicals 
Pyrethrum Sprays and Powder 
TELEPHONE AShland 4—4343 








should keep themselves before the entire industry 
regularly through the use of space in this department 
of SOAP. 


rma 

















PEASE LABORATORIES, INC. 
39 West 38th Street, New York City 
Chemical, Bacteriological, Sanitary and 
Physiological Investigations 


Consultants on Technical Advertising, Literature 
and Labels 














Skinner & Sherman, Inc. 


246 Stuart Street, Boston, Mass. 
Bacteriologists and Chemists 
Disinfectants tested for germicidal value of phenol co- 











efficient by any of the recognized methods. 
| Research—Analyses—Tests 

















RN 
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RAW MATERIAL and EQUIPMENT GUIDE 
(Continued from Page 128) 

















NOTE: 


This is a classified list of the companies which advertise regularly in Soap. 


It will aid you in locating 


advertisements of raw materials, bulk and private brand products, equipment, etc., in which you are particularly inter- 


ested. Refer to the Index to Advertisements, on the following pages, for page numbers. 


MACHINERY 


Alsop Engineering Co. (Liquid mixing, filling and 
storage) 

Anthony J. Fries (Soap Dies) 

Houchin Machinery Co. (Soap Machinery) 

Huber Machine Co. (Soap Machinery) 

R. A. Jones & Co., (Auto. Presses; Cartoning Machy.) 

Mixing Equipment Co. (Portable Mixers) 

Proctor & Schwartz (Dryers) 

C. G. Sargent’s Sons Co. (Dryers) 

I. Schwartz Eng. & Die Works (Soap Dies) 

Solutionizer Co. (Sudsing Equipment) 

Sowers Mfg. Co. (Crutchers) 

Stokes & Smith Co. (Packaging Machinery) 

Wurster & Sanger, Inc. (Soap, Glycerine, Oil, Hydro 
plants) 


MACHINERY, USED 


Consolidated Products Co. 
Newman Tallow & Soap Machinery Co. 
Stein-Brill Co. 


METAL CAPS 


Anchor Cap & Closure Corp. 
Ferdinand Gutman & Co. 
Williams Sealing Corp. 


OILS AND FATS 


Davidson Commission Co. 

Emery Industries, Inc. 

Spencer Kellogg & Sons 

Newman Tallow & Soap Machinery Co. 
Welch, Holme & Clark Co. 


PARADICHLORBENZENE 


Dow Chemical Co. 

Hooker Electrochemical Co. 
Monsanto Chemical Works 
Niagara Alkali Co. 

Solvay Sales Corp. 


PERFUMING COMPOUNDS 


Antoine Chiris Co. 

Dodge & Olcott Co. 

P. R. Dreyer, Inc. 

Evergreen Chemical Co. 
Felton Chemical Corp. 
Fritzsche Brothers, Inc. 
Givaudan-Delawanna, Inc. 
Heine & Co. 

E. M. Laning: Co. 

Magnus, Mabee & Reynard 
Polaks Frutal Works 
George Silver Import Co. 
Ungerer & Co. 

United Chemical & Drug Corp. 
Van Ameringen-Haebler, Inc. 
Albert Verley, Inc. 
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PYRETHRUM PRODUCTS 
(Insect Flowers, Powder and Pyr. Ext.) 


J. L. Hopkins & Co. 

McCormick & Co. 

McLaughlin, Gormley, King Co. 
S. B. Penick & Co. 

John Powell & Co. 

United Chemical & Drug Corp. 


RAW MATERIALS, MISCELLANEOUS 


Darco Sales Corp. (Decol. Carbons) 
Franks Chem. Prods. Co. (Stearates) 
General Naval Stores Co. (Pine Oil-Rosin) 
Hercules Powder Co. (Pine Oil and Rosin) 
Industrial Chemical Co. (Chalk) 

Merck & Co. (Lanolin and Chlorophyll) 
National Adhesives Corp. (Adhesives) 
Rohm & Haas Co. (Insecticide Base) 
Pylam Products Co. (Lathering Agent) 


SOAP COLORS 


Fezandie & Sperrle 
Pylam Products Co. 


SOAP DISPENSERS 


Bobrick Mfg. Co. 

Clifton Chemical Co. 

Eagle Soap Corp. 

Palmer Co. 

U. S. Sanitary Specialties Co. 


SODIUM SILICATE 


Grasselli Chemical Co. 
Machling Bros. Chemical Co. 
Philadelphia Quartz Co. 
Standard Silicate Co. 


SPRAYERS 


American Can Co. 
Breuer Electric Mfg. Co. 
Continental Can Co. 
Dobbins Mfg. Co. 
Electric Sprayit Co. 
Hudson Mfg. Co. 

Lowell Sprayer Co. 
Potato Implement Co. 
William Vogel & Bros. 


STEEL CONTAINERS 


Niles Steel Products Co. 

Republic Steel Package Co. 

John Trageser Steam Copper Works 
Drums) 

Wilson & Bennett Mfg. Co. (Pails and Drums) 


(Pails and 


TRI SODIUM PHOSPHATE 


American Cyanamid Co. 
Bowker Chemical Co. 

Grasselli Chemical Co. 

United Chemical & Drug Corp. 
Victor Chemical Works 
Warner Chemical Co. 
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Liquid Kontakt 


for 
High Grade 
Fats 


Femmes e a 


CINCINNATI 








THE TWITCHELL PROCESS COMPANY 


Kontakt D. P. 


P 

for R 
Low Grade 0 
Fats C 

E 

S 

S 


OHIO 














Economy and Safety combine 
forces to make Bemis Waterproof 
Bags the most satisfactory of all 
containers for dry soap. 

Lowincost, waterproof, siftproof. 
Write for samples and prices. 


BEMIS BRO. BAG CO. 


605 S. Fourth Street, St. Louis, Mo. 
5108 Second Ave., Brooklyn, N.Y. 


i ‘Waterproof 
CMS BAGs 

















SOAP 
POWDER 


FLUFFY AND HEAVY 





Scouring Powder 


and 


Detergent 





Packed in barrels or kegs. 
In bulk to the trade. 


STEVENS SOAP CORP. 
200 Sullivan St., Brooklyn, N. Y. 
CUmberland 6—3747 











For Economy of Production 


Mechling’s Silicate of Soda 


MECHLING BROS. CHEMICAL COMPANY 


PHILADELPHIA CAMDEN, N. J. 


BOSTON, MASS. 
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STEEL DRUMS 


That are built to last! 


The BEST 
Containers for 


LIQUID SOAPS 
DISINFECTANTS 
CLEANSERS 


ESSENTIAL 
OILS 


VEGETABLE 
OILS 


CHEMICALS 


ETC. 


Black, Galvanized, 
Tinned 





30-55-110 gal. sizes 


Sturdy and long lasting, the Trageser heavy 
duty steel drum will be carrying your ma- 
terials to market long after cheap contain- 
ers have found the junk pile. Order a 
sample drum. 


JOHN TRAGESER STEAM COPPER WORKS 
GRAND STREET MASPETH, L. I., N. Y. 


Special tanks, tubs, pails, etc. 

















Bound Volumes of 


“SGCQAP” 


A few complete bound volumes of SOAP 
are available at ten dollars per copy. 
If you are interested it will be advisable 


to order promptly. 


Volume Three, Sept., 1927, through Aug., 1928—2 sets 
Volume Four, Sept., 1928, through Aug., 1929—1 set 
Volume Five, Sept., 1929, through Aug., 1930—1 set 
Volume Six, Sept., 1930-Dec., 1930—2 sets...... ($5.00) 








MACNAIR-DORLAND 
COMPANY, INC. 


136 LIBERTY STREET 
NEW YORK 




















GLYCERIN | 
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FLOOR WAX 


LIQUID PASTE POWDER 


UNDER YOUR OWN LABEL 
We print the label 
Send for Samples and Quotations 
WINDSOR WAX COMPANY 


50 Church Street COrtlandt 7—7670 New York, N. Y. 


Factory: 611-617 Newark St., Hoboken, N. J. 





























BUY THE CRUTCHERS THAT 
COST YOU THE LEAST || 
BF. & 8. 


[Mate you figure in all the costs. 
Quality Colors 


otal up first cost, maintenance ex- 
for 


pense, and add in a proper allowance 

for time lost in your plant while crutch- 
TOILET SOAPS 
LIQUID SOAPS 


ers are down for repairing steam leaks, 
etc. 

Then divide this total cost by the num- 
ber of years you can reasonably expect 
your crutchers to serve you, basing your 
estimate upon your experience or the 
experience of other users with each 
particular make, to get the actual cost 
per year of service. 

“Actual cost per year” is unbelievably 
low with Dopp Crutchers; many letters 





from Dopp users testify to twenty, Dopp Style “A” Crutcher, TOILET PREPARATIONS 

thirty, = forty re of ee used by many leading soap 

service. This dependability is the out- manufacturers. - 

standing Dopp characteristic; it is one : ; Long experience enables us to produce 

result of cast-in-one-piece design and construction. Since there colors for all types of soaps. 

are no joints, no seams, no welds, no rivets, possibilities for leaks 

and maintenance expense are reduced to the minimum. If you have a shade you want matched 

Write us for names of Dopp users near you, so that you can get ili 
; : ? r 1il- 

their experiences at first hand. We shall also be glad to send send us a sample. We have complete fac 

you Catalog 7-A, describing Dopp Crutchers and Mixers in detail. ties for matching. 


Liquid soap colors a specialty—send for 
samples of F. & S. greens and ambers. 


FEZANDIE & SPERRLE, Inc. 


205 FULTON STREET 
NEW YORK, N. Y. 
Import—Manufacture—Export 


SOAP DIES coiivsoars 


LAUNDRY SOAPS 


and STAMPS “ae 


For Foot and Power Presses 


Manufacture Backed by 35 Years’ Experience 


ANTHONY J. FRIES 


717 Sycamore Street Cincinnati, O., U. S. A. 











Cowers MANUFACTURING CO. 


MANUFACTURERS OF DOPP EQUIPMENT 
FOR HEATING, COOLING AND MIXING 


1296 NIAGARA ST., BUFFALO, N. Y. 
New York Boston Toronto 















































Say you saw it in SOAP! 








134 SOAP 


JUNE, 1931 














If You Want to Sell Your 


DRY CLEANING SOAPS 
WET CLEANING SOAPS 
SPOTTING COMPOUNDS 


RUG SCOURING SOAPS 


Advertise Them in 


SUCCESSFUL 


DRY CLEANING 
AND DYEING 


20,000 Guaranteed Circulation 
Blanketing the Dry Cleaning Industry 


Write for Rates and Circulation Details 


‘SUCCESSFUL DRY CLEANING AND DYEING 
105 South 9th St. St. Louis, Mo. 


NEW YORK CHICAGO 
B. W. STITT R. F. FARNHAM 
47 W. 42ND ST. 




















Slearales 


of UNIFORM 
QUALITY 


ZINC 
CALCIUM 
ALUMINUM 
MAGNESIUM 


Stocks Carried at 





Chicago 
Los Angeles 
Des Moires 
Kansas City 


New York 
St. Louis 
San Francisco 
New Orleans 


FRANKS CHEMICAL 
PRODUCTS CO. 
Bush Terminal No. 8 Brooklyn, N. Y. 














SUITE 722, 201 NO. WELLS ST. 
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a subscription 
to SOAP... 


will keep you 
posted .... 


on everything of interest to 
manufacturers of soaps, dis- 
infectants, polishes, insecti- 
cides and related sanitary 
gwpomuct® 2. 6. 1k kts 


Special articles . . . news markets 
... patents... trademarks. . 


technical developments, etc. 


Annual Charge -$3.00 


Send Checks to 


MacNAIR-DORLAND CO. 


136 LIBERTY STREET 
NEW YORK 

















SUPER-SERVER 
Soap Dispenser 


Manufactured from a_ solid 
casting of chrome alloy—beau- 
tiful, chrome, satin finish. 


Large filling opening—sub- 
stantial plated cap. 

Valve removable—for clean- 
ing or repairing—replaceable 
for a few cents, 


Send $1.00 for sample—re- 
tails at $2.00. 











We manufacture tank equipment, and other types of dispensers— 
also a complete line of sanitary chemicals, brushes, mops, polishes, 
soaps and appliances—send for catalog. 


PALMER PRODUCTS, INC. 
Waukesha, Wis., U. S. A. 


“Adjacent to Milwaukee’’ 








The D-C 
Dependable 
Construction 
The best inexpensive soap dis- 


penser manufactured. 


Fills without removing or in- 
verting bowl, through large 
opening—closed with a _ sub- 
stantial plated cap. 


Round or decagon’ shaped 
bowls. 


Send 65c for sample. 

















RATIN 


a profitable 
side line! 


You are always looking for ways to 
increase your profits. Why not act as 
RATIN representative in your locality? 
This proved rat and mice exterminator 
may be handled along with your regular 
line of sanitary products at a nice profit. 


May we submit complete details? 


The Ratin Laboratory, Inc. 


116 Broad Street, New York City 
SS a a I ep 
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Use our lists for mailings! 





Augment your trade paper advertising by using 
our new complete mail and printing service. 


We will lay-out and design your printed matter, booklets, circulars, price lists, 


e 


te. 


We will print them for you complete. 


We will fold, enclose, address envelopes, and mail them. 


We will give you the most complete distribution obtainable in the soap, sanitary 


products and allied fields. 


We will mail your literature from the best lists in existence, - - - lists which have 
taken over five years to compile accurately, - -- live lists which blanket the 
field, - - - lists which are checked, and corrected daily, - - - lists which are avail- 


able only for our exclusive use. 


The 


mail advertising service is available for 


reaching the following complete groups only—, 


1. 


SOAP MANUFACTURERS—all United States makers of toilet, laundry, shaving, 
liquid, oil, textile and other soaps, also shampoos, cleansers, etc. 

. SANITARY PRODUCTS MANUFACTURERS—all makers of disinfectants, fly 
sprays, insecticides, polishes, theatre sprays, deodorants and allied products in the 


United States. 


3. JANITORS’ SUPPLY TRADE—all leading distributors in the United States. 


OIL AND FAT INDUSTRIES—The plant and technical men of the fat, oil and soap 
industries. 
. HARD SOAP MANUFACTURERS—Makers of toilet, laundry bar, chip, powdered, 


scouring and allied soaps. 


Important Points— 


to 


. All mailings made direct by us to Post Office,—no other way. 
. No lists are for sale, or will be sold under any circumstances. 
. No picked lists of special groups are available except those enumerated above. 


. Business originating and coming through bona fide advertising agencies will be sub- 


ject to our usual agency commission of ten per cent. 





Mail Service Department 


Mac NAIR-DORLAND COMPANY, Ine., 136 Liberty St., New York 
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DO YOU KNOW 


that... 


the knowledge acquired by our years 


and 


solving -— the problems of soap per- 


of experience in working with 


fumery, is at your complete disposal ? 
Coupled with this, is the added 
feature of a completely equipped and 
modern perfume and research labora- 
tory, constantly working in the in- 


terests of our customers, new and old. 


IONONES 
ODANOL 
VIOLAE 


Technical 


Pure 


METHYL IONONES 


IRISZONE “S” 
IRISZONE 


Technical 


Pure 


MUSK XYLENE 
SOAPMAKER OIL , 
BASIC RAW MATERIALS 


and... 


We have a most complete series of 
soap perfume odors —including Unco 
Sapodors— all specially tested and 
classified as to their utility for incor- 
poration in your products. 

A letter or telephone call will bring 
you an Ungerer representative with 
samples and complete information as 


to their application. 


UNGERER & CO. 


13-15 West 20th Street 
NEW YORK 























HOUCHIN SOAP MACHINERY 





American 
Mills and Plodders 
for 


American Toilet and Flake Soaps 


\ ILLS with three, four or five 
Granite or Chilled [ron Rolls. 
PLODDERS with two and one-half, 
four, six, eight, ten or twelve inch 
Screws. 10” Blodder 


Our chilled iron rolls are made by the AND OUTSIDE. Mills are made with 
WORLD’S LARGEST MANUFACTURER extra large shafts, bronze bushed oil-tight 
of rolls and are considered the BEST bearings, heavy cut cast iron gears with 
OBTAINABLE — MACHINED _ INSIDE herring-bone driving gear and pinion. 
America’s Leading Soap Machinery House 


Invites Your Inquiries! 


HOUCHIN MACHINERY CO., INC. 


FORMERLY HOUCHIN-AIKEN CO., INC. 


HAWTHORNE NEW JERSEY 


HOUCHIN SOAP MACHINERY 























